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TOM TAT:

Muc dich cia nghién cttu nhiim xédc dinh mdce do tdc dong clia cdc nhin td trong marketing
dua vao ngudi ndi tiéng dé€n hinh vi mua cda gidi tré. nghién cdu doi vai thudng hiéu Biti's.
Nghién e dude thue higén thdng qua cd phuong phip dinh tinh va dinh lugng. Tir div liéu khio
sdt 262 ban tré rén dia ban TP. Ba Ning. két qua nghién cttu cho thily dic di€m ¢4 nhin ngusi
ndi ti€ng 12 nhin td quan trong nhit tic dong 3&€n Hanh vi tiéu diing cla gidi ré. tiép theo i
Gid tri gidi trf cOa quing cdo. vd nhin 16 PG ndi tifng. Cdc v&u t§ dnh hudng vdi mie do thip
han bao gdm: PO tin cdy. Gid tri thong diép va Gid tri thong tin, Dé tai cing dé xudt mot s§ gidi
phip gitip doanh nghiép hoiin thién tot hon chinh séch marketing dira vio ngudi ndi tiéng.

T khéa: ngudi ndi ti€ng, hinh vi tiéu dung. Bitis's. gidi ré.

1. Co s Iy ludn va md hinh nghién cifu

Theo Philip Kotler. marketing i quid tinh tao
dung cie gia tri cho khich hing vii mdi quan hé
than thict vdi khich hing nhim mue dich thu vé
¢id 11 g1 {ch cho doanh nghi¢p wr nhing 214 i di
dude taora.

Theo Scott 120131, marketing dya vio nguoi
anh hudng 1 mot chién tude t€p thi st dung dnh
hudng cla cic cd nhin heac nhi lanh dao d& thie
day nhiin thic vé thueng hi¢u cia ngudi tic¢u diing
v guyet dinh mua hiing cia ho. Freberg v cong
sy (20111 da moa nhitng ngwdi ¢ dnh hudng trén
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phueng tén truyen thang xd hoi déng vai trd nhur
Lt mOt bén thit ba. ¢6 thé chitng thire mét cdch doc
Lip va dinh hinh thdi d6 cia khdn gid thdong qua
blog. tweet v cie phudng tién truvén thong xa
hoi khic. Ho 1a nhitng ngudi oo dia vi chuyén mén
rong mot linh vue cu thé. ngudi da sd hitu mot so
lirgng Idn ngudi theo doi, nhirng ngudi oo gid i
1i¢p thi cho ciic thudgng hi¢u. Pham vi nghién ciu
cua tde gia s¢ hudng vao nghién cfu viée st dung
ngudi dnh hudng [ ngudi ndi tiéng rong cdc
chién dich murketing d¢ tic ddng té hinh vi tic¢u
dung vdi thudng higu Bitis,



KINH DOANH

Viée phin tich hanh vi cta ngudi tiéu dung
ngdv cing tré nén phd hién va quan trong (Price
Watcrhouse Coopers, 2018). Cdc nhi tiép thi
nghién ciu cich thie ngudi ticu diing mua chi
v&u @€ didp ng ndi ho mua. nhitng g ho mua vi
tai sa¢ ho mua. Trong mé hinh nghién cifu nhin
thite cia ngudsi ticu dimg vé dai dién thudng hicu
li nguti néi tiéng ciia Neuyén Thi Huong Giang
Vi cong sy 12008). K&t qud chi ra sy un cly.
chuvén mén va sy thu hat cia dai dién thudng
hid¢u 13 ngudi ndi iéng déu cé moi quan hé tyv 18
thudn vdi hianh vi mua cua khdch hang. Trong dé.
chuyén mdn ¢é sy tie ddong manh meé nhat «di
hinh vi mua. con st thu hat lai ¢6 su dnh hudng it
nhit dé€n hanh vi mua.

Cing nghién ciru vé chién dich marketing dua
Vo nguddi ¢é sde anh hudng. hai tice gia Chen Lou
& Shu Pei Yuan (20191 d3 chira gid tri thong diép
viL d0 tn ¢ay dnh hudng d&n niém tin cla ngudi
ticu ding trén phuong tén truyén thong xd hoi.

Nghién ciru V¢ gid trl quing cdo cua phudng
tién truvén thong x2 hoi tai khu vige Pdng Nam A,
do nhom tdc gid Dao va c¢dng sy 12014y thue hién
diéu tra 1ién thin cla gid tr quang cdo trén mang
vd hoi va dnh hudng clia nd d6i vdi v dinh mua
hing trite tuvén & cdc nén kinh t€ dang chuvén doi
¢ Dong Nam A. KéT qui cho thiy. ¢ cdc nén kinh
1& chuyén ddi thude khu ve Bong Nam A. nhitng
véu td die tinh thong tin. dde tink gidi oi. ndi dung
théng diép v do tin cdy ¢d tic dong tich cye dén
gidg tri nhan thie cua ngudi tiéu dung do1 vai

Hinh 1: M& hinh nghién cifu dé xuét

quing cdo trén mang xd hoi. tir d¢ anh hudng tich
cuce dén v dinh mua hiing truc tuvén cia ho,

Tir cdc 1y thuy€t nghién ciu, tic gid dé xudt
mé hinh nghién cttu ¢6 1 bién phy thude 1a hanh vi
tiéu ding cha gidi e va 7 bicn déc lip 1a: Gid i
théng tin, Gid tri théng di¢p. Gid ti gidi tri. PO tin
civ. Do nét tiéng, Kién thite chuytén mon va Bic
diém cd nhan cda ngudindi tiéng. (Hinh 1)

Vdicic gia thuyét:

Gidi thivér 12 Gid ui thong tin clia nodi dung bai
ding do ngudi anh hudng tae ra oo tac dong tich
cye {4 1én sif hank vi tiéu diing cia gidi tré doi
v cide san pham cla Biti's.

Gid thuvér 2; Gid i thong diép ciia noi dung
bii diing do ngudi anh hudng tao ra ¢o tic dong
tich cue (4) 1én sy hanh vi tiéu dung cla gidi wé
d6i vdi cdce san pham cia Biti's.

Gidt thuvér 3: Gid tri gidi ul ctua nodi dung bai
diing do ngudi anh hudng 1o ra ¢6 tde dong tich
cue (+) 1én su hanh vi tiéu ding cla gidi 1é dai
vdicide san phiim cia Biti's,

Gid thavét 4: D6 tin ¢dy cia ngudi dinh hudng
sC tde dong tich cure (+) 1¢n sy hanh vi ti€éu dung
ctia gidiré doi vai cdc san pham clia Biti's.

Gid thuvér 5: DO ndi tiéng cia ngudi danh
hudng sé tdc dong tich cyc (+) [én s hanh viticu
dimg clia gidi té doi vdti cdc sin pham cda Bitd's.

Gid thivér 6 Kién thite chuy &n mon cia ngudi
¢d stte dnh hudng s€ tic dong tich cye (+1 1én sy
hinh vi tiéu dinge cla gidi twé doi véi cde sidn
pham ctia Biti's.

——— Gia tr thdng tin
.

Gia tr ndi dung cla bai

g
« Gia trin théng digp

dang ngui anh hudng
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—
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L
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Gid thivét 70 Die diém cd nhin cla ngudi co
stte dnh hudng tie dong tich cue (4) 1én s hinh
vi tiéu ding clia gidi treé 361 vdi cdc sén phim
cua Biti's.

2. Phuong phdp nghién ciin

Tdc gid str dung phuong phip nghién citu dinh
tinh va dinh lugng. Théng qua phudng phip lay
mau thudn tién (phi xde sudn. dit ligu thu thip <&
dude Xt IV vai suhd trd clia philn mém SPSS. Do
v@i cdc bién cua thang do. d¢ ddnh gid mife do
dong ¥ cda khdch hing. hing ciu hdi duse thict
k& vdithang do Likert 5 mufe d6 vdi | 1 hodn toan
khong ddng ¥ dén 5 1a hoan toin dong v, Tie gii
phit ra 280 phi¢u khio sit. suu khi Kiém tra. loai
bé phicu khong hgp 1€ thi quy mo mau ding dé
phin tich v x@ IV s&v liéu 1a 262, Pai wigng dude
khao sdat]a cic ban ¢ di ting dang cde san pham
cla Biti's. thti gian khdo sat tr thang 5/2020 -
7720200 (Bai vi€t s& dung cdch viét s6 thip phin
theo chudn gude &),

3. Két qua va thao luan

3.1. Kiém dinh dp tin cgv

Bang!. Ki€m dinh d6 tin cay

Cronbach’s Alpha
" Cronbach's - S&biéh
Alpha quan sat
GiatnthongtinGTTY 918 3
Giatr thong dép(GTTD) 913 4
GatngaiwiGTeTy 02 4
BPotincay OTC) 9 5
Donditiéng ONT) 813 -3
Kignthicchuyenmon (KTCM) 881 3
Dacdiémcanhén(DDCN) 819 4
" Hanh vi tiéu dung (HVTD) 885 7

Newenr: Kt qued phidn tich eiia tde eid

Tdc gia dd chon thang diém 0.7 < Cronbach's
Alpha < 093 va cde bich weing guan bicn
tong > 0.3

Dua vio didu kién dudge thict lap ¢ wdén
{Cronbuch™s Alpha > 0.7 v h¢ <0 weong quan bicn
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16ng > 0.4). 33 bi¢n quan ~dt rong mé hinh nghicn
cltu trén ¢la tde gid déu dil théa min.

3.2. Phén tich nhén t6 khdm phd EFA

Chi ~d KMO = 0.887 »0.3 vit Sig = 0.000<0.03
nén phin tich nhin to khim phd EFA dat véu ciu.

Téng phuone  sai  wich  (Total Variance
Explained) = 77.787 % >50%¢. ¢ 7nhan 16 duyge wich
tai eigenvalue >1.092 cho biét 7 nham nhin & uén
gidi thich duse 777874 sy bién thién cla méd hinh.

Tir bing ma trdn xoay nhin ¢ (Bang 21, thiy
ring. cic hé 0 it nhan 6 déu Ién hon 0.5, va
khong co trucing hdp hign nao ciing lic tailéncd 2
nhiin (& v8i hé 56 thi gin nhau, Nén ¢dic nhin 10
dam bdo dwde gid wj héi w va phiin bict khi phin
tich EFA. Neodira. khong ¢d su xdo trdn cdc nhin
t&. nghia 1a cau héi clia nhin 18 nv khong bi ndm
1an 16n vai cin hoi cia nhén 10 kia. Nén sau khi
phin tich nhan &. thi cdic nhdn 1& doc lip nin
dugce git nguvén, khong bi ting thém hodc gidm
di nhan 1o,

3.3. Phén tich héi quy tuvén tinh da bién

Tu k€t qud phin tich tudng quan. gid i sig
gitta bi¢n phy thude va cdc bién doc lap 1a déu
nho han 0,03, k€t luén ring bign dde lip ¢b wiong
quan tuyén tinh vi tong quan & mie trung bink
vGi bién phu thuoc.

Hé ~0 R2 v R2 hié¢u chinh duge diing d¢ dinh
gii dé phi hop cia m6 hinh. R2 hi¢u chinh cing
1&n thi dé phi hdp etia mo hinh cang cao.

Gid tri R binh phudng hiéu chinh = .327 > (1.3
“c. diéu nay phin dnh mie dd dnh hudng cia cic
bi¢n doc 1dp 1én bi€n phu thude 1d 52.7¢%. day la
gid tri dwge ddnh gid 10t

Gid i Durbin-Watsen (DW 3 DW diung d¢
Ki¢m dinh tuang quan ciia cic sai sO ké nhau ¢
il tri bién thién trong khodne tir 0 dén 4: néu cic
phin sai 6 khdng ¢o nrdng quan chudi bic nhat
véi nhau thl gid i $¢ gdn bing 2 (1r 1 d&n 31 néu
gid i cdng nhd. gin v& 0 thi cdc phin sai 6 ¢o
wong guan thudn: néu cang ldn, gin vé 4 - <o
nghia 1 cde phan sai s0 ¢é nieng quan nghich.
Trong trwdng hdp nav. DW = 1.901 ~ 2 nén dwe
xem la hgp Iy,

- Gid i Sig: Sig ki€m dinh ¢iia timg bicn doc
lap 1an lugt sig< 0.05 ngoai trir bién KTCM ( Kicn
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Bang 2. Ma trén xoay
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Nywan; KNétqud phan tich i rdc id

thie chuyén mén). Do do. tit ¢a cie bién doc lap
déu duge chip nhan trong mé hinh hdi quy ngoy
trir KTCM (Kién thite chuyén mén.

- Hé s Bera: Hé s6 Beta cao nhit thude vé
bign DDON v@i 0.251, tiép theo do 1a bien GTGT

0228 DNT (0.153), DTC (0. 148). GTTD (L t413
vicudi cong 1a GTTT (1), Biéu dé néi [én ring.
bicn DDCN tic ddéng manh nhat vi bién GTTT
tdc ddng véu nhit 16n bién phu thude HVTD clia
mo hinh.
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Theo bdng, 1 xdc dinh duge phuong trinh hoi

gquy béinhu <au:
Y = C.IGTTT +0.141GTTD
+0.228GTGT + 0.148DTC
+ (L1S3IDNT + 0.251DDON
4. K&t ludn va kién nghi
L1, Kétlugn

Theo ma hinh duge sdv dung tf cic nghién
clfu ve tic dong cla marketing dya vao ngudi noi
ti€ng doi véi hank vitiéu ding ciing nhu'y Kién tir
nhém tham khie. mo hinh duge thidt k¢ ban dau
V@i 7 nhiln (0 e déng dén Hinh vitiéu ding. Sau
qud trinh kiém dinh. phin tich twong quan. hoi
quy. ta rit duge ket ludn ring Hinh vi tiéu ding
sn pham Biti's ¢ia gidi ré chiu sy tic dong 16n
nhit bdi Dac diém cd nhin ngudi ndiiéng. Pidu
nay ¢o nghia [ gidi e dinh gid cao ¢ic yéuto v ¢
do i, trinh d6 hoe van. phong cdch séng.. clia
ngudti dnh hudng, Y&u 10 dnh hudng quan rong
tiép theo 1 Gid tef gidi tri cla quang cio. ticp dén
li nhdn td P6 noi téng, Cice véuto dnh hudng v di
mife do thip hen bao gdm: B tin cav. Gid tri
thong diép vi Gid ui théng tin,

4.2. Kién nghi

T két qua nghién citu néu trén. tdc gid ¢ mot
s@ dé xuft dai vai doanh nghiép thuce hicn
marketing dira vio ngudi néi tidng. cin hru & mor
5@ cidc gidi phap sau day dé hoan thién chién luge
marketing cho doanh nghi¢p:

(1) Lya chon ngudi noi tiéng o6 die didm cd
nhin tot. dO nditiéng cao. Vdi vin ¢é nay. doanh
nghiép nén tang cutting sit dung neudi ndi tiéng ¢é
tim danh hudng 1én doi vai khich hang muc tic¢u
doanh nghi¢p d¢ ra. Nhitng ngudi ducge s dung
phii la nhin vit duge dai da sO moi ngudi bict

TAILIEU THAM KHAO:

dén. Bén canh s dung nhifng newdi ndi tiéng
trong linh vire nghé thudit. Chicn lugge niy con ¢
thé st dung nhitng nguwdi dnh hudng 13 nhitng
Youtuber. Vlogers. Blogers... ¢d Iudt thee doi 1dn
trén mang xi hoéi.

(2) Xy dung dd 1in cdy vdi khdach hiing thong
quat ngudi anh hudng: Doanh nghiép cin lua chon
nhitng neudi nodi iénge ¢o do tin ¢ayv cao. it hoa
khong ¢ scandad va phi hgp v6i sdn pham ma
dounh nghiép mudn gidi thiéu dén.

(3) Xdv dung gid tri noi dung phiz hap. hap dan
véi sdn pham. dich vu clia doanh nghiép. Noi
dung cing phong phu. sing tao. phit hap vidi doi
tudng khidch hing thi stre hidt cia doanh nghiép
tao ra cing |dn. Cin chi ¢ dic diém cha nguwdi
anh hudng can phi hgp vidi noi dung quang cio.
trinh rudng hap ndi dung v ngudi anh hudng
khing urdng thich véi nhau.

4.3. Han ché cua dé tai

Thuc t& 1d marketing dua viie ngudi anh hudng
¢6 thé thue hién thong qua nhiéu nhém d6i wgng
nhue nhém chuvén gia. neudi ndi tidng. cic
youtuber hoiic bloggers hodc nhiing ngudi cing cap
vdi nhi¢u hinh thite khdc nhau cing mot lie d¢ tic
d6ng tdi hanh vi khich hiing. Tuy nhién. tde gid chi
¢idi han nghién ¢itu vGi nhédm ngudi dnh hudng 1
newddi noi tidng v bd qua cic nhém ngudi anh
hiGng con lai, Diéu nay ¢6 the bd <6t mdt ~d khia
cunh nghién ctfu va k&t qua co the chuta chinh xic
vidi nhitng doanh nghi¢p st dung hinh thiv
marketing niy nhung vii nhi¢ue nhém ngudi dnh
hudng khac nhau, Tic gid mong mudn trong tudng
fai s& thue hign pham vi nghién ctu rong hon. vl
nhiéu hinh thite nguwii anh hudng khic nhau dé
kic¢m chimg lai kétqua nghién ciu m

. Dao. William Van-Tien. Angelina Nhat Hanh Les Julian Ming-Sung Cheng. and Der Chae Chen. (20145 Soctl

Media Advertising Value: The Case of Transitiona! Economies 10 Southeast Asia. feernaiional Journal of

Advertising, 33(2).271-244.

2. Freberg, Karen. Keistin Graham. Karen MeGaughey, and Laura AL Freberg, (2011 Who Are the Social Media

Infliencers? A Studs of Public Percepuons of Persenality, Public Relations Review, 37011, 90-92,

336 $6 9 - Thang 4/2021



KINH DOANH

3. Giang. No T, Ho & Duung. P T (2018). Nhin thire clia nguii tiéu dimg vé dui dién thuong hi¢u la newdi ndi
uéng. Tup chii Khouhoe va Dao o Nedn hing - Hoe vien Nedn hiing, 195, 54-63.

4 Lou. €. & Yuun. 5.2019). Influencer markenng: How message value and credibility affect consumer trust of
branded content on sociul media. Jowrnal of Interactive Advertising, 19011, 38-73,

3. Scot. David Meerman. 2013y, The New Kules of Marketing and PR: How 1o Use Social Media, Online Uideo,
Mobile Applicaiions, Blogs, News Releases. and Viral Marketing to Reach Buvers Directlv. Hoboken, NI John
Wilev,

Ngay nhan bai: 9/2/2021
Ngay phan bi¢n danh gia va sira chiva: 9/3/2021
Ngay chap nhin diang bai: 6/4/2021

Théng tintdc gid:
ThS. PHAM THI THUY MIEN
Trudng Pai hoc Duy Tan

ASTUDY ONHOW THE CELEBRITY-BASED MARKETING
AFFECT BUYING BEHAVIOR OF YOUNG CONSUMERS:
CASE STUDY OF BITTI’S BRAND

® Master. PHAM THI THUY MIEN
Duy Tan University

ABSTRACT:

This study determined how the fuctors of celebrity-based marketing affect buying behavior of
voung consumers with the case of Bins's brand. The study was curried out by using both
qualitative and quantitative research methods. By analyzing data sets collected tfrom 262 voung
consumers living in Da Nang City. the study’s results indicuted that the celebrity’s personal
characteristics are the most important factor aftfecting the buying behavior of yvoung consumers. It
is followed by the Entertainment value of celebrity endorsement factor. and then the Fame ot
celebrity factor. Meanwhile. the factors of Trustworthiness, Message value, and Information
value have lower impacts on the buving behavior of voung consumers. This study proposes some
solutions to help businesses improve their celebrity-based marketing strategies.

Keywords: celebrities. consumer behavior, Bitis's. vouth.
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