
TAP CHi CONG THIflfN6 

DE XUAT MO HINH NGHIEN ClfU 
SlfC ANH HlJdNG CUA MARKETING 

TRUYEN THONG XA HOI DOI VCfl 
NGlJCfl TIEU DUNG VIET NAM 

• N G U Y I N THU HIEN 

TOM TAT: 
Vdi sff phdt trien bung no cua cdch mang cdng nghidp 4.0, marketing truyen tho'ng da va dang 

dan md rdng ra nhieu hinh thffc marketing mdi phu hdp vdi bdi canh hidn dai. Mdi trong nhffng 
phffdng phdp marketing mdi dang dffdc ffng dung rong rdi irong edc doanh nghiep la marketing 
truyen thdng xa hoi. Bai nghien cffu ndy tap trung vdo de xua't phat trien md hinh vd bffdc dau 
kiem dinh thang do sffc dnh hffdng ciia marketing tiruy^n thdng xa hgi de'n nhan bid't va trung thanh 
thffdng hieu dd'i vdi ngffdi lidu dung Viet Nam (nghidn cffu nganh hang my pham). 

Ttf khda: Marketing truyen thdng xa hgi, nhan biet thffdng hidu, trung thanh thffdng hieu, 
ngudi tieu dung, nganh hang my pham. 

1. Dat vande 
Tai Viel Nam, Irong vdng 10 nam trd lai day, t̂* 

Id ngffdi sff dung internet dang cd td'c do tang 
trffdng nhanh nha't trong khu vffc. Theo Cue Vien 
thdng (Bg Thdng tin va Truyen thdng), tinh dd'n hd't 
nam 2018, ty Id ngffdi dCing internet tai Viet Nam 
da dat 61% dan so'. Internet bang rdng di ddng cd 
36,28 trieu thue bao, vdi ty Id 40,1 thue bao/100 
ddn. Ngoai ra, Bdo cdo ThUdng mai didn tff nam 
2017 cua Cue Thffdng mai dien tff va Cdng nghe 
Ihdng tin (Bd Cdng thffdng) cho bid't dd'i vdi truy 
cap internet, viee tham gia dien dan, mang xd hdi 
la hoal ddng pho bid'n thff ba vdi 79% ngffdi iham 
gia khao sat lffa chgn (xd'p sau check mail vd doc 
bdo). Ben canh dd, trong so' ngffdi tham gia cudc 
dieu ira ve mua sam true tuyd'n, 75% cho bie't da 
quye't dinh mua hang hda/dich vu qua mang ngay 
sau khi tim kid'm thdng tin. Tff dd cho tha'y, cdc dich 
vu ngi dung so' phat irien manh me se lao dieu kien 

td't cho DN vd ngffdi tieu dung hinh thdnh thoi quen 
sff dung internet cho eac muc dich khde nhau nhif 
marketing, mua sam, thanh todn, v.v... Tan dung 
vide ly le ngffdi dan sff dung internet tdng trffdng 
nhanh vd sff anh hffdng khdng the phu nhdn ciia cac 
didn dan, mang xa hgi, cde DN da nhanh chdng ap 
dung mdt xu hffdng marketing mdi, khac han vdi 
marketing truyen thd'ng trffdc ddy. Dd chinh 
marketing truyen thdng xa hdi (social media 
marketing). 

Marketing truyen Ehdng xd hpi (Social media 
marketing) la phffdng thffc dffa vdo sffc manh lan 
tda va tffdng tdc manh cua cac mang xa hgi pho bien 
nhff: Fb, Youtube, Linkedin, Blog, Forum,v.v de 
truyen di thdng diep marketing eua DN Iff dd thdng 
diep dffde quang ba rdng rai, giup ldng doanh Uiu, 
gia tang gia tri thUdng hieu, kd't nd'i vdi khdch hang, 
dong thdi giff vffng vd phat triln thffdng hidu cua 
DN trdn thi trffdng canh tranh gay gat hien nay. 
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Theo Bdo cdo ThUdng mai dien iff ndm 2017, cdc 
loai hang hda cd xu hffdng gia tang manh me ly Id 
ngffdi mua (ca truyen Ihd'ng vd trffc tuyd'n) chfnh la 
qu^n do, giay dep va my pha'm (chid'm 64%). Trong 
do, my pham Id mdt trong nhffng mat hang thffdng 
dffde ngffdi lieu dung quan tam vd nghien cffu, tim 
kie'm thdng tm nhieu nhd'i trffdc khi mua. Do so' tien 
khach hang bd ra de mua my pham khdng phdi Id 
nhd va cac san pham nay edn anh hffdng trffc tid'p 
de'n nhan sac va sffc khde cua ngUdi tidu dung. 

Marketing truyen thdng xa hdi luy khdng phai 
la mot khai nidm mdi me d nhffng nffde cd he 
thd'ng edng nghd thdng tin phdt tndn manh, nhffng 
Iai Id mot van de tffdng dd'i mdi ca ve ly luan lan 
thffc lidn lai Viet Nam. Tren thffc te', marketing 
truyen thdng xa hdi chi vffa mdi dffdc cdc DN ap 
dung nhieu tai Viet Nam trong vdng 5-7 nam trd 
lai day. Ben eanh dd, cac nghien cffu ve boat 
dong marketing truydn thdng xd hgi tai Vidt Nam 
cung chffa cd nhieu cdng trinh di sau vao va'n de 
anh hffdng eua marketing truyen Ihdng xd hdi dd'n 
sff nhan bid't va long trung thanh thffdng hidu dd'i 
vdi khdch hang ma chu ye'u chi Id cac bdi bao 
khai qudt hoae cdc bdi tham ludn lai ede hdi thao 
ve va'n de thUdng mai didn tff ndi chung. 

Do dd, nghien cffu nay ddng gdp nhffng tri ihffc 
khoa hgc vdo de xud'l md hinh nghien cffu sffc anh 
hffdng cua marketing truyen thdng xa hdi (social 
media marketing) den nhdn bie't va trung thdnh 
thffdng hidu dd'i vdi ngffdi tieu dung Viet Nam. 

2. Pham vi va dd'i tifdng nghidn ciJu 
2.1. Phgm vi nghien cdu 
Bai vid'l nay lap trung nghien cffu sffc anh 

hudng cua truyen thdng marketing qua mang xd 
hdi de'n nhan bid't vd trung thanh thffdng hidu cua 
khdch hang Vidt Nam. 

- Ve ngdnh hdng nghien cdu: Nganh hang dffdc 
lifa chgn nghien cffu la ngdnh hdng my phd'm, bdi 
cdc ly do sau. 

Mat Id, my pham eung vdi quan do va giay dep 
la cae loai hang hda ed ly Id ngffdi mua gia tang 
nhanh chdng trong Ihdi gian vffa qua (cd mua tai 
cffa hdng truyen thd'ng vd mua trffc tuye'n). Ddc 
bidl, lai thi trffdng kinh td' dang phat trie'n manh 
nhff Viet Nam, sd'Iffdng khdch hdng quan tam tim 
hieu vd mua sam my phd'm ngay cang nhieu. Bdi 
ngoai tac dung chdm sde nhan sac, sffc khde nd 
cdn the hidn dang cap cua ngffdi sff dung. 

Hai la, my ph^m Id loai san pham ma khdch 
hdng khdng phai chi mua edng dung hay ldi ich 
ehffc nang cua san phd'm, md hg cdn ddi hdi cdc 
ldi ich cam linh de thda man nhu cdu tinh than. Md 
ldi ich cam linh thi chi cd gia trj thffdng hidu mdi 
cdkha nang dem Iai ldi ich nay cho ngffdi sff dung. 

- Ve khong gian: Nghien cffu gidl ban pham vi 
tai Viel Nam, nhuftg tap trung vdo 2 thdnh phd ldn 
Id Hd Ndi vd TP. HCM (ndi dan cU cd mffc thu 
nhap trung binh khd vd thffdng xuyen tffdng tdc qua 
mang xa hgi chie'm ty Id cao). 

- Ve thdi gian: Nghien cffu dUdc thffc hien trong 
khoang Ihdi gian tff nam 2014 de'n ndm 2018. 

2.2. Ddi tUffng nghien cdu 
Cdc ly luan va ihuc tidn ve anh hffdng cua 

marketing truyen thdng xa hdi de'n nhdn bid't va 
trung thanh thUdng hidu dd'i vdi ngUdi tidu diang 
Viet Nam (nghien cffu nganh hdng my phd'm). 

3. Phrfdng phap nghidn cffu 
3.1. Phdt trien mo hinh nghien cdu 
Dffa vdo Iy thuyet ve ye'u td'gid tri thffdng hidu 

cua Aaker (1991) va md hinh nghien cffu cua Kim 
va Ko (2010), Balakrishnan vd edng sff (2014), 
Abu-Rumman va Alhadid (2014); md hinh nghien 
cffu dUdc de xud't (Sd do 1). 

Trong do: 

- Bien dgc lap Id: giai tri, sU tUdng lae, xu thd', 
iruyen mieng irffe luyen, sff ddng tin cay va cdng 
ddng trifc tuyd'n. 

Gidi tri: Trong truyen thdng xa hdi, nhieu ngUdi 
coi gidi tri la ddng lUc manh me dd tUdng tdc vdi 
cac ndi dung do DN tao ra. Khi mgi DN tao ra 
nhffng ndi dung vui nhdn, thu vi, cd tinh giai tri cao, 
thi kha nang ngUdi tieu diang truy cap vd lUdng tdc 
vdi DN se eao hdn. 

Stf tuang tdc: TUdng tac la sU tdc dgng qua lai, 
ed anh hudng lan nhau giffa ede dd'i tffdng ngffdi 
hoac vat. Tffdng tdc cd lac ddng ra't quan trong 
trong hoat ddng truyen thdng xa hdi. Tffdng lac la 
dac did'm chinh cua cdng nghe mdi, ddi hdi md 
hinh da chieu trong truyen thdng. Khdch hang cd 
the chu ddng tim kie'm va Iffa chgn thdng tin chff 
khdng ddn thuan nhdn thdng tin nhu trffdc. Ben 
canh dd, khdch hdng cung cd thd' thao luan, phan 
hoi, chia se vdi nhffng thdng tin md ho quan lam. 

Xu hudng: Phffdng tidn truyen thdng xa hdi cua 
DN can cung ca'p nhffng tin tffc mdi nhd't va cdc 
ehu de thao luan mang tinh cap nhat. Ngffdi lieu 
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Sd do 1: Mo hinh nghien cQu de xud't 

Marketing tmyen thong xa h$i 

Giai tri (Kim vaKo. 2010) 

Sy tUdng tac {Kinfi va Ko, 2010; Abu-Rumman and Alhadid, 2014) 

Xu hudng (Kim va Ko, 2010) 

Truyen ml6ng true hiyeh (Kim va Ko, 2010; Balalakrisnan va c^ng sU,2014) 

Su dang tin cdy* (Abu-Rumman va Alhadid, 2014) 

Ĉ dng dong tnic tuySh (Balalat^snan va cdng sff, 2014) 

<^ 

" ^ 

NhlinbietTH 
(Aaker. 1991) 

• 

t 
Tmng thanh TH 
(Aaker, 1991) 

dung mong ddi cd the tim ihay nhffng thdng tin 
nhanh nhd't, mdi nhal irong cde ndi dung trdn mang 
xa hdi cua DN. Nd'u lam dUdc dieu nay, DN se thu 
hut dUde ddng dao khach hdng thffdng xuydn tham 
gia truy cap vao nhffng thdng tin ma DN dang tai. 

Truyen mieng true tuyen: Truyen midng trffc 
tuyd'n la boat dgng md ngffdi tidu dung lao ra va 
truyen bd ihdng tin ve san pha'm cua DN thdng 
qua vide trao doi vdi nhffng ngffdi khac trdn cdc 
mang xd hdi. Hoal ddng nay cd anh hffdng dang 
kd' dd'n thdi do, hanh vi va quye't dinh mua eua 
ngffdi tidu dung. Bdi le, ngffdi tidu dung ed xu 
hffdng tin Iffdng vao cac phan hoi cua nhffng 
khdch hang da Iffng trai nghiem sdn pham hoac 
dich vu cua DN. 

Su ddng tin cdy: Day la vide DN chuyd'n tai 
thdng didp mdt each rd rang va chinh xac dd'n 
ngffdi tieu dung. Ben canh dd, thid't ldp sff im 
Iffdng, dam chiu trdch nhiem vdi nhffng gi DN dd 
dffa ra, ke't nd'i trUc tiep vdi khach hang vd ldng 
nghe ho thdng qua cdc phffdng tien truyen thdng 
xa hgi la nhffng dieu DN ed the Idm de xay difng 
niem tin dd'i vdi khdch hang. 

Cgng dong IrUc tuyen: DN cd the sff dung 
marketing truyen Ehdng xd hgi dd' xdy dffng mgt 
cgng dong trffc tuye'n. Mdi cdng ddng vdi nhieu 
nhdm khach hang khde nhau, Ihffdng xuyen thao 
luan, dffa ra phdn hoi ve san pha'm, chia se nhffng 
trai nghiem trffc tuyd'n, dffa ra nhffng nhdn xet tich 
cffc ve san pham sd giup khdch hang cung cd' niem 
tin va long trung thdnh Ihffdng hidu; eung nhff hd trd 
DN Irong phdt trid'n vd edi tie'n san pham. 

- Bid'n phu thudc la: nhdn bid't thffdng hieu va 
trung thanh thffdng hidu. 

* Gid thuyet nghien cdu: 
HI: Giai tri trong truyen ihdng xa hdi cd anh 

hffdng dd'n nhan biet va trung thdnh thffdng hidu 
cua khach hang. 

H2: Sff Iffdng tdc trong truyen thdng xa hgi cd 
dnh hffdng dd'n nhdn bid't va trung thanh thffdng 
hidu cua khach hang. 

H3: Xu Ihe' trong iruyen thdng xa hdi cd anh 
hffdng de'n nhan bie'l va trung thanh thffdng hieu 
eua khdch hdng; 

H4: Truydn mieng trffc tuye'n trong truyen 
Ihdng xa hoi cd anh hffdng de'n nhdn bie'l vd trung 
thanh ihffdng hidu eua khdch hang; 

H5: Sff ddng tin cay trong iruyen thdng xa hpi 
cd anh hffdng dd'n nhdn bid't va irung thanh thffdng 
hidu cua khdch hang; 

H6: Cong ddng trifc tuye'n trong truyen thdng 
xa hdi ed dnh hudng dd'n nhan bid'l va trung thanh 
thUdng hidu cua khdch hdng. 

* Thang do cdc nhdn td (Xem Bdng) 
3.2. Chgn mdu nghien cdu 
Bdt nghien cffu sff dung phffdng phap dieu tra 

chgn mau. Mdu dffdc chgn theo phffdng phdp thuan 
lien, mdi trong cdc hinh thffc chgn mdu phi xac 
sua't. Kich thffdc cua mdu dp dung trong nghidn 
cffu dUdc dffa theo ydu cau cua phdn tich nhan to 
kham phd EFA (Exploratory Factor Analysis) va 
phan tich hoi quy: 

Dd'i vdi phdn tich nhdn Id' khdm phd EFA: kich 
thudc mdu td'i thie'u la gd'p 5 lan tdng sd' bid'n quan 
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Nhant5 [ Thang do Nguon 

Bien d$c l$p 

Giai tri 

Su tddng tac 

Xuthe 

Truyen mieng 
true tuyen 

Cdng ddng 
true tuyen 

Su dang tin cay 
(du kien la 

nhan to mdi) 

-S\i dung truyen thdng xa hdi cua thUdng hieu X lam tdi cam thay vui. 
- Ndi dung the hien trong truyen thdng xa hdi cua thuong hieu X cd ve thu VL 

-Truyen thdng xa hgi cua thuong hieu X co kha nang chia se thdng tin vdi mpi 
ngudi 
- Co the chia se y kien hoac cac doan hgi thoai vdi mpi ngudi thdng qua truyen 
thdng xa hpi cua thuong hieu X 
- Cd the de'dang cung cap y kien cua tdi thdng qua truyen thdng xa hdi cua 
thuong hieu X 

- Cac ndi dung Irong truyen thdng xa hdi cua thUdng hieu X la nhiSng thdng tin 
mdi nhat 
- Sif dung truyen thdng xa hgi cua thUdng hieu X thi rat theo kip xu the mdi 

- Tdi mudn taiyen tai thdng tin ve thUdng hieu, san pham hoac dich vy tU truyen 
thdng xa hpi cua tbUdng hieu X den ban be 
- Tdi mudn tai ndi dung tU truyen thdng xa hpi cua thuong hieu X len trang ca 
nhan cua tdi 

- Cong dong true tuyen cua thUdng hieu X co dong dao cac thanh vien tich cUc 
tham gia, 
- Cdng ddng true tuyen cua thuong hieu X thudng xuyen dua ra nhOng phan 
hdi ve san pham ma ho da SL( dung. 
- NhOng phan hoi ve san pham thuong hieu X cua cdng dong true tuyen dua 
ra rat duoc khach hang quan tam va tin tudng, 

- Cdng ddng true tuyen cua thuong hieu X hoat dpng sdi ndi va tich cue hon 
neu so sanh vdi cpng dong true tuyen cua cac thuong hieu khac 

Thang do danh cho nhan to mdi dang phat trien va kiem dmh 

Kim vaKo, 2010 

Kim va Ko, 
2010Abu-

Rumman va 
Alhadid, 2014 

Kim vaKo, 2010 

Kim va Ko, 
2010; 

Balalakrisnan 
va cflng su, 

2014 

Balalakrisnan va 
cdng su, 2014 

Abu-Rumman 
va Alhadid, 2014 

Bien phu ^u$c 

Nhan biet 
thacing hieu 

Trung Ihanh 
thuong hieu 

-Tdi ludn nhan ra thuong hieu X giiia rat nhieu thuong hieu khac 
- Dac trung cua thuong hieu X ludn xuat hien trong dau toi rat nhanh chong 
- Tdi CO the nhanh chdng hoi tudng ra bieu tuong va logo cua thudng hieu X 

-Toi se ggi y thUdng hieu X cho nhOng khach hang khac. 
- Tdi se gidl thieu thuong hieu X cho ban be cua minh, 
- Tdi thudng xuyen den ciJa hang cua thUdng hieu X va sSn sang den lap lai 
nhilu lan nOa. 

- Tdi hoan toan hai Idng vdi san pham cua thuong hieu X. 
- Thuong hieu X se la su lua chpn dau tien cua tdi. 
- Tdi van san mua san pham cua thuong hieu X ke ca khi gia cd tang hdn mgt 
chUt 

Kim va Hyun, 
2011 

Aaker, 1991 
Yoo va cpng sU, 

2000 
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sdt (Hak, Anderson, Tatham va Black, 1998) 
Dd'i vdi phan tich hdi quy: cd mdu td'i thieu can 

dat dffde tinh theo cdng tbffe la 50 + 8*m (m: sd 
bid'n ddc lap) (Tabachniek vd Fidell, 1996). 

3.3. Phuang phdp thu thdp dd lieu 
Tac gia sff dung kd'l hdp ca 2 phffdng phdp 

nghien cffu dinh tinh va nghien cffu dinh lUdng de 
thu thdp dUdc lUdng thdng tin can thid't cho nghien 
cffu, cu the' nhu sau: 

Nghien cdu dinh tinh: Tdc gia tid'n hdnh phdng 
vd'n sdu mot sd' dai didn DN dang kinh doanh 
nganh hdng my pha'm tUdng dd'i thdnh cdng tai Ha 
Ndi, TP. HCM va cde chuyen gia nham xdc dinh, 
dieu ehinh vd bd sung cde bid'n ddc lap cd tdc dgng 
dd'n bid'n phu thudc trong md hinh nghidn cffu. 

Nghien cdu dinh lugng: Tac gia nghien cffu sd 
bd de kiem dinh sif tin cdy cua thang do; sau dd, se 
trid'n khai ihu thap va phdn tich sd' lidu dUa vao 
bdng hdi tren didn rdng vdi quy md mlu da chon. 

Quy trinh thu thap dd lieu: 
- Phong vdn sdu: Tdc gid tid'n hdnh phdng va'n 

sau Iff 10 chuyen gia trong ITnh mUc marketing va 
dai didn 20 DN dang kinh doanh nganh hdng my 
pham tren dia ban thdnh phd'Ha Ndi va TP. HCM 
de xdc dinh ede nhdn td' cua marketing Iruyen 
thdng xa hdi anh hUdng de'n nhdn bid't vd sff trung 
thdnh thffdng hidu cua khach hang. Ke't qua cua 
cdc cugc phdng va'n sdu dffde sff dung de xdy dffng 
md hinh nghien cffu dff kie'n. 

- Nghien cdu khdo sdt: Phat phie'u dieu tra trffc 
tid'p hodc qua email de'n cde khdch hdng dang sff 
dung my phd'm tai dia ban thanh phd Ha Ngi va 
TP. HCM dd' tim hieu ve anh hffdng cua marketing 
iruyen thdng xa hdi de'n nhdn bie'l vd sff irung 
thdnh IhUdng hieu eua khdch hang. 

3.4. Phiidngphdp phdn tich ddlieu 
Dff lieu nghien cffu sau khi thu ihap se dUde 

lam sach, nhdp lieu, sap xe'p vd phdn tich vdi sif 

hd trd cua ph^n mem SPSS 20.0, cu thd': 
- Phdn tich dd tin cay dd' kid'm dinh sff tin cay 

thang do cdc nhdn td' Irong md hinh: phUdng phdp 
phd bid'n rdid't dd' kiem dinh sU tin cay thang do cac 
nhdn td' la sff dung he sd' Cronback Alpha. 

- Phdn tich nhdn tdkhdm phd EFA. 
- Phdn tich tuang quan: Dd phdn tich md'i quan 

he giffa cac nhan to' trong md hinh nghidn cffu. 
Phan tich tffdng quan se eho bie't ve md'i quan hd 
cd the' giffa cac nhdn td' nghien cffu qua dff lidu thu 
thdp dffdc. 

- Phdn tich hoi quy: Dd kiem tra md'i quan he 
nhan qua giffa ede bid'n dgc lap vdi bie'n phu thugc. 
Cdc gia thuyd't nghien cffu dffdc kiem dinh d mffc 
y nghTa 5%. 

Kd't qua phdn tich dinh lUdng se dffdc kd't hdp 
vdi vide nghien cd'u dinh tinh de xac dinh y nghia 
cua ke'l qua. 

4. Cac kd't qua nghien cdn dut kid'n va 
han che' 

Nghien cffu phdt trien Iy thuye't ve anh hudng 
cua marketing truydn thdng xa hgi de'n nhan biet 
va sff trung thanh thUdng hidu dd'i vdi khdch hang, 
cu the: xdy dffng vd kidm dinh md hinh, xdy difng 
Ihang do cdc nhan Id' cua marketing Iruyen thdng 
xd hgi dnh hffdng de'n nhdn bid't va sff trung thanh 
thUdng hidu dd'i vdi khach hang; 

Ngoai ra, nghidn cffu dff kid'n se bd sung va 
chffng minh dffdc tff 1 de'n 2 nhdn td' mdi cua hoat 
dgng truydn thdng marketing qua mang xa hdi co 
anh hudng dd'n nhan bie'l va sff trung thanh thffdng 
hieu; cung nhff xac dinh dffde mffc do anh hffdng 
cua chung de'n ngUdi tidu dung trong ngdnh hang 
my phd'm. 

Tuy nhidn, do chi tdp trung nghidn cffu tai 2 
thanh phd' ldn la Ha Ngi va TP.HCM ndn vdn se 
cdn mdt so ban chd' ve mat chgn mdu mang tinh 
dai didn cao nha't • 
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ABSTRACT: 

Widi die booming development of the Industry 4.0, ti-adilional marketing has gradually 

expanded into new forms which are suitable to the modem context. Social media marketing, one 

of these new marketing methods, is widely used by enterprises. This study focuses on developing 

models and testing scale of the impact of social media marketing for cosmetic products on 

Vietnamese consumers' brand awareness and brand loyally. 
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