TAP CRi CONG THUONG

NGHIEN CUU CAC NHAN TO
ANH HUGNG PEN QUYET PINH
MUA HANG ONLINE CUA SINH VIEN

® LE THI NGQC

TOMTAT:

Nghién cdu dugc tién hanh bing phudng phép dinh tinh va dinb lugng véi mau khao st 300
bing cdu hdi tai md1 & trudng dai hoc trén dia ban thanh ph H3 Chi Minh. Két qua cho thdy c6 5
y6u 18 &nh hudng dén quy&t dinh mua hang online cla sinh vién, d6 13: Nhan thic tinh d€ sit dung,
Anh hudng xi hdi, Nhan thifc si hitu ich, Nhin thifc riji ro, Nhdn thitc ki€m soét hanh vi.

Tir kh6a: Mua hing tryc tuyén, dnh hudng mua hang, sinh vién, quyét dinh mua hang online

ctia sinh vién.

1. Gi6i thi¢u

Mang x4 hdi da, dang va s& liép tuc 12 mdt cong
cu lam viéc, dng dung gidi tri, ngudn théng tin quan
trong trong cudc sdng cia thé gidi nGi chung va
Viét Nam néi riéng. Ngay nay, internet khdng chi
12 mang truyén théng ma cdn 1A phudng tién toan
chu cho cic giao dich ctia ngudi tiéu ding, ho di
quen ddn vdi viéc Ira chon mat hang va cita hing
tryc uyén. Theo bdo c4o chi s& thudng mai dién tir
Viét Nam nam 2018 dugc Hiép hoi Thuong mai
dién 1r Viét Nam cong b& ngiy 14/03/2018 va cap
nhit rén website Hiép hdi Thuong mai dién tf Viét
Nam: Chi s6 Thudng mai dién tlr 2018 dugc xay
dung trong bdi canh sau 20 ndm xuat hién & Viét

Hinh: Qua kinh ra quyét dinh cla ngudi tiéu ding

Nam, internet d tic déng sdu sic va toan dién (i
kinh 1€ x4 hoi, hon 55% doanh nghiép tham gia
diéu tra c6 website vA khoang 25% doanh nghiép
¢6 san phim thuong mai dién . Va ngdy nay
ngudi tiéu ddng néi chung bay sinh vién néi riéog
khéng nha thi€t phai d&n cira hang, siéu thi, trung
tAm thuong mai d€ mua sim ma si dung mang
internet &€ mua hang.

2. Casé 1y thuy&t vi phugng phap nghién ciu

2.1. Co'sé Iy thuyét

Theo thuong mai truyén thdng: Thuong mai
theo nghia thdng thudng 12 sy chuyén giao gi4 m
théng qua 4 hinh thitc cd ban: mua, ban, ddu wr, vay
mugn; 1ir d6, thuong mai dién ¢ duge dinh nghia

Nhan biét Tim kiém v:?::fr:un Quy&t dinh M“"ki'f
nhu céu | théng tin Machen 5 muasém | saukn
giai phap | mua sam
J _ o
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mdt cach don gidn t sy chuyén grao gid tri qua
internet cha mdt trong bon hoat ddng: mua, bén,
déu e, vay mugn.

Theo Uy ban Thudng mai dién ti cha TG chirc
Hop tic kinh ¢ Chau A - Théi Binh Duong
(APEC): Thudng mai dién td lién quan d&n cdc giao
dich thuong mai trao ddi hang héa va dich vu giita
cic nhém (c4 nhan) mang tinh dién & chi y&u
thng qua cdc hé thdng cé nén ting dya trén
internet. (Hinh).

Thuyét hanh ddng hap Iy (Theory of Reasoned
Action) dudc Ajzen va Fishbein, (1975) xdy dung
tlf cudi thap nién 60 ciia thé ky 20 va duge hidu
chinh md rong trong thip nién 70. Theo TRA,
quyét dinh hanh vi 12 nhin t8 quan trong nhit dy
dodn hanh vi tiéu ding. Quy&t dinh hanh vi bj anh
hurfing bdi 2 nhin t6: thdj do va dnh hudog xa hoi.

Thuyé€t hiinh vi mua hing dy dinh, (Ajzen va
Fishbein, 1975). Quy&t dinh lai ld mét ham clia 3
nhin 3: Nhan 18 thdi d9, Nhan & dnh hudng xi
hi, Nhin 1§ kiém sodt hinh vi (Ajzen va
Fishbein, 1975) dé nghj rling nhan 18 ki€m sodt
hanh vi tdc dong tre (i€p dén quy€t dinh thue
hién hanh vi, vd n&u nhy ngudi tiéu diing chinh
xéc trong cdm nhan vé mic d ki€m sodt cia
minh, thi ki€m sodt hanh vi con du bio cd hanh vi.
Trong b8i cinh mua sdm iryc tuyé&n, kiém sodt
hanh vi dé cap d&n nhan thic va niém tin clia cdc
¢4 nhin ¢6 cdc ngudn Iy can hiét, ki€n thite va
khd niing trong qué trinh s dung nternet d€ mua
sim infc tuyén.,

2.2. Phuong phdp nghién citu

Nghién cdu dinh tinh dua trén cg s6 1ai li¢u thi
cap vi trao d8i phdng van vér khach hang. nhiim
khdm phé c6 duge céch dung thudt ngi phiy hop, 1o
nghia va b3 sung cdc y kién khac.

Nghién cifu dinh lugng biing cdch phdng van
tntc 1i€p qua bang cau héi chi (i€t va diing phén
mém spss d€ x li dif liéu

3. K&t qua va thio ludn

Bing | kiém dinh thang do Cronbach’s Alpha,
k&1 qua cho (hdy cdc hé s6 déu 13n hon 0.6 khdng
nhin 1§ nao bi loai.

Bang 2 phén tich nhin & cho thdy hé s 0.5
<KMO = 0.855<1, va kiém dinh Bartlett's Test c6
Sig. = .000 (< 0.05) cho thay phan tich EFA Ja
thich hgp.

BAng 1. K&t qua phan tich Cronbach’s Alpha

STT Nhan t5 us;' C“XI";":"‘
1 | Nhanthic suhiu ich 6 0.749
2 | Nhan thitc tinh dé st dyng 5 0.784
3 | Nhanthicriiro 5 0.822
4 | Anhhudng xa hbi 3 0721
5 | Nhan thic kiém so4t hanh vi 0,759
6 | Quystdinhmua 3 0.706

BAng 2. Phan tich nhan 16 (EFA)

KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure
.855
of Sampling Adequacy.
rox. Chi-Square | 2162.085

Bartlett's Aep :
Testof Df 231
Sig. .000

Bang 3 cho th'y 4 y&u (8 cda thang do déu dnh
hudng thudn chiéu dé€n quy€t dinh mua hing
online, riéng ¢6 nhin 18 nhan thic rii ro 12 ngudc
chiéu v6i quyét dinh mua va c6 gid tri (hdng ké.
Phuang trinh héi quy véi cc bi€n c6 dang nhu
sau:
QDM =0.784 +0.156*X 1 +0.172*X2

+0.171¥X4 +0.034*X5 - 0.1*X3
4.K&Ulufin va ham ¥ quan trj

41, Két lugn

K&t qua nghién ciiu cho thdy c6 5 nhan 1§ 4nh
hudng dén quy&t dinh mua online ciia sinh vién va
5 nhan 8 ndy cé tdc ddng (Y manh nhat dén thap
nha1 Ia: Nhén thifc tinh dé sit dung, Anh hudng xa
héi. nhan thic sy hitu fch, nhin thde rdi ro, nhan
thifc kiém so4t hanh vi (Bang 3).

4.2. Ham y qudn tri

Nhan thic tinh dé sif dung: Trang web c6 giao
dién dep va dé sif dung, cai uén quy trinh dit
hang don gidn, lya chon mét quy trinh thanh todn
don gidn.
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Bang 3. Phan tich héi quy

Coefficients*
B Std. Emor Beta Tolerance | VIF
0.784 M 4249 000
Nhén thiic syt hiu ich (X1) 156 .089 137 1.758 000 516 1.837
Nhan thic tinh dé'stt dyng (X2) A72 .087 152 1982 .001 .531 1.884
Nhén thic i ro (X3) -100 065 -090 -1.544 .001 .926 1.080
Anh huéng xa hoi (X4) m 064 181 2667 .000 .683 1.465
Nhin thifc kiém soat hanh vi (X5) 034 063 037 547 025 670 1.492

Anh hudng xa hdi: Cdc nha cung cip dich vy
mua hang qua mang cin chi trong dén cic vin dé vé
chuang trinh GEp thi cho c4c 16 chiic, tAp thé vA dua
ra cdc chudng trinh khuy&n mii cho viéc gidi thidu
ngudh quen ciing tham gia mua hang tryc tuyén,

Nhan thic sy hitu fch: San phim da dang hon,
cdp nhat thong tin kip thdi va chinh xdc, tao mgt
phién ban trén dién thoa: di ddng cho trang web.

Nhin thic rii ro: Cdc nha ban I& hang dién
tndc tuyén c6 chién luge 1i€p thi phit hgp véi d8i
twgng khach hang trén ciing nhu xdy dyng céc
chuong trinh quang cdo. Cin tim hiéu that ky vé

TAILIEU THAM KHAO:

d8i tugng md quéng cdo nhim dé€n, myc tiéu cia
chi€n dich quing cdo va cin sif dung nhin 18 séng
t20 ndo A€ moi ngudi nhip chudt vio d6, chit
khong bo di.

Nhén thic ki€m sodt hanh vi: Cdc nha bén 1&
cin cdn trong trong viéc lap quy trinh va lién két
thanh to4n, ngudi bén can lién két vdi cic d3i tdc
¢ uy tin trén thi trudng trong thanh todn nhy
Momo, Airpay,.. d€ a0 an tim cho ngudi mua
hang khi ¢6 céc sy ¢& trong giao dich x3y ra, bdo
mat thong tin khach hang, ning cao sy an toan
trong giao dich tryc tyé&n m
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FACTORS AFFECTING THE ONLINE
PURCHASE DECISION OF STUDENTS

©® LE THI NGOC
Faculty of Business Administration,
Ho Chi Minh City University of Food Industry

ABSTRACT:

The research was conducted by using qualitative and quantitative methods to analyze a
sample of 300 questionnaires collected from some universities in Ho Chi Minh City. The
results show that there are five factors that influence the students' decision to do online
purchase. These factors include perceived of ease of use, social influences, perceived
usefulness, perceived risk and perceived behavioral control.

Keywords: Online purchase, influence purchase, student, online purchase decision of
students.
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