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TOM TAT:

Muc tiéu ciia nghién cdu nhim khdm phd cdc nhin 8 thudc marketing diém d€n du lich 7P
(Product -Service, Price, Place, Promotion, People, Physical Evidence, Partnership), gfim: Sin
pham dich vu, Gid san phim dich vu, Kénh phan phdi, Xdc (i€n du lich, Nguén nhin luc, Cd
9 vat chdt, Quan hé déi tic téc dng den viéc thu hit khich tham quan du lich tai ving Déng
Thép Mudi. Nghién ciu ddng thdi d4nh gid s tdc déng 14n nhau giifa c4c nhan t8 nay théng
qua phan tich c&u triic tuy&n tinh SEM va dé ra cic gidi ph/ip d8 ning cao hiéu qué hoat djng

marketing diém d&n du lich nhim thu hit khich dén viing Péng Thép Mudi.
T khéa: Marketing diém d&n du lich, viing Déng Thap Mudi, SPSS, SEM.

1. Ly do nghién ciu

Ving Déng Thép Mudi c6 nhiéu canh quan
thién nhién dic sic, séng nudc hiru tinh, bén
mda hoa thdm qud ngot, cdng v3i tdi nguyén
thién nhién phong phi, k&t hop véi con ngudi
thdn thién, tinh hoa vin héa, lich skt cda cdng
ddng va nhiéu | hdi din gian truyén thdhg mang
dim ban sic vin héa dan téc. Diy 1d nhing 1¢i
thé’ d€ thu hit du khdch d&n tham quan ving
Péng Thip Mudi. Tuy nhién, hé thdng cd sd vat
chd®, ky thuat phuc vy du lich thi€u than. gay
khé khan cho thigl k& cic chuong trinh du lich
khép kin. thu it ddu e, xic tién quing bd, phat
tri€n ngudn nhin lyc cho du lich con nhiéu bat
cap. chua qua ddo tao bai ban. sy am hiéu vé du
lich chya séu, boc 16 nhiéu y&u kém trong phuc
v va xiic 1ién du lich. Do dé, vang Déng Thip
Mudsi cdn xdc dinh dau 1a gidi phdp trong tim, ¢
¢ nghia quyét dinh dén viéc thu hit khdch dén
tham quan du lich.
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Ciinclf vio cdc gid tri ndi bat vé 1ai nguyén du
lich ciia ving Déng Thép Mudi, dinh hudng phdt
tnén trong thdi gian 161 tap trung diu tv khat thic
gid tri ni bit cta timg di€m du lich thanh sin
phim du lich c6 sic hap din cao d€ thu hit
khach. Trong d6, trong tam 3 xay dung sdn phim
du lich riéng biét cda titng di€m du lich trong
diém. Lam th€ nao dé ning cao c4c hoat dong
marketing diém d&n du lich nhim thu huit khéch
d&n viing Déng Thdp Mudi? Piy 13 cau héi cip
1hi€1 trong b&1 cénh hi€n nay. Vi viy. tdc gid
nghién citu tdc dong marketing di€m dén du lich
7P d&n viéc thu hdt du khdch tham quan ving
Bdng Thip Mui, nhiim dva ra cdc gidi phap cu
hé cho vin dé nay.

2.Cosd If luan

2.l> Khdinigm vé marketing diém dén du lich

Nguyén Vin Dédng (2007) dinh nghia
“marketing di€m d€n du lich 13 qud trinh quéan 1ri
cho phép 13 chite marketing, tao dung, duy tnh méi
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quan h¢ gitta diém dén du lich va khdch du lich
hién taj cling nhu khdch du lich tiém ning, théng
qua viéc du bdo va d4p ding cdc nhu cdu cda khich
du lich d8i vdi diém d&n va c6 khi ning d& dang
giao ti€p lién hé v6i diém du lich”.

Fojtik va Somogyi (2008) nhdn djnh
marketing di€m dé€n 12 giao thoa clia hai linh virc
marketing niéng biér: marketing du lich va
marketing hém d€n. Diém dén 13 mét dia
phuong/ 1anh thé rd rang (mdt khu dat, mot viing
dat hay don gidn 12 mét dia phuong) dugc xédc
dinh 6 lién quan d€n hoat déng du lich; Di€m
dén 13 dia phvong/ 1anh th ma dudc tdp trung
vao hoat ddng du lich, ndi ma khdch du tich danh
thdi gian thda man nhitng nhu cAu du lich cia ho.
Vi vdy, diém du lich ti€ém niing 13 dia phudng
dudc 18 chire hay thi€t k€ nhim thu hit du khéch
va nhd diu v vio viéc md rdng hoat déng du
lich. Tuy nhién, mdt di€ém ndi bal 1a trong cdc
nghién cttu vé markerting du lich, thudng nhin
manh d€n khia canh diém dén va cing c6 thé
duge xem nhu cdch ti€p cin theo dinh huéng
marketing dja phudng/ linh thé. Andres va cig
(2011, 12) nhin dinh markeung di€m dén cing
cé thé dudc hiéu 13 sy giao thoa clha marketing
dia phuong/lanh thé va du lich (Hinh I).

Hinh 1: M6i quan hé gilfa marketing diém
dén va marketing dja phuong

i Dulich |

Marketing dja phudng j

(Ngudn: Andres vir c1g, 2011).

2.2. Mé hinh nghién citu va cdc gid thiét
nghién citu (Hinh 2)

2.3. Mdu nghién citu

Dir héu cia nghién citu dudc thu thip theo
phuong phdp chon mau thuin ti¢n trong khodng
thi gian tir thang 1/2019 d&n théang 8/2019. Cu
thé, trong md hinh nghién ctu, thc gid dé xudtcé
7 bi€n ddc 1ap tudng dudng 31 bi€n quan sit cé
thé dugc si dung trong phan tich nhin & khdm
phd. Ta tinh dudc s6 miu 181 thi€u can thi€t cha
nghién citu 13 31 x 5 = 155. N€u dva theo cong
thite n > 50 + 8 ptatinh dudc n > 50 + 8 x 7 = 106.

Hinh 2: M6 hinh nghién cdu dé xu6t

San pham djch vy

Gla san pham dich vu

Kénh phan phoi

Xac tién du lich -

Nguén nhaniye [

Cosovatchdt |~

(Ngubn: Tic gia
16ng hap, 2019).

Quanhgdditac |

Do EFA luén do1 hdi kich thugéc m3u I6n han
nbiéu so v4i ding héi quy nén ta chon kich thuéc
miu 15 thi€u n =155. Nh vy, s6 li¢u dige thu
thip ddm bédo thuc hién t8t md hinh nghién citu.

Thang do Likert 5 mic d6 dudc si dung dé do
lugng cdc khdi mém nghién cdu trong mé hinh
phén tich nhin t6 v6i mic d6 wr 1 dén S (véi 1:
Hoan toan khong déng y d&n S: Hoan toan déng
y). Bing 1.

3. K&t qud nghién cidu

3.1. K€t qud kiém dinh d tin ¢dy ciia thang
do Cronbach’s alpha va Két qud phan tich nhdn
16’ khdm phd EFA (Exploratory Factor Analysis)

Téng 56 phi€u phit ra 650, thu vé 545 phiéu
1l 131, trong d6 c6 58 bing trd 18i con d€ réng
mot s6 cdu hdi nén da loai bd. Vi vdy, tic gid
1i€n hinh phan tich va x{ 1y s6 lidu trén 487
(74,92%) béng cau héi dugce trad 18i hgp €. K&t
qud phin tich EFA cho thay, ba mudi lam (35)
bi€n quan sét dugc nhém thanh & nhin (3. Hé s
td1 nhin 1§ (Factor loading) d&u > 0.5 nén ching
¢6 ¥ nghia thi€l thyc. M8i bién quan sét ¢6 sai
biét vé hé s3 11 nhin t8 déu > 0.5 nén ddm bio
sy phan biét gitta cdc nhan 18. (Bing 2).

Duya vao k€ qud phén tich EFA, cic nhin t&
rit trich ra cia cc gia thuy€l nghién cu chinh
déu dat yéu cdu, Do dé, mé hinh nghién citu cac
y€u 16 dnh hudng d€n sy thu hidt du khdch duge
hinh thinh nhu ki vong ban diu cla tdc gid. Tic
gid ti€p tuc phan tich nhan (& CFA.
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Bdng 1. Cdac yéu t8 sl dung frong mé hinh

. Bign Ton yéu 15’ S& bién quan sat Gia thuyét nghién cifu l
LOF Sén pham dich vy 4 San pham dich vy tac dong cung chiéu dén sy thu hit
F2 Gié san phdm dich vu 4 Gia tac dong cung chidu dén sy thu hat
" F3 | Kenhphanphdi 5 Keénh phan phdi tac ddng cing chiu dén sythu hit |
F4 Xc tién du lich - Xc lién du lich tac dong clng chiéu dén sy thu hit
F5 Nguén nhan lyc 4 Ngudn nhan lyc tac dgng cling chiéu dén sy thu hut
Fé Cd s6 vat chat 5 Co 58 vat chat tac dong cung chidu dén sy thu hat
F7 Quan hé déi tac 4 Quan hé dé tac tac ong cung chidu dén sy thu hat
Y Sythuhit | 4
* Tong 3

]

(Nguén: Khdo sdt nam 2019).

BAng 2. K&t qué kiém dinh dé tin cay thang do va két qud phan fich nhan t& kham pha

Nhan t6
Cosd | Sythu | Kénhphan | Xic | Sanphdm | Gia sin phdm | Nhan | B6i
vatchat | hat phéi ién dichwy dich vy vién téc
Cronbach's alpha 0.862 | 0.908 0.839 0840 0.861 0.817 0.805 | 0.783
Phuang sai trich 20.816 | 30.249 | 38.281 45407 | 52.312 57.915 62.596 | 66.645
Eigenvalue > 1 7.286 3.301 281 2494 2417 1.961 1.639 | 1417
| He sKMO> 05 0865
He 5618 nhan 16 s
(Factor loading)
Sig. R 0.000 J

3.2. K& qud phén tich nhén t6 khing dinh
CFA (Confirmation Factor Analysis)

Sau khi phan tich CFA, céc trong 56 chuén héa
clia cée thang do déu 16n hon 0.5 nén cdc thang do
dat duge gid tri hoitu. M6 hinh ¢6 532 bac w do,
Chi 6 GFI (Goodness-of-fit index)= 0.901: chi s
TLJ (Tucker & Lewis index) = 0.943, chi sd thich
hdp so sdnh CF1 (comparative fit index) =0.949 >
0.9 (Bentler va Bonett, 1980); cdc thanh phin
Chi-square/df = 1,748< 3; (Carmines va Mclver,
1981); chi s6 RMSEA (yoot mean square error
approximation) = 0.039< 0.08 (Steiger, 1990) nén
6 thé n6i [a mé hinh nay phi hgp v6i dit liéu thi
truging (xem Hinh 3).
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(Ngudn: Khdo sdr ndm 2019)

4. K&t lugn va dé xuit

K&t qua nghién citu cho thay marketing diém
dén du lich 7P gdm: Sén phfm dich vu, Gif sin
phim dich vu, Kénh phan phdi, Xic tién du lich,
Ngun nhan lyc, Co x& vit chl, Quan hé d6i tic c6
tic dong ciing chiéu, duong dén suf thu hiit du khich
tham quan viing Pdng Thdp Mudi. Myc tidu trong
tam cia nghién ctu nhim d4nh gis nhing yéu 6
tic ddng dén sur thu hit du khich tham quan viung
Déng Thip Mudi théng qua cim nhin cia do
khdch. Nghién citu ciing chi ra nhitng khia canh han
ché, nhimg vin dé cdn gidi quy&t rong qud trith
nang cao hiéu qud hoat ddng marketing di€m dén
viing Déng Thip Mudi hién nay,



QUAN TRI - QUAN LY

Hinh 3: Két qué phan tich nhan 16 khdng dinh
l

Chi-square=929 900 df=532 P= 000
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KEt qui ndy mdt lan nifa chi ra hoat dong
marketing di€m d&n du lich Vang Péng Thip
Mudi gitf vai tro thi€t y&u va vi tri quan trong
trong thu hit khdch d&n tham quan tai ving
nghién cdu. Do d6, céc nha qudn ly didm d&n du
lich viing Bdng Thdp Mudi cin tip trung vio dng
dung hoat djng marketing diém d€n du lich va
truyén tdi hinh dnh ving Péng Thip Mudi d€n du
khach khong chi rong viing Béng biing séng Cliu
Long, md con cho cdc dia phudng khdc nhu: TP.
H3 Chi Minh, Ha Ngi,..

Pdng Thip Mudi dudc xem 1a “Cla ngd”
ving Péng bing séng Cttu Long, ndi ¢ dudng
bién gidi vdi Campuchia v6i 2 cira khiu qudc &
Thutng Phudc (Hng Ngy), Dinh Ba (Tin Héng)
ciia Bng Thdp ti€p gidp tinh Prey Veng va clfa
khdu Binh Hiép (Méc Héa) cia Long An tiép
gidp v6r tinh Sviy Riéng. Bén canh cdc clta khiu
quéc (&, Pdng Thip Mudi con ¢6 dudng quéc 10
1A, dudng cao (8¢ TP. H6 Chi Minh - Trung
Luong va dudng quéc 16 N2 (mét doan dudng HS
Ch{ Minh) chay qua dé n6i mién Déng va mién
Tay Nam bj.

Trong bd1 cdnh thi trudng du lich ngay cing
canh tranh gay git giita c4c ving du lich tai Viét
Nam, chia khéa d€ thinh cdng 13 tao ra mot hinh
dnh thuong hi¢u ving Ddng Thap Mudi déc ddo
b3i viing Déng Thap Mudi a dia ban duy nhitc6
1iém nang phat wri€n cing ldc 2 trong Bng s6 3
s&n pham du lich dgc th cap quéc gia ciia viing
di dugc xdc dinh trong dé dn “Phét tri€n sdn

TAJLIEU THAM KHAO:

phdm du lich dic thi ving Déng biing séng Ci
Long” clia By Van héa - Thé thao va Du lich 13:
1) Tham quan trdi nghiém cudc s&ng cong ddng
gdn vdi gid tri cAnh quan séng nudc va viin hot
ban dia tai cén Théi Son va cho ndi C4i Be (Tién
Giang) nhu mdt phiin cia khéng gian “Long - Lin
- Quy- Phyng” trén dia ban cdc tinh Tién Giang -
Vinh Long - Bén Tre; Tham quan trdi nghiém
cudc s8ng cong ddng mia nude ndi & viing tring
Ddng Thip Mudi trén dia ban cdc huyén Cai Liy,
Cii Be (Tién Giang) va céc tinh Bng Thap,
Long An. 2) Du lich sinh thdi tim hi€u, i
nghiém céc gid trj da dang sinh hoc, cdnh quan vi
viin héa bdn dia trong | khong gian va 3 khdog
gian sinh cdnh dic trung 13 sinh cdnh a4t ngap
audc ving tring Bdng Thip Mudi.

Qua nghtén ctu nay c6 thé thiy dude cde nha
quin ly diém dé€n du lich ving Bdng Thip Mu
cdn lya chon ya xdy dyng hé th&ng ohin biét
thudng hiéu ciia viing trong giai doan sdp (6i. Vin
dé cdp thiét dude dit ra cho ving Dong Thép
Mudn 12 phai thi€t 1dp dudc mét ban sic riéng va
hé théng nhin dién thudng hiéu riéng cho viing
Bdng Thip Mudi. BE tao dugc mdt ban sc riéng,
vira khéc biét, vita ¢6 tinh k€ thira trong tuang lai
cho viing Déng Thip Mudi, cn hoach dinh 1§
rang. hgp I§ va thuc hién mét cdch hé thdng khoa
hoc cdc chi€n luge marketing di€m dé&n du lich...
cu thé 1a wruyén tdi thong diép dic trung sinh
cdnh ddt ngdp nude viing (ring Dong Thap Musi
dén du khdch trong vi ngodi nuée m
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ABSTRACT:

This study is to investigate the impact of tourism destinaiion marketing 7P's factors
(Product-Service, Price. Place, Promotion, People, Physical Evidence and Partnership) on the
lure of tourstis 10 Dong Thap Muoi Region. This study also assesses the interaction among these
factors by using the Structural Equation Modeling (SEM) method, thereby proposing solutions
10 increase the effectiveness of Dong Thap Muoi Region's lourism destination marketing
aclivities (o attract more travellers.

Keywords: Tourism destination marketing, Dong Thap Muoi Region, SPSS, SEM.
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