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Tom tat

Hanh vi mua mén an qua mang 1a mdt hinh thirc ctia thuong mai dién ti, 1a hoat dong mua sdm hang héa/dich vu thong
qua internet. Muc ti€u cua nghién ciru nay 1a xac dinh cac nhén t6 anh huong dén hanh vi mua mén an qua mang cta
khach hang tai thanh pho Da Ning trong dai dich COVID-19. Can cu trén phuong phap nghién ctru dinh tinh va dinh
luong, nghién ctru de xudt mo hinh gom c6 bay nhan t6. Két qua cudi cung cho thay: Pa dang su lya chon, san phdm va
gia ca 14 cac nhén t6 co anh huong dén hanh vi mua mén an qua mang. Day 1a mot trong nhitng cin cir quan trong trong
viéc dua ra cac giai phap nhdm gitp céc co s kinh doanh an udng duy tri va phat trién hoat dong kinh doanh ctia minh
trong thoi ky dai dich COVID-19.

Tir khéa: COVID-19; thuong mai dién tir; hanh vi mua hang qua mang; Da Nang.

Abstract

The act of buying food online is a form of e-commerce - the purchase of goods / services via the Internet. The objective
of this study is to determine the factors influencing the online food buying behavior of customers in Da Nang city
during the COVID-19 pandemic. Based on qualitative and quantitative research methods, the study proposes a model
consisting of seven factors. The end result shows that: variety of choice, product range and price are factors that
influence online food buying behavior. This is one of the important bases in providing solutions to help food and drink
businesses maintain and develop their business during the COVID-19 pandemic.

Keywords: COVID-19; e-commerce; online shopping; Danang.

1. Giéi thiéu dén hau hét céac linh vuc. Thuong mai toan ciu

Su bung phat dich COVID-19 di gy ra mot dinh tr¢, chudi cung ung dut gay, dan t6i lan

cudc khing hoang toan dién tac dong tidu cuc song pha san cua doanh nghi¢p khap thé gidi,
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dac biét trong linh vuc hang khong, du lich, ban
1é... Pbi véi nganh du lich va hang khong nam
nay, dich bénh tré thanh tham hoa. Cac nganh
nay bi thiét hai hon bao gid hét. Khi xay ra dai
dich, hau hét cac quéc gia, trong do co Viét
Nam da thyuc hién gian cach xa hoi. biéu nay da
khién nhiéu ngudi tiéu dung thay doi théi quen
mua hang, tir thuong mai truyén théng sang
mua ban truc tuyén, dong thoi thic ddy cac
doanh nghiép hoat dong trong linh vyc thuong
mai dién tir thuc hién chuyén ddi s6 nham hd
trg giao hang dén tan nha, cai thién chét lugng
dich vu va nim bat co hoi dé thuong mai dién
tir ngay cang phat trién.

Pa Néng 1a thanh phé du lich. Diéu nay c6
nghia la rat nhiéu khach san, nha hang, co s&
kinh doanh in ubng bi anh huéng ning né boi
dai dich COVID-19. Dich bénh va céac 1é€nh
gian cach xa hoi khién viéc dén su dung dich
vu in udng tai cira hang trd nén kho khan hon.
Chinh vi vay vi¢c dat mua dd an qua mang da
dap ung duoc nhu cau an udng ciia khach hang
cling nhu giup céac co so kinh doanh in udng co
thé duy tri hoat dong kinh doanh ctia minh. Qua
do ciling chiing minh sy thuan ti¢n khi dich vu
mua d0 4n qua mang ngdy cang phat trién,
mang lai nhiéu gia trj cho nguoi ding. Theo
ugc tinh cua tap doan nghién clru thi truong
Euromonitor International, thi truong giao d6 an
truc tuyén tai Viét Nam c6 gia tri quy mo 33 triéu
USD trong nam 2018, du kién s& dat quy mo
khoang 38 tri¢u USD vao nam 2020 va duy tri
muc tang truong binh quan 11% trong 5 nam toi.

Hanh vi mua hang thay dbi vira 1a co hoi,
vira 1a thach thirc d6i v6i cac co sé kinh doanh
an ubng. Pay 1a co hoi rat tot dé co thé vuot
qua dai dich COVID-19. Vi¢c ban dd an qua
mang ciing gitp giam bdt quy md phuc vy, cit
giam nhiéu loai chi phi... Tuy nhién, diéu nay
ciing 1a thach thirc 16n trong viéc duy tri chat
lugng phuc vu. Viéc phan tich cidc nhan td anh
huong dén hanh vi mua mén an qua mang cia
khach hang s& gop phan gitip cac co sé dn udng

tai thanh phd Pa Néng duy tri hoat dong kinh
doanh nhim vuot qua khé khin cua dai dich
COVID-19 va phat trién theo xu huéng bung
n6 cong nghé nhu hién nay.

2. Co s& Iy thuyét va phuwong phap nghién ciru
2.1. Co 56 Iy thuyét

Thuong mai dién t dugc dinh nghia nhu
mot qua trinh mua, ban, chuyén khoan hoic
trao doi hang hoa, dich vy, hoac thong tin béng
cach sir dung cic mang dién tor nhu internet
(Turban et al., 2002). Kotler va Keller (2006)
dua ra mot dinh nghia vé thuong mai dién tir
trong d6 qua trinh ban va mua dugc hd tro bai
cac cong cu dién tu. Theo Kotler (2003),
McGoldrick (2002) va Turban (2006), thuong
mai dién tir nhin chung c6 ba dang noi bat:

- Doanh nghiép véi Khach hang (B2C): Viéc
trao doi gitra cac doanh nghiép va nguoi tiéu
ding cudi cung vé hang hoa, dich vu va céc
thong tin vé hang hoa, dich vu (hodc cic thong
tin vé nguoi tiéu dung) nham phuc vu cho nhu
cau tiéu dung.

- Doanh nghiép v6i Doanh nghiép (B2B): La
hinh thirc thuong mai dién tir dugc thuc hién
gitta (1) nha san xuat va nha ban si hoic (2) giita
nha bén si va nha ban 1é. Mac du c6 mdt sy phan
dinh 10 rang gitta B2B va B2C trong thoi gian
dau xuat hién hinh thic thwong mai dién tu,
cung voi su phat trién cua thuong mai di¢n tu,
su khac nhau nay ngiy cang it rd rang. Dién
hinh 1a Dell ban san pham va cac dich vu cho ca
doanh nghi¢p va ca nhan nguoi tiéu dung.

- Khach hang véi Khach hang (C2C): bay la
hinh thic thuong mai dién tor gitra hai nguoi
tiéu dung.

Hanh vi mua hang qua mang (Online
shopping behavior): Mua hang qua mang dugc
dinh nghia 1a hanh vi ctia nguoi tiéu dung trong
viéc mua sim thong qua cac cira hang trén
mang hodc website sir dung céc giao dich mua
hang tryc tuyén (Monsuwe, Dellaert va K. D.
Ruyter, 2004). Tuong tu, theo Haubl & Trifts,
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(2000), mua hang qua mang la mdt giao dich
duoc thuc hién bdi nguoi tieu dung thong qua
giao dién trén may tinh bang cach may tinh cta
nguoi tiéu dung duoc két ndi va co thé trong tac
v6i cac cira hang s6 hoa ctia nha ban 1é thong qua
mang may tinh. Hanh vi mua hang qua mang cua
nguoi ti€u dung dugc dua trén giao dién cac
website, hinh anh vé san phim duoc dang tai trén
mang (Lohse and Spiller 1998). Su phét trién
vuot bac cua internet va thuong mai dién tir da
anh huéng manh mé€ I1én cach nguoi ti€éu dung
luét web (Soopramanien and Robertson 7 2007)
va thu thap thong tin vé san phim (Moe and

Tinh rmu ro

Hinh 1. M6 hinh nghién ctru dé xuét

2.2. Phwong phdp nghién ciru

Nghién ctru st dung phuong phép dinh tinh
va phuong phéap dinh luong dé phan tich. Phan
tinh dinh tinh duoc 4p dung dé xem xét thang
do dang su dung c6é phu hop voéi thi truong Da
Ning hay khong? Nghién ctru dinh lugng dugc
stt dung dé phan tich dir liéu khao sat, nham
muc dich xem xét sy tic dong cua cac yéu tb
trong mo hinh dén nhan t6 phu thudc, day la
qua trinh nghién ctru chinh thuec.

Khao sat dugc tién hanh trén 6 quan, gém
Hai Chau, Son Tra, Ngii Hanh Son, Thanh Kheé,
Lién Chiéu, Cam L¢ (thudc TP. Da Néang). Thoi
gian khao sat tir thang 1/1/2021 dén 20/2/2021.

Fader 2004). Hanh vi mua hang qua mang cta
nguoi tiéu dung ciing khac voi cach mua siam
truyén théng. Mua hang qua mang thuyét phuc
khach hang mua hang qua viéc 1am ho cam nhan
duoc su loi ich thich tht khi ho mua sdm (Ha and
Stoel 2009). Tém lai, mua hang qua mang 1a qua
trinh mua san phdm hay dich vu dugc thyuc hién
bdi nguoi tiéu dung ¢ cac ctra hang trén mang
thong qua mang internet.

Duya vao co so 1y thuyét néu trén, tac gia da
nghién ctru va dua ra mo hinh nghién ctru nhu
Hinh 1.

Hanh vi mua
mon an qua
mang

C& mau khao sat 1a 203, kich thuéc mau thuc té
sir dung dé phan tich 13 187 mau. Toan bo dit
liéu hoi dap s& duoc xu ly voi sy hd trg cua
phan mém SPSS 26.0.

2.2.1. Tong thé va mdu nghién ciru

Toéng thé ma nha nghién ciu quyét dinh
chon lya d6 chinh 1a nguoi lao dong cod thu
nhap co ban tré 1én tai 6 quin gan trung tim
thanh phé Pa Ning, gdbm Hai Chau, Son Tra,
Ngii Hanh Son, Thanh Khé, Lién Chiéu, Cim
Lé. Do han ché vé& mit thoi gian va chi phi, tac
gia di su dung phuwong phap chon miu ngau
nhién co ban va chon ra hon 200 ngudi lao
dong c6 thu nhap va da tung tham gia vi¢c mua
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hang trén mang c6 kha ning dai dién tong thé
dé tham gia tra 161 bang khao sat trong hon
600.000 ngudi dang lao dong tai 6 quan ké trén
(theo ngudn thong ké dan sb Pa Néng 2020,
Hién trang ddn sé, lao déng (danang.gov.vn).
Hon nita viéc chon ra 200 nguoi lao dong nay
hoan toan phu hop véi 1y thuyét cua Hair va
nhimg cong su (1998) vé kich ¢& miu. Theo
Hair va nhimg cong su (1998) kich c¢& mau dé
tham gia vao viéc phan tich cic nhan t6 khang
dinh EFA va phan tich hdi quy phai dat duoc
theo cong thirc nhu sau: N = s6 cau hoi*5. S6

3. Két qua nghién ctru
3.1. Kiém dinh d¢ tin cdy Cronbach’s Alpha
clia cdc tiéu chi do luwong

Bang 1: Cronbach’s Alpha cua céac ti€u chi
do luong

Cases Valid 186 99.5
Excluded? 1 5
Total 187 100.0

Listwise deletion based on all variables in
the procedure.

Bang 2: Bang gia tri Cronbach’s Alpha cua

céu hoi cia tic gia dé xudt duara 14 24 cauhoi g do o
va kich ¢& miu twong duong sé 1a 120 mau. Thongké dotincdy
Cronbach's Alpha SO bién
635 4
Bang 3: Bang chi s6 twong quan bién tong
Item-Total Statistics
Trung binh thang | Phuong sai thang | Tuong quan He¢ s6 Cronbach's
do néu loai bién | donéuloai bién | biéntong | Alpha néu loai bién
HV1 12.69 3.684 484 513
HV?2 12.02 5411 178 713
HV3 12.00 4.778 432 .560
HV4 12.24 3.730 612 411

Khi kiém dinh d6 tin cdy Cronbach’s Alpha
ctia cac nhan t6 doc lap va nhan to phu thudc, ta
thdy két qua déu dat hé s tin cdy cao (> 0.7),
ddng thoi hé sé tuong quan bién - tong cua céac
nhan t6 déu 16n hon 0.3. Tuy nhién, c6 niam
bién quan sat: GC1, SP2, TT4, UD1, HV2 Ia
lam giam d¢ tin cdy cta nhan t5, nén tic gia
loai bo ndm bién quan sat ra khoi nhan t5. Do
d6, c6 26 bién quan sat dugc dua vao phan tich
nhan t6 kham pha EFA.

3.2. Phin tich nhén t6 khdm phd EFA

Tir 26 bién quan sat con lai sau khi phan tich
Cronbach’s Alpha, st dung phuong phéap rat
trich Principal Axis Factoring v&i phép quay
Promax dé phan tich riéng 6 nhan t6 doc lap
gdm 23 bién quan sat va 1 nhan t& phu thudc
gdm 3 bién quan sat. Theo Hair & ctg (2009):

Bang 4: Bang gia tri KMO va gia tri sig cta kiém dinh Barlett

KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 71
Bartlett's Test of Sphericity Approx. Chi-Square 2141.800
df 325
Sig. .000

Véi diéu kién cta hé sé tai nhan té 1a 0.3,
sau 1 lan phan tich ta thu dugc két qua bén
dudi. Tur két qua do, c6 thé thiy tit ca 6 bién

ctia nhan t6 déu dam bao duoc diéu kién (>0.3)
va hoi tu vé mot nhom duy nht. Ngoai ra,
trong kiém dinh KMO va Bartlett, ta c6 hé sd
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KMO la 0.771 (0.5 <= KMO <=1), v4i muc y
nghia Sig. = 0.000 (< 0.05) cho thiy phén tich
nhéan t6 kham pha 1a phu hop. Trong phan tich
tong phuong sai trich thu duwoc thong sb

Eigenvalues 14 1.152 > 1 va téng phuong sai
trich 13 55.55% (>50%) nghia 12 nhan t6 HV giai
thich dugc 55.55% sy bién thién cia dit ligu.

Bang 5: Bang ma tran xoay va kiém tra h¢ so tai Factor Loading cua cac bién quan sat

Pattern Matrix?

Nhan to

1

LC2

834

LC3

759

LC4

.682

LC1

.665

uUD3

961

ubD4

819

UD5

599

ubD2

579

RR3

731

RR5

714

RR?2

.685

RR4

644

RR1

532

TT2

799

TT1

713

TT3

.682

TT5

483

GC3

.867

GC2

.832

GC4

422

SP1

152

SP3

.697

SP4

.650

HV1

.699

HV4

.638

HV3

319

Nhan t6 1 1a Pa dang vé su lya chon (LC)
gdém 4 bién: Toi c6 duoc diy du nhitng thong
tin vé cac mon dn ma minh can (LC1); Téi c6
nhiéu sy lya chon hon cho mot mén dn ma
minh can (LC2); Toi co nhiéu su lua chon hon
vé thwong hiéu moén an va ctra hang ban (LC3);
T6i c6 thé tim thay hau hét tat ca nhimg mén an
ma minh mong mudn (LC4).

Nhan t6 2 1a Tinh ddp ung cia Ung
dung/trang Web (UD) gdm 4 bién: T6i thich
mg dung/trang web c6 ddy du thong tin, hinh

anh vé cic mon an (UD2); Téi thich tng
dung/trang web c6 giao dién dep, dé nhin, tde
d6 tim kiém cao (UD3); Té6i thich tng
dung/trang web c6 chiic ndng danh gid, binh
luan ctia nguoi mua trude (UD4); To6i thich Gng
dung/trang web dé dang tuong tic véi nhiing
ngudi ban hang truc tuyén (UD5).

Nhan t6 3 1a Rui ro (RR) gém 5 bién: Khong
dugc hoan tién néu mon in khong dat yéu cau
vé chat luong hoic khéong gibng nhu mé ta
(RR1); Phat sinh chi phi van chuyén khi dit
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moén tryc tuyén (RR2); Mén an dugc giao tré
hon so v6i quy dinh (RR3); Mt thoi gian khi
cung cip thong tin cho mdi 1an dit hang (RR4);
Mon dn duogc giao khong dung véi yéu cau khi
dat mon (RRS).

Nhén té 4 13 Sy thuan tién (TT) gém 4 bién:
T6i khong ton thoi gian, cong sire khi di chuyén
dén ctra hang an udng (TT1); T6i d& dang tim
duoc mén dn ma minh cdn trén cac Ung
dung/trang web (TT2); Toi c6 thé mua mén an
qua mang mot cach dé dang va thuan tién
(TT3); Toi cb thé thanh toan bang nhiéu hinh
thirc khac nhau (TTS5).

3.3. Phan tich twong quan Pearson

Nhén t6 5 12 Gia ca (GC) gdbm 3 bién: Toi
khong ton thoi gian, cong st khi di chuyén
dén ctra hang an ubng (GC2); Sr dung dich vu
mua moén in qua mang gitp toi tiét kiém tién
bac (GC3); C6 nhiéu chwong trinh khuyén mai,
giam gia khi mua mon dn qua mang (GC4).

Nhan té 6 1a San phdm (SP) gém 3 bién:
M6n 3n nhan dugc thuong gidng véi hinh anh
duoc quang cdo (SP1); Mén an van giit dugc
chét luong (SP3); Mo6n an dugc trinh bay, trang
tri dep mat (SP4).

Bang 6: Bang thé hién hé s6 twong quan giira cac bién

Correlations

GC SP LC ubD TT RR HV

GC Tuong quan 1 335" .243™ .083 .158" .031 377

Pearson

Sig. (2-tailed) .000 .001 .260 .031 .670 .000
SP Tuong quan 335" 1 267 .200™ 231" -.044 .393™

Pearson

Sig. (2-tailed) .000 .000 .006 .001 .550 .000
LC Tuong quan 243" 267" 1 .370™ 552" .009 452"

Pearson

Sig. (2-tailed) .001 .000 .000 .000 .904 .000
ub Tuong quan .083 .200™ .370™ 1 439™ -.036 170"

Pearson

Sig. (2-tailed) .260 .006 .000 .000 .628 .020
TT Tuong quan .158" 231" 552" 439™ 1 .027 .383™

Pearson

Sig. (2-tailed) .031 .001 .000 .000 713 .000
RR Tuong quan .031 -.044 .009 -.036 .027 1 .039

Pearson

Sig. (2-tailed) .670 .550 .904 .628 713 .600
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Tir két qua phan tich twong quan Pearson ta
thy tat ca cac bién c6 sig <0.05, ngoai trir bién
Rui ro c6 sig = 0.600 > 0.05, cho nén tac gia
3.4. Phan tich hoéi quy

Béang 7: Bang Model Summary

quyét dinh loai bién Rui ro. Céc bién con lai c6
moi twong quan thuan chi€u vdi bién Hanh vi.

Model Summary®
Rbinh | R binh phwong | Sais6 chudn | Hé sé Durbin-
Model R phuong hiéu chinh cac udc lugng Watson
1 5892 .346 .328 .63650 2.034
Bang 8: Bang ANOVA
ANOVA?
Tong binh | Béacty | Trung binh
M6 hinh phuong binh phuong F Sig.
1 Hoi quy 38.872 5 7.774| 19.190 .000°
S6 du 73.329 181 405
Total 112.201 186

Tir két qua phan tich ANOVA cho thdy sig < 0.05, F = 19.190 do d6 ta c6 thé két luan mo hinh
hoi quy tuyén tinh xay dung dugc pht hop véi tong thé.

Bang 9: Bang hé s6 trong quan?

Coefficients?

Hé s6 da Thong ké da cong
Hé s chua chuan hoa | chuan hoa tuyén

M® hinh B Std. Error Beta t Sig. Tolerance VIF

1| (Constant) .076 .560 136 .892
GC 196 .059 215 3.316 .001 861 1.162
SP 234 .069 222 3.380 .001 835 1.198
LC 351 .098 267 3.565 .000 644 1.554
§]) -.112 107 -071 -1.042 299 776 1.288
TT .306 128 181 2.388 .018 .628 1.594

Ta c6 phuong trinh hdi quy nhu sau:

HV = 0.213*GC + 0.224*SP + 0.267*LC —
0.69*UD + 0.179TT + 0.32*RR.

Cubi cung 13 hé sé VIF déu nhé hon 2, do d6
khong c6 hién tuong da cong tuyén xay ra.

Pua 5 nhan t6 sau khi phén tich hdi quy, loai
b6 2 nhan t6 TT va UD vi ¢6 mirc y nghia Sig.
16n hon 0.05. Két qua nghién ctru cho thay, ca 3
nhan t6: GC, SP va LC déu c6 y nghia thong
ké (Sig. < 0.05) va co hé sd Beta chuin héa
(Beta) 16n hon 0, tirc 1a 3 nhan t6 nay cé tac
dong tich cuc dén hanh vi mua moén in qua

mang clia ngudi tiéu dung tai thanh phd Da
Néng. Trong d6, nhan t6 LC 1a co tac dong 16n
nhat voi Beta = 0.267. Véi gia tri R2 hiéu chinh
= 0.328, nghia 1 32.8% sy bién dong 1a do tac
dong tir 3 nhan té nay.

4. Két luan va kién nghi

Qua nghién ctu nay cho thay, cac nhan to:
Gia ca, San pham va Da dang su luya chon 1a c6
tac dong tich cuc dén hanh vi mua mén an qua
mang cda nguoi ti€u dung trén dia ban TP. Da
Nang. Trong d6, su da dang trong lya chon dong
vai tro quan trong nhat. Vi vy, cac co sé kinh
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doanh 3n udng can c6 quyét dinh 1am gia ting su
da dang trong viéc lya chon moén an va gia tang
cac yéu tb lién quan dén gia ca va san pham.

Tur két qua nghién cau, tac gia dé xuat cac
giai phép sau:

Thi nhét, nang cao su da dang trong lya
chon mon n cho ngudi tiéu ding bang céch tai
cac trang web/tng dung ban hang trén mang
clia co s& kinh doanh @n uéng can cung cip day
du va da dang théng tin, hinh anh vé moén an,
dem dén su da dang trong viéc lva chon thirc
an, cung cap cho nguoi tiéu ding nhiéu su lua
chon hap dan.

Tha hai, tao niém tin cho khéach hang va gia
tang tinh thu hit cia moén an bang cach dam
bao chat luong san pham; hinh thac trinh bay
dep hon; chat luong phuc vu cang tbt thi s& cd
thé thu hat duoc khach hang.

Thir ba, dinh gid cho mén mét cach hop ly,
khong qua cao va dong thoi ciing can tao sy da
dang véi cac mirc gia khac nhau dé khéach hang
¢6 nhiéu sy lra chon, ludn hudng dén viéc dem
lai mon an tét nhat cho khach hang véi muc gia
phai chang. Bén canh d6 can c6 nhiéu chuong
trinh khuyén mai dé thu hat khach dit moén an
cho nhitng lan tiép theo.
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