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TOM TAT:

Hanh vi tiéu dung duge hicu 1a nhitng phdn ng ma cdc ¢d nhin biéu 16 trong qud trinh ra
quyé&t dinh mua hiing hda. dich vu ndo d6. Nim duge hinh vi clia ngudi tiéu dung sé gitip cho

cdc doanh nghiép dua ra nhimg sin phdm. nhimg chién luge tidp thi va kinh doanh sdn phim

sao cho phit hgp. Bai viet Gip trung khai thic cde y€u td thuge vé vin héa. xi hdi. ¢d nhin va

tam 1i ¢6 dnh hudng dén hiinh vi ¢lia ngudi tiéu diing & Viét Nam hién nay.
Tu khéa: thi wrudng ticu dung. hanh vi ngudi tiéu ding. hiinh vi. ngudi tiéu dine.

1. bat van dé

Hiinh vi ngudi ti¢u dimg ¢é the anh hudng oue
1icp dén quyet dinh mua sdm hay tir choi san pham
¢l doanh nghiép. Bi¢u nis ¢ ¥ nghia quan rong.
hao gdm viée [én k€ hoach cho civ chién lude
marketung. Hanh vi cta ngudt mua chiv anh huong
cla bdn véu 16 chd v Eu: van hou, xi hol. ¢ nhin.
v tim 1v. Tdt cd nhune s Cu 16 nay déu cho ta
nhitng cin cd dé biét cich tidp cin va phue vy
ngueii mua mdt cdch hiéu qua hdn, Vi the, nghién
ctu hanh vi tiéu ding cling vdi nhitng véu 16 dnh
hudng dén hanh vi tiéu ding gitip cho nhitng nha
laom marketing nhin bigt vt dur dedin su hudng tiéu
ditng cha timg &1 tigng khich hing cu thé. Tir dé
dua ra nhitng ké hoach murketing Kip thai vi hicu
qua. Nhirmg ngudi lam marketing phai nghién ciu
nhirng mong mudn. nhin thire. sd thich vi cac hanh
vidlua chon va mua sdm cha nhitng khdch hang
muc ticw. Viée nghién cdu nhir vy ¢ cho ta nhitng
wgi v dé phdt tri€n san pham mdi, tinh ning cda
sin phitn xde dinh gid ¢d. vic kénh, noi dung
thong tin v nhimng v&u 18 khic trong cong tic mar-
heting ea doanh nghiép. PE marketing hiéu qud.
¢an phii hiéu duge khdch hiing cia minh. Ling
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nghe ¢in than d¢ hidu dudce nhitng quan di¢m va
cim xtic cua khdch hing muc tiéu - diae bict khi
khich hiing ¢6 1lién quan dén san phim hode dich
v ot doanh nghiép - va dam bao ao doi e
tép vdi khdch hang, Tim hic¢u thi rudng dé phat
hien ru nhitng xu hudng mdi vi nhitng co hoi ving
¢6 the dem dén Idi ich cho deanh nghiép.

2, Cidc y&u td anh hudng dén hanh vi cua
ngudi ticu dung

Theo Hiép hdi marketing Hoa K. hinh vi
neudi uéu dung 1 nhitng suy nghi. ciam nhin va
nhitng hanh dong ma khdch hang thye hién rong
qud trinh ti¢u ding. Nhitng véu 6 nhu: v kicn tlr
nhirng ngudth uéu dung khde. quing cio, thong tin
Ve gid ¢i. bao bi. bé ngoai sdn phim. déu cd the
tie dong dén ciam nhdn. suy nghi v hiimh vi mua
~im cta khich hang.

Viee mua ~dm cta ngudi tiéu ding chiu tic
déng manh mé clha yvéu 16 vin hda. xi hai ed
nhin vit tam 5. BO1 v nha qudn i thi nhitmg véu
td ndy hhong (hé kidm sodt duge. nhung chiing
¢dn duge phin tich cdn thin vi xem ét nhitng
dnh hudng coa ching dén hinh vi ngudi mua
hing. (Hinh 1)
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Hinh 1: M6 hinh cdc yéu 16 anh hudng dén
hanh vi ngudi tiéu dung

Tang Idp xa hdi khong
¢hi dura vio mot veu 1o duy

van hoa nhat nhir thu nhip. mi ca sy
Vi hoa XA héi k€t hop cla ngh’é nghiép.
— - thu nhip. hoc van. cla cii

Van hoa | ©4¢ nhom Ca nhan _ vil nhitng y&u & khdc nira.
dac tha 1 o Tudi Tam li Nhifng ngudti 1am marketing
| Gla dinn Ttlghéj nghi‘ép ) Béng ¢ nhan c-:‘\in quan tim nghién ctu

Tang I6p | o e Hoan canh kinh 1 thic va kign thiic | NGUC | tangldp xa h:fn vidan chﬁng_
& ho ' va dia vi Phong-‘cach‘sﬂong Niém t\r.l_va MUA thude mot tang ldp \ﬁ hoi
- T Nghé nghiép quan diém thuding <o xu hudng the hién

Theo Kotler & Levy. hanh vi ngudi dang 1a
nhirng hinh vi cu thé ciia mdt ca nhin khi thue
hién cic quyct dinh mua sdm. st dung va vt bo
sin pham hay dich vu.

X dinh hanh vi ngudi tiéu dung:

Thut nhdr: Nhitng suy nghi v cim nhin cua con
ngudi trong qud trinh mua sam v tiéu ding.

Thit hai: Hanh vi ngudi tiéu dung 1a ning dong
v tudng tdc vi né chiu tdc ddng bdi nhitng vEu 1o
t m&i truding bén ngoiti va ¢d sy e dong trd la
do1 vai mdi truding &y.

Thit ba: Hanh vi ngudi tiéu ditng bao gbom cdc
hoat dong: mua sdm. st dung va xtr iy sin phaim
dich vu.

2.1. Vdn héa

Vi hda: La v 1o o6 ban nhit quyet dinb ¥
muom v hanh vi cta ngudi mua hang, Ching han
nhu ngudi Viét Nam khi mua hiing bao git cing bi
chi phdi bdi cie y&u 1o viin héa mang bin sic dan
toc tdc dong dén gid ui lya chon. Ngudi lam
marketing ¢dn quan tam dén cic y&u o nay khi
thi€t k¢ chién luwge marketing hay cde thong diep
quing cio. miu sic v kicu ding sin pham hay
thdi do cta nhin vién bén hang.

Vin hoa dde thie: MO nén van hoa chia dung
nhirng nhém nho hay cide van héa dace tha. 1a
nhirng vin hoa tao nén nétdic trung riéng vi mic
do howa nhip véi xd hoi cho i thanh vien do. Cie
nhém van hoa die thi bao gdm cic dan we. ching
toe. 1On gido. tin ngudng. cde vimg dia v,

Tang ldp xd hii: Ting Idp xa héi 1 nhing
giai ting twong dG1 ddng nhit vii ben trong mdt
vd hat. dude sap xép theo mat trdt wr on ti va
cde thinh vién trong nhitng thit bic 4y déu cang
chia s¢ nhifng gid tri. Mol quan tam va cich oo
NI giong nhau,

cich cur xUr tuong do1 gidng
nhau. k¢ ¢d hamh vi mua sdm.

2.2. Cdc véu té xa hoi

Hinh vi ¢hia mdt ngudi tiéu dung cung chiu sy
tac dong clia nhitng v ¢u 16 xd héi nhe gia dinh, vai
o v dia vi xd ol nhom tham khdo.

Gia dinh: T cha me. mét ngudi ndo doé nhan
dude ~u dinh hudng vé chinh tri. kinh t¢ va ¥ nghia
clia mong udc cd nhin. tinh y¢u v pham hanh.
Ngay ¢d nhirng ngudi mua khong con quan he
phiéu v&i cha me minh nhung vin &nh hwdng cua
cha me 1én hanh vi clia ngudi mua van ¢o thé rit
ding ké. ¢} nhitg gia dinh ma cha me vin Gép tue
sdng chung véi con cdi di oudng thanh thi anh
hudng clia ho mang tinh chit quyét dinh ¢6 phan
nhiéu han,

Trong trudng hgp cde san pham va dich vu
thudc loai dittién, thuting 1 v chong cung nhau
trao d0i d€ dua ra quyEt dinh chung, Ngudi lam
marketing cin phai xic dinh xem thudng thanh
vién nao ¢6 dnh hudng 1dn han dén vige mua sdm
nhirng sdn pham va dich vu khic nhau.

Vi 1o dia Iv: MAivai o déu gdn vdi mot dia
vi phdan dnh sy kinh trong néi chung ciia xa hot
phi hgp vdi vai tro 6. Chinh vi vy, ngudi mua
thudng lya chon cdc sdn phiam néi lén vai o v
dia vi trong xi hgi. Ngudi lam marketing ¢an nhin
thite ré kha ning the hién dia vi xd hoi ciia cde san
pham va nhin hi¢u. Tuy nhién. cic dia vi khong
chi thay ddi tiy theo cie ting 1dp xd hdi. ma con
khic nhau theo cde vung dia Iy,

2.3. Cdc yéu té cd nhan

Tudi ric: Mo1 do woi déu ¢ nhiing théi quen
vit nhu cdu mua hang khic nhau, Dén chiing thay
déi hang héa va dich vo ma bo mua qua cdc giai
doyn clia cude ddi ho. Khi con du thd, ho dn thite
an ciin tré nhd vidn hio et ciac loai san pham khi
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[Gn [¢n va wudng thanh vi an nhang thdc an kiéng
khi v¢ gia yéu. Sd thich clia ho vé thifi rang. gidi
i cting thas ddi theo.

Nhimg nguti lam marketing thuéng chon foc
cdae nhém khdch hiang theo chu ki sdng va hoan
canh sdng ctu ho lam thi wudng muc tiéu
cua minh,

Neheé nghiép: Moi nghé nghiép cling ¢ nhiing
nhu ciau mua ~sim khdc nhau d¢ phit hap vdi nghé.
Ngh¢ nghi¢p cia mét naudi cing anh hudng tdi
viée mua sdm v Géu dimg hing héa cdu ho. Mot
neusi céng nhiin s& mua quin do. giay dép. dé
phuc vu cho ¢ong viée cha ho.. Nhung nhd lam
marketing can dinh dang nhitg nhém ngh¢ nehiép
¢t nhiéu quan tim dén ¢de san phim vi dich vy
cuu minh.

Phong cdelr sdng: D cho moi ngudi § chung
tang 1dp xd hoi. chung do wai hay chung nén van
hoa thi ciing ¢ ¢é nhirmg ngudi ¢é nhitng phong
cich song khic nhau din dén nhu cdu mua sdm
cita ho ciing khae nhau,

Phong cdich song cha mot ngudi [ syt bidu
hién cda ngudi do duge the hién ra thinh nhung
hoat dong. mén quan tdm v quan diém cia ngudi
&y trong cude song. Ngudi tiéu dimg v cing
nhom vin hdéa die thi hede ting 1ép xd hoi nhu
nhau va thim chi cting nghé nghiép giong nhau.
cling ¢é thé ¢d sur khie biét trong phong cich sdng.

Haodan cdanh kinh 1é: Hoan canh kinh 1¢ ctia mét
ngudit »& dnh hudng rat ldn dén su wa chon sin
pham clia nguwsi dé. Hoan canh kinh € cta mét
ngudi bao gdm 6 thu ~hip dinh cho ticu dimg. s
Hen gl tét kicm va tai san. k¢ ¢ khi nang vay
mudn va thai do doivai viee chitiéu v tict kiém,
Ngodi ra, rieng doi véi nhirng nhém san phim
thuoe logi nhay ciim vdi thu nhap thi nhirmg neudi
lam marketing cin thudng xuvén chi v dén cdce xu
hudng thay doi cia thu nhip cd nhin. tét kicm v
Jd1 suat.

2.4 Cde yéu ti' tam I

Dong co: Mot ngudt ¢ thé ¢o nhidu nhu cdu
V3O DATKY thisi &3 nito trong cude song clia ho. Mét
~O nhu cdu ¢6 tinh chat bin ndng. chung phiit sinh
tr ahitng trang thii edng thang vé sinh IV ¢y oo
the nhu déi. khidt. mét méi... Mot s¢ khic lai ¢6
ngudn gde tim v, ching phit sinh tir nhitne trang
thit cang tdm Iy nhu nhu ciu duge cong nhin.
ngudng me hay Kinh trong, Moi nhu ciu chi wd
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thiinh dong co ki nd duge ting lén dén mot cip do
da manh.

Mot ddng cd hay sy thic ddy 1a mét nhu cu
dang gy sife ¢p di dé ngudi ta tim cich théa man
nhu cau do. va sy thoa min nhu cdu 1 gidm di sy
ciing thing, Ciic nha tim i da phat wicn nhiéu [¥
thuvét vé dong ¢d cha con ngudi. téu hidu 1a I¢
thuyét donge o clia A, Ma Slow vt IV thuvét vé
dong co cua F. Herzberg.

Nhdn thie: Theo B. Berelon v G, Steiner.
nhan thic ¢é the dinh nghia nhu 1a “Tién trinh ma
tr d6 mét ¢d nhan lya chon. 1@ chife v giai thich
cde thong tin nhan duge dé we nén mot by ranh
¢d v nghia ve the gidi™

Nhdn thite khong chi thy thude vio dic diém
cd nhin cda con ngudi. vio sy tde dong cia cde
nhan 16 dnh hudng ma con oy thude vio moi wiong
quan gitta nhdn (6 4y vdi hoin cdnh chung quanh
vit vdi dde dicm ed nhan clia ngudi do.

Neudi tu o6 thé ¢6 nhitng nhan thiic khic nhau
dai v Gi cling mot nhin o tic dong do ¢6 3 qud trinh
nhiin thite nhir sau:

- S quan tam ¢é chon loc

- 5 bép méo ¢d chon loc

- Ghi nhd ¢o chon loc

Kién thite: Cie nha 1i ludn vé kich thite cho
ring Kién thire cia mot ngudii o6 duge tr sy ong
tie cua nhirng théi thiie. tic nhin kich thich. nhitng
tinh hudng gdi ¥. nhitng phin ¢ng ddp lai va su
cting ¢6. Sy thon thiie 1a mot nhin 1 kich thich néi
tar thic ddy hiinh dong. Mot ngudi tiéu ding ¢6
the théi thie [ muén chii dong vé phudng tién di
lai. sy that thic cta anh ta dd wd thainh mot déng
¢ Khi né huéng vio mot nhan & kich thich cu thé
v Kha nidng erai toa sy thoi thiie. rong vudng hap
nay 1d mot chice xe may hodc mdt 6 1o,

Niew tin va quan diém: Niém tin 13 ¥ nghia
Khing dinh mit con ngudi c¢o duie vé nhitng sir viéy
nio dé. niém tin ¢d thé dita wén od ~d nhing hiéu
bict hay du ludn hay sy tin wdng vie ci thé chiu
anh hwdng hay khdng chiu dnh hudng clia cic v&u
to tinh cam.

Cide nhd sdn xudt. di nhién ¢dn hét sic quan
tim dén nhitng niém tin ma cong chiing ¢o trong
ditu vé nhitng sin phim va dich vu do,

3. K&t luiin

Ndi chung. ¢6 rat nhicu s ¢u & anh hudng dén
hanh vi mua cue ngudi ticu ding. quan trong ia
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ngudi laim marketing can dem sy thoa man tich cute cling can ¢& ging thu it nhitng ngudi mua mdi
cho khich hang hién tai biing cdch duy ti sy on  bing cich dua ra cic tinh ning. dic diém mdéi cla
dinh v¢ pham chit dich vu. gid cd... Ngoai ra. sidn phim @
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ABSTRACT:

Consumer behavior is how individuals and organizations select and use products and services.
Understanding consumer behavior will help businesses come up with appropriate product marketing
and sales strategies. This article focuses on exploring cultural. sociul, personal and psychological
factors that affect consumers' behavior tn Vietnam

Kevwords: consumer market. consumer behay ior. behavior. consumer.
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