Cac nhan t6 anh huéng dén
hanh vi mua thdc an nhanh
qua internet cua ngudi tiéu dung

tai TP. Ho Chi Minh

Tém tit

TRAN THI XUAN VIEN®

Bai viét phan tich cdc nhdn 16 tdc dong dén hanh vi mua thicc dn nhanh qua internet ciia
nguoi tiéu ding tai TP. H6 Chi Minh. Di# liéu dugc thu thdp bdng cdch phéng van 260 nguoi
tiéu dung. Két qud cho thdy, cdc nhan t6: Tinh ddp iing ciia website, Sdn phdm va hoat ddng
marketing, Gid cd c6 tdc dong manh nhdt dén hanh vi mua thitc dn nhanh qua mang ciia nguoi
tiéu dung trén dia ban Thanh phd' (Bai viét sit dung cdch viét sé' thdp phdn theo chudn quéc té).

Tw khéa: thiic dn nhanh, nguoi tiéu ding, internet, TP. H6 Chi Minh

Summary

The study analyzes factors affecting Ho Chi Minh City-based consumers’ behavior to buy fast
food on the internet. Data was collected by interviewing 260 consumers. Results point out
three most influential factors which are Responsiveness of website, Products and marketing
activities, Price (In this article, decimal numbers are written under international standard).

Keywords: fast food, consumer, internet, Ho Chi Minh City

GI0I THIEU

Su phdt trién nhu vii bido cla internet
va cdc sdn phim cong nghé théng minh
da dan thay ddi cdch thic tim ki€m thong
tin va giao dich cda con ngudi. Nhiéu
doanh nghiép hay cdc c¢o s6 kinh doanh
dich vu dn udng nhan thay, internet dang
trG thanh cong cu hitu ich, thiét thuc cho
dong ddo ngudi tiéu dung. Vi vay, dé
lam gia tang sy thudn tién va don gidn
héa hanh vi mua, cdc doanh nghiép kinh
doanh trong nganh hang thic dn nhanh
dd s dung internet dé cho phép mua
thific an nhanh. Sy k€t hgp nay dem lai
¢6 hdi 16n cho cdc doanh nghiép, ddng
thdi mang lai ti€n ich cao, don gién, tién
1¢1 cho ngudi ti€u dung.

CO SG LY THUYET VA PHUONG
PHAP NGHIEN CUU

Co s6 1y thuyét
Thitc #n nhanh 13 thifc an dude chuin
bi sdn va phuc vu mot cdch nhanh chéng.

Cdc mon an trong cédc clia hang thic an nhanh dude gidi
han trong mot thuc don d€ moi ngudi lua chon (Bender
va cdng su, 1995) va cdc clra hang thic dn nhanh s&
“sdn xudt” cdc mon dn nay theo mot chudi cong viéc
6 thit ty 1 khiu ch€ bi€n dén phuc vu. Cdc mén thife
in nhanh chd yéu la: hamburger, my Y, ga rdn va di
kém cdc loai thic udng 1a nuée ¢ gas, nhu: Coca-Cola,
Pepsi, 7Up... Biing § géc d6 cia ngudi tiéu dung, thiic
dn nhanh gidp ngudi tiéu dung ti€t kiém thdi gian. Do
d6, khi dé cap dén ¥ nghia clia thic an nhanh, phin 16n
ngudi tiéu dung cho ring, day Ia loai thifc in tién Idi c6
thé dn ngay, 1a thic an duge ché bi€n sin hoic khong
ton nhiéu nhiéu thdi gian dé ché bién.

Mua sdm tryc tuyén dugc nhiéu tdc gid dinh nghia
khdc nhau. Theo Liang va Lai (2000), mua sim truc
tuyén (con duge goi 12 mua sém hang qua mang, mua
sim qua internet) la qud trinh mua san pham dich vu
qua internet. Con theo Haubl va Trifts (2000), mua
sdm tryc tuy€n 12 mot giao dich duge thuc hién bdi
nguoi tiéu dung thong qua giao dién dya trén mdy tinh
béng cdch k&t ndi va c6 thé tuong tdc mdy tinh cila
ngudi tiéu dung vdi cdc clra hang s6 héa clia nha ban
1é thdng qua mang may tinh.

Hanh vi tiéu dung 1a toan bo nhitng hoat dong lién
quan tryc ti€p dé€n qud trinh tim ki€m, thu thiap, mua

“Khoa Du lich va Am thyc, Trudng Dai hoc Céng nghiép thuc phdm TP. H6 Chi Minh
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BANG 1: KET QUA PHAN TicH PO TIN CAY CRONBACH' ALPHA

STT Mi hoa S6 bien Tdo‘}lg quan Cron’bachjs {&!pha
thang do quan sit bi€n tong né€u loai bién
Gid ¢a (GC) - Cronbach’s Alpha = 0.884
1 GCl1 3 0.903 0.821
2 GC2 3 0.732 0.856
3 GC3 3 0.638 0.877
San pham (SP) - Cronbach’s Alpha = 0.882
4 SP1 4 0.698 0.864
5 SP2 4 0.659 0.873
6 SP3 4 0.728 0.866
7 SP4 4 0.761 0.858
Chuong trinh Marketing (MAR) - Cronbach’s Alpha = 0.889
8 MAR1 4 0.728 0.866
9 MAR2 4 0.761 0.858
10 MAR3 4 0722 0.867
11 MAR4 4 0.728 0.866
Sy thuén tién (STT) - Cronbach’s Alpha = 0.878
12 STTI 5 0.719 0.856
13 STT2 5 0.697 0.855
14 STT3 5 0.715 0.853
15 STT4 5 0.633 0.870
16 STTS 3 0.826 0.825
Da dang vé sif lua chon sin phiam thie in nhanh (DD) - Cronbach’s Alpha = 0.839
17 DDI 4 0.705 0.784
18 DD2 4 0.832 0.721
19 DD3 4 0.611 0.833
20 DD4 4 0.573 0.835
Tinh ddp #ng cua webiste (TDU) - Cronbach’s Alpha = 0.806
2] TDUIL 4 0.645 0.746
22 TDU2 4 0.638 0.749
23 TDU3 4 0.641 0.750
24 TDU4 4 0.574 0.784
Rudi ro vé tai chinh va thdi gian (RR) - Cronbach’s Alpha = 0.863
25 RR1 4 0.730 0.828
26 RR2 4 0.756 0.814
27 RR3 4 0.600 0.853
28 RR4 4 0.751 0.817
Hinh vi mua thifc in nhanh qua internet (HV) - Cronbach’s Alpha = 0.869
29 HV1 5 0.775 0.826
30 HV2 5 0.749 0.827
31 HV3 5 0.734 0.832
32 HV4 5 0.650 0.854
33 HV3S 5 0.598 0.864
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sim, s& hitu, st dung, loai bd san phim/
dich vu. N6 bao gdm cd nhitng qu4 trinh ra
quyét dinh dién ra trudc, trong va sau cdc
hanh dong d6 (James va cong su, 1993).

Dua vao cd s6 1y thuyét néu trén, tdc
gia dua ra mo hinh nghién citu nhu Hinh.
Theo d6, c6 7 nhan t& dugc dé xuit c6
anh hudng t6i Hanh vi mua thdc dn nhanh
qua internet cia ngudi tiéu dung tai TP.
Hb Chi Minh, gém: Gi4 ca; San phim;
Chuong trinh marketing; Sy thuin tién;
Pa dang vé su lwa chon sdn pham thifc
in nhanh; Tinh ddp dng cda webiste; Rui
ro vé tai chinh va thdi gian.

Phudng phap nghién cifu

Tdc gid st dung phuong phdp dinh
tinh va phuong phap dinh lugng d€ phan
tich. Nghién citu dinh tinh dudc dp dung
dé€ xem xét thang do dang st dung c¢6
phu hop vdi thi trudng TP. H6 Chi Minh
hay khong? Nghién citu dinh lugng duge
stf dung d€ phan tich di liéu khdo sdt,
nhim muc dich xem xét su tdc dong clia
cdc nhin td trong md hinh dén nhéan &
phu thudc.

Khio st dugc ti€n hanh trén 5 quin,
gdm: Tan Phd, Tan Binh, Binh Tan, Binh
Thanh, Phd Nhuin. Thdi gian khdo sdt tir
ngay 15/8/2020 dén 20/10/2020. C3 mau
khdo sit 1a 300, kich thuc mau thuc t&
stt dung dé phan tich 12 260 mau. Toan
bd dit lieu hdi ddp dudc xi 1y véi sy hd
trg ctia phan mém SPSS 20.0.

KET QUA NGHIEN cUU

Phan tich dd tin cay Cronbach’s Alpha

K&t qua nghién cttu cho thdy, hé s
Cronbach’s Alpha ctia cdc nhan t6 doc
lap va nhin t8 phu thudc déu dat hé
sO tin cdy cao (> 0.8), dong thdi hé s6
tuong quan bién - tdng clia cdc nhan t&
déu > 0.3. Tuy nhién, cé hai bi€n: SP2
(Thtc d4n nhanh bdn qua mang da dang
v4i nhiéu loai san pham) va PD2 (C6
nhiéu sy lva chon hon cho mot loai sdn
phdm thic dn nhanh) lam gidm do tin
cdy clia nhan td, nhung xét thdy tat cd
cdc bi€n déu quan trong, nén tdc gid
quyét dinh gil lai. Nhu vay, tit cd cdc
bi€n quan sdt dugc dua vao phén tich
nhin t6 khdm ph4 (EFA).

Phin tich EFA

Tdc gid st dung phuong phdp rit
trich Pricipal Components vdi phép quay
Varimax dé phan tich riéng 7 nhédn t&
ddc 1ap gdm 28 bi€n quan sdt va 1 nhan
t& ddc 14p gdbm 5 bién quan sét.

Kinh t& va Du bdo




BANG 2: BANG KIEM PINH KMO VE TiNH PHd HOP cdA VIEC LAY MAU

Kiém dinh Kaiser-Meyer-Olkin vé su thich hop ciia miu 0.751
Kiém dinh Bartlett’s vé ciu hinh ciia miu Tudng duong Chi-Binh phuong 8409.119
df 1176
Sig. 0.000
BANG 3: T6NG PHUGNG SAI TRICH
Gii tri Eigenvalues Téong trong s6 Téng trong s6
Thanh phin ban diu nhén té binh pfon, tr(lych — nhin t§ bm; phuong xoay :
Téng | . |% tichiay| Téng | , P | tich | e % | %tich
cua phuong sai cua phuong sai liiy cua phuong sai liy
RR 6.492 13.248 13.248| 6.492 13.248 13.248|  3.993 8.149 8.149
TDU 5.605 11.439]  24.688]  5.605 11.439]  24.688] 3.934 8.029]  16.178
SP&MAR 4.345 8.868 33.556| 4.345 8.868 33.556]  3.658 7.464 23.642
STT 3417 6.974]  40.530] 3417 6.974]  40.530] 3.580 7.306]  30.948
GC 2.890 5.898 46.428;  2.890 5.898 46.428| 3.435 7.010 37.959
DD 1.893 3.864 69.158]  1.893 3.864 76.846| 2.600 5.307 76.846
BANG 4: KET QUA TUONG QUAN
HV GC SP&MAR STT DD TDU RR

HV Hé s0 tong quan 1 4977 278" 380 2667 3567 2197
Sig. (2-tailed) 000 000 .000 .000 000 .000
Ge Hé s8 tong quan 4977 1 -.009 .048 093 337" -.040
Sig. (2-tailed) .000 .888 440 133 .000 522
Hé s6 tudng quan 278" -.009 1 .093 1327 024 -206"
SPENAR Sig. (2-tailed) .000 .888 133 .033 695 001
STT Hé s6 tuong quan 380" .048 .093 1 326 -.051 018
Sig. (2-tailed) .000 440 133 .000 413 774
DD Heé s6 tdng quan 2667 .093 1327 326~ 1 .000 - 140
Sig. (2-tailed) .000 133 .033 .000 997 024
TDU Hé s tong quan 3567 3377 024 -.051 000 1 070
Sig. (2-tailed) .000 .000 .695 413 997 258
RR Hé s6 tugng quan 2197 -.040 -.206" .018 -.140° 070 1

Sig. (2-tailed) .000 522 001 774 .024 .258
N 260 260 260 260 260 260 260

#x e o6 ¥ nghia thong ké & mue 0.01 va 0.05
BANG 5: HE SO XAC BINH PH{ HOP A MO HINH
Mohinh | HéséR Hé s6 R® | Heé sé R hiéu chinh Sai s& chuin ciia uéc Iugng Hé s6 Durbin-Watson

0.887* 0.787 0.780 0.19170 1.615

a. Bi€n doc 1ip: GC, SP&MAR, STT, DD, TDU, RR

b. Bién phu thudc: HV

D61 véi phan tich EFA cho nhéan t&
phu thudc, k€t qué cho thdy, tat cd 5
bién ctia nhan t6 phu thudc déu dim
bdo dudce diéu kién (> 0.5) va hdi tu
vé mot nhém duy nhat. Ngoai ra, trong
ki€m dinh KMO va Bartlett, ta ¢6 hé so
KMO 12 0.842 (0.5 < KMO < 1), ki€m
dinh Bartlett 1a 890.789 vdi miic ¥ nghia
Sig. = 0.000 (< 0.05), cho thdy phan
tich EFA 12 phi hgp. Phin tich tong
phuong sai trich thu dudgc Eigenvalues
= 3.481 > 1 va téng phuong sai trich 1a
69.871% >50%, nghia 1a nhan t6 HV
gidi thich dugc 69.871% su bién thién

cda dir liéu.
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viéc gidi thich cla cdc nhan t6 1a kh4 tot.

Dai vdi phin tich EFA cho nhan t8 doc 14p, do bién
MAR?2 khong ddm bdo dugc diéu kién, nén bi loai khdi
mo hinh. Tir 28 bi€n quan sdt cda 7 nhén t&, sau khi phan
tich EFA con lai 27 bién quan sit dudc nhém thanh 6
nhan t6 mdi, g6m: RuUi ro vé tai chinh va thoi gian (RR);
Tinh ddp dng cla website (TDU); Sdn phim va hoat
dong marketing (SP&MAR); Su thuin tién (STT); Gia
cd (GC); Sy da dang trong lya chon va dé dang mua
(DD). Theo két qua Bing 3, hé s6 KMO 12 0.751, ki€m
dinh Bartlett 1a 8409.119 v&i mifc y nghia Sig. = 0.000
(< 0.05), nén viéc phéan tich EFA thich hgp véi dif liéu
nghién cttu. Théng s6 Eigenvalues c6 gid tri 13 1.689
> | va tdng phuong sai trich 13 76.846% (>50%), gidi
thich dugc 76.846% su bi€n thién cla dif liéu. Nhu vay,
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BANG 6: BANG KET QUA PHAN TiCH HOI QUY cdA MmO HINH

He si}' chua Hé §(‘)’ Théng ké
M6 hinh chuin héa da chuin héa t Sig. da cong tuyén
B |P¢ léch chudn Beta Dung sai VIF

(Constant) -1.418 167 -8.465 000
GC 202 .024 276 8.340 .000 0.777 1.286
SP&MAR 227 022 311 10.283 000 0.929 1.076
1 STT 51 .018 256 8.391 .000 0912 1.096
DD 108 021 .163 5.093 .000 0.825 1.212
DU .158 .013 372 12.137 000 0.904 1.106
RR 141 .020 214 6.956 .000 0.896 1.117

a. Bién phu thudc: HV

Phan tich tuong quan va héi quy

K&t qua ki€ém dinh hé sd tuong quan & Bdng 4 cho
thily, gid tri Sig. giita cdc bi€n doc 1ap va bié€n phu
thudc déu nhd hon 0.05, nghia 14 cdc bi€n doc lap ¢6
tuong quan vdi bi€n phu thudc, nén cédc bi€n nay dugce
giit nguyén dé dwa vio ti€p tuc chay hdi quy.

Hé s6 R? hiéu chinh 1a 0.780 > 0.5, chiing t6 mo
hinh hdi quy tuyén tinh da xay dung phu hgp véi dir
liéu & mdc 78%. M6 hinh c6é mifc d6 gidi thich kha t6t,
mdi quan hé giita bién phy thudc va cdc bi€n doc lap
khd chat ché (Bang 5).

Phuong trinh héi quy

K&t qua phan tich hdi quy & Bang 6 cho thdy, cédc
nhén t6 déu c6 y nghia thong ké va hé s6 beta dudng,
chitng to tit cd cdc nhan td déu tdc dong tich cyc dén
hanh vi mua thifc dn nhanh qua mang cla ngudi tiéu
diing trén dia ban TP. H6 Chi Minh.

Phuong trinh hdi quy ¢6 dang nhu sau:

HV = 0.372DU + 0.311SP&MAR + 0.276GC +
0.256STT + 0.214RR + 0.163DD

KET LUAN VA KIEN NGHI

K&t qué nghién cttu chi ra 6 nhan t8: Rdi ro vé tai
chinh va thdi gian; Tinh ddp @ng cla website; Sdn
phdm va hoat dong marketing; Su thuan ti€n; Gid cé;
Sur da dang trong lua chon va dé dang mua d€u tic dong
tich cuc dén Hanh vi mua thitc dn nhanh qua mang cua
ngudi tiéu ding trén dia ban TP. H6 Chi Minh. Trong
dé, Tinh ddp ting clia website, Sn pham va hoat dong
marketing va Gi4 c3 c6 tic dong manh nhit. Vi viy,
cdc doanh nghiép kinh doanh dich vu thic dn nhanh

TAI LIEU THAM KHAO

cin quan tim cdi thién cdc nhén t8 nay
nhim ddp tng t6t nhat nhu cau cla ngudi
tiéu diing. Mot s6 gidi phap dugc dé xuit
cho doanh nghiép nhu sau:

Thit nhat, ning cao sy dép tng cho
khdch hang mdt cdch nhanh chéng. Tai
website ban hang, doanh nghiép cin
cung cip diy di théng tin vé sin pham
thitc in nhanh hay ngudi bdn va ddm bédo
tinh chinh xdc, dem dén sy da dang trong
viéc lya chon thic in nhanh, cung cip
cho ngudi tiéu ding nhiéu sy lya chon
hap din.

Thi hai, tao niém tin cho ngudi tiéu
dung bing cdch ddm bdo chit lugng sdn
pham; 1am cho sidn phdm ngay cang tré
nén da dang hon; hinh thifc trinh bay
dep hon. Pong thdi, 16 chic cdc hoat
ddng nhu: chuong trinh khuyén mai; tich
liiy di€ém cho khdch hang, hay ting cac
voucher. Bén canh dé, ning cao chit
luong phuc vu d€ thu hit duge ngudi
ti€éu dung.

Thi ba, dinh gid cho sdn pham mot
cdch hgp 1y, khong qud cao va dong
thdi cling cdn tao sy da dang vdi cdc
mifc gid khdc nhau dé ngudi tiéu diung
¢6 nhiéu su lya chon; huéng dén viéc
dem lai sdn phim tSt nh4t cho ngudi
tiéu ding vdi mifc gid phai ching nhim
gia tdng gid tri cim nhén cla ngudi tiéu
ding vé sidn phdm.0
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