TAP CHi CONG THUGNG

NGHIEN CUU UNG DUNG CAY QUYET PINH
TRONG DU BAO HANH VI LUA CHON
SAN PHAM DET MAY NOI PIA

® O QUANG HUNG

TOM TAT:

Hanh vi cla khdch hang ¢6 ¥ nghia quan trong trong viéc quyét dinh mua hay ti chdi mua
mdt sdn phim. Trudc sy canh tranh ngdy cang 16n clia cdc sdn phidm dét may ngoai nhép, cidn c6
mot cong cu hd trg du bdo hanh vi khich hang lwa chon mot sin phdm dét may ndi dia. Bai bio
phét trién mot md hinh tng dung ciy quyé&t dinh (Decision Tree - DT) trong viéc dy bdo hanh vi
lva chon sin phdm dét may ndi dia cta khdch hang Viét Nam. M6 hinh dé xuit ¢6 kha ning dy
bdo hanh vi mua sin phim dét may ndi dia v6i d6 chinh xdc 92,7966%.

T khoa: sdn pham dét may ndi dia, du bdo hanh vi, ciy quyé&t dinh.

1. Dit vin @é

Vi quy mo thi trudng dét may ndi dia ¢ thé
dat 4-5 ty USD, cho thdy n€u chi€m linh dudc thi
trudng ndi dia thi sdn pham dét may Viét Nam sé&
phat tri€n manh, bén vitng. Tuy nhién, thi trudng
sdn phdm dét may ndi dia con phai duong diu véi
nhiéu thdch thic trong dé ¢6 sy canh tranh truc
ti€p cla cac sdn phAm ngoai nhap. Trudc su canh
tranh ngdy cang I6n cla cdc san phdm ngoai nhip,
can ¢6 mot cdng cu hd trg gidp thic diy tiéu thy
san phim dét may ndi dia ciia Viét Nam thong
qua cdc dy bdo hanh vi khach hang.

Hanh vi ctia khdch hang ¢6 § nghia quan trong
trong viéc quy€t dinh mua hay tir chdi mua mot
sdn phim. Nghién cttu du bao hanh vi khich hang
18y nén tdng dya trén hanh vi mua cta khdch hang
khi khdch hang déng 3 vai trd ddc 14p 12 ngusi s
dung, ngudi trd tién va ngudi mua. Pa c6 rit
nhi€u nhitng nghién ctu dv bdo hanh vi mua hang
ctia khdch hang dya trén md hinh va phuong phép
thong ké. Trong nhitng nim gan day, cic ky thuat
mdy hoc da dugc dp dung d€ dy bdo hanh vi lya
chon mdt sén pham clia khach hang.

Zoe [1] da sit dung mang Bayesian dé dy bdo
hanh vi cla khdch mua hang. K&t qud cho thdy
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phuong phdp mang Bayesian cho két qua du bio
(0t hon so v6i phuong phédp truyén thong. Badea
[2] d4 st dung mang noron d€ du bdo hanh vi
khdch hang dua trén thong tin 1a cdc phi€u diéu
tra. K& qud nghién ctu cling xdc dinh mang
noron c6 khd nang phan biét hanh vi t6t hon. Luu
Ti€én Ding [3] da st dung mo hinh hdi quy nhi
phin d€ phin tich cic nhin t6 inh hudng d&n
hanh vi mua sdn phim ndi dia cda khach hang
Viét Nam.

Trong linh vuc may hoc, ciy quyét dinh 12 kiéu
mo hinh dy bdo, nghia 1a m6t dnh xa ti¥ cdc quan
sdt vé mot sy vat, hién tugng di cdc k&t ludn vé
gid tri myc ti€u cia sy vat, hién tugng. So v4i cdc
phuong phap khai phd di liéu khdc, ciy quyét
dinh 12 phuong phdp c6 mot s6 wu diém nhw: dé
hiéu, xi 1y t6t mot lugng dit lieu 16n trong thdi
gian ngin. Trong bai bdo nay, mdt mé hinh dy bdo
dua trén ciy quyé€t dinh dugc dé xuat dé duv bdo
hanh vi khdch hang lya chon sdn phim dét may
ndidia.

2. Co'sG 1y luan va thyc tién

2.1. Tinh vi chiing

Tinh vi chiing (ethnocentrism) la cdch nhin céc
sy vat ctia mot ngudi, ma cdng ddng cia ho dugc
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cho trung tim, mau muc, thude do cho tatca sy vat
chung quanh,.. mdi cong dong déu nudi dudng
niém ty hdo, tf ton, tin duong nhitng thinh vién
clia minh va xem thudng ngudi ngoai cong dong
d6 [4]. Noi cdch khdc, nhitng ngudi c¢6 tinh vi
chiing cao thudng tu hao, ndng cao gid tri, vin hda
va con ngudi thudc vao nhém clia minh, va ¢6 xu
huéng dénh gid thdp cdc gid tri, chuin myc clia
cdc nhém khdc. Tinh vi chiing clia ngudi mua l1a
nhitng niém tin, quan niém sin c6 vé sy diing din,
phi hdp vé mit dao dic trong viéc mua hang cda
nudc ngoai. Cdc dic trung cta tinh vi ching tiéu
ding nhu sau:

v'La két qud cia long yéu nude va e ngai mat
ki€m sodt 1gi ich kinh t& quéc gia do nhap khau,

v/ Lam xuat hién y nghi khong mua hang ngoai
vi hanh vi nay bi ddnh gid dao dic 12 thi€u trach
nhiém, khong yéu nudc, khong ding din.

v Tir d6, din dén dinh kié€n chdng nhip khau.
Hé qua cta tinh vi chung tiéu ding la sy thién vi:
ddnh gid cao hang nodi, ddnh gid thip hang ngoai
va khong sdn 10ng mua hang ngoai trong khi luon
uu ti€n quan tim hang ndi.

T nhitng dic trung trén cua tinh vi ching va
théng qua cdc nghién citu clia cdc qudc gia cé cdc
nén van héa khdc nhau va nghién cu wrén cdc sin
pham khac nhau, két luan ring mutc do tic dong
cia tinh vi chiing cia ngudi tiéu diing 1én hanh vi
mua ludn luén khdc biét. Ngoai ra, tic déng cia
y€u t6 nhan khau hoc dén tinh vi chiing & titng khu
vuc dia 1y ciling khong gidng nhau & bat ky trén
mot qudc gia ndo hodc trén mot san phffm cu thé
nao. Shimp va Sharma [5] di chi ra ring muc do
vi chling tiéu diing tuong quan 4m véi niém tin,
th4i d6 va y dinh mua clia ngudi tiéu ding déi véi
hang ngoai. Méc vi ching tiéu dung ciing tuong
quan 4m véi hanh vi mua hang ngoai nhung cudng
dd thap hon do con nhiéu y&u td khac chi phéi. Do
vy, viéc nghién ciu tinh vi ching trén mot mit
hang cu thé ciing 1a diéu rit cin thiét &€ gitdp cho
cdc doanh nghiép c6 nhitng k& hoach marketing
phil hop trong tirng thi trudng cu thé.

2.2. Chdt lugng cam nhdn va gid tri cdm nhédn

Cha't lugng sin phadm (chdt lugng khidch quan),
dugc dinh nghia 1a cdc dic di€m vugt troi clia mot
sin phim, c6 thé do ludng va ki€m chdng trén
mot s8 tiéu chuin 1y twdng dinh trude. Chat ludng
cdm nhén 1 ¥ ki€n hodc ddnh gid tdng quan clia
khach hang v€ sy vugt troi, tuyét hdo clia sin
phém d6. Chat lugng cdm nhin 12 mdt khdi niém

mang tinh chi quan va tuong d6i vé sy ddnh gid
clia khdch hang ddi véi san pham [6].

Gid cd 12 cdi ma ngudi tieu diing trd tién cho
viéc mua bdn dugc la nhitng gi ho bé hodc hi sinh,
duge do bing mot thuat ngit tién t&, d€ c6 dugc
nhitng mong mudn hing hod va dich vu. Gi4 c
cdm nhén (chi phi cdm nhén) 14 sy ddnh gid cia
khach hing vé mdc d6 hy sinh va gid tri cda né so
vGi nhitng gl ma ho s& nhdn duge. Gid ca dugc
khdch hing cdm nhin dya trén 2 tiéu chi: chi phi
biing tién phai trd cho sdn phd&m va chi phi co hoi
phdi hy sinh d6i véi nhitng gi c6 thé mua bing s&
tién d6. Ngudi tiéu dung c6 thé khong ludn ludn
hi€u bi€t diy di thong tin trong viéc so sidnh gid
cd. Ho chi lam theo cdch c6 y nghia d6i véi ho
nhdt [7].

Gid tri cdm nhin (perceived value) hay gid tri
cdm nhén clia khdch hang (customer perceived
value) 12 sy cAn ddi giita nhitng gi khdch hang
nhin dugc (Igi ich) va nhitng gi ho bd ra (su hi
sinh). Su hi sinh & didy khong chi la gid cd mang
gid tri ti€n t€ ma con bao gdm cd nhitng chi phi cd
hoi khong mang tinh ti€n t& goi 1a gid cd hanh vi
d6 1a thdi gian nd luc bd ra d€ cé dudge dich vu.
Bén canh gid ci tién té va gid ca phi tién t&, danh
ti€ng, chat lugng dich vu va phdn dng cdm xuic
ciing 4nh hudng dén gid tri cdm nhéan cia khdch
hang [8]. Ti¥ d6 c6 thé rit ra gid tri cdm nhin clia
khédch hang 1 sy cdm nhan va ddnh gid tdng quat
clia khach hang vé danh ti€ng, chdt lugng, gid cd
tién 1€, gid c4 hanh vi va phdn ¢ng cdm xdc cda
kh4ch hang d61 véi dich vu.

Hai khai niém chat lugng cAm nhan va chi phi
cdm nhén ¢6 lién quan dén khdi niém gi4 tri cdm
nhén. Alhabeeb [6] da dinh nghia gid tri cAm nhin
clia ngudi tiéu ding 12 su cidn nhic vé& ddnh ddi
gita chdt lugng cdm nhan va chi phi cdm nhan. O
mitc don gidn nhat, d€ ra quyét dinh mua, ngudi
tiéu dung udc lugng gid tri hang héa cdm nhén
mang lai cin ¢ vao 2 y&u td nay. Nhitng ngudi
khédc nhau s& nhan thifc vé mit hang theo nhitng
khia canh khédc nhau, bdi vi ho thudng ¢6 thdi do,
cich ddnh gid hay su k¥ vong khdc nhau vé sin
phim. Vi khi ngudi tiéu ding cdm thdy gid ca
hang héa ndi dia ndm trong ngudng chip nhin
dugc, phi hgp v6i ban than cha ho, thi ho s& ¢6 ¥
dinh mua sin phim noi dia ma ho thich.

2.3. Céy quyét dinh

Céy quy€t dinh (decision tree) 1a modt trong
nhitng hinh thitc m6 td dir liéu tryc quan nhat, dé
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hiéu nhat d6i véi ngudi ding. C4u tric cda mot
cay quy€t dinh bao gdm cdc nit va cdc nhanh. Nit
dudi cung dugc goi la nit 14, trong md hinh phan
16p dit li€u chinh 1a cdc gid tri clda cdc nhin 16p
(goi tdt 1a nhdn). Cdc nit khdc nit 14 dugc goi la
cdc nit con, ddy con 12 cdc thude tinh cua tap dit
liéu, hién nhién cdc thudc tinh ndy phai khdc
thudc tinh phan 16p. Mdi mot nhanh cla cdy xuit
phét tf mot nit nao d6 wng v6i mot phép so sdnh
dya trén mién gid tri ctia nut d6. Ndt diu tién
dudce goila nit gbc cla cay [9].

Muc dich ctia viéc xy dyng mot ciy quyét
dinh 1a khdm phd ra mot tap luat, tir d6 c6 thé si
dung d€ dy bdo gid tri diu ra tit nhitng bi€n dau
vao. Ciy quyét dinh ¢6 2 loai: cdy hdi quy udc
lugng cac ham gid c6 gid tri 12 s6 thyc va ciy phan
loai, n€u du ra 12 mo6t bi€n phén loai nhu k&t qua
clia mot tran ddu (thdng hay thua) [10]. Ciy quyét
dinh gitip bi€u dién dir liéu phic tap thinh mot
c4u triic don gidn hon.

3. Xay dyng mdé hinh dy bao hanh vi mua
hang dét may ndi dia dua trén cay quyét dinh

3.1. Thu thdp dit liéu

Dit ligu dugc thu thap tir 236 khdch hang Viét
Nam thong qua bang hoi. Céc khdch hang dai dién
cho cdc khu vuc khdc nhau, ¢6 di€u kién kinh t& va
xd hdi khdc nhau. San phdm duge lwa chon 13 sin
ph?fm dét may noi dia - 13 doi tugng nghién cdu.
S&n pham dét may 12 loai sin phim ludn ¢6 san
phdm ngoai nhap tuong tng. C6 it ci 14 cau héi
dugc st dung dé do ludng 3 bién doc 1ap (Bang 1).
CAu trd 181 clia mdi cAu héi 1a mic d6 déng ¥ d6i
vGi mdi phat bi€u. Trong nghién ctu st dung thang
do 5 diém Likert tif mdc “hon toan khong ddng §”
dén mic “hoan toan dong y”. Mot s6 thong tin
nhan khiu khéac nhu tudi, gidi tinh, thu nhip va hoc
van cling dudc thu thiap (Bang 2). Mot s§ bién khdce
nhu “Miic d6 sdn long chi trd (Willingness to pay -
WTP)” va “Cé con hay khong (Having child)” cling
dugc thém vao trong mo6 hinh. Bi€n phu thude 1a
quyét dinh hanh vi mua sin ph4m may mic ndi dia
(12 bi€n nhi phan vdi “0” néu khong thudng xuyén
mua; “17 la ¢6 thudng xuyén mua).

D€ kiém tra do tin cay cha thang do, nghién
cttu st dung ki€m dinh Cronbach’s alpha nhim
phén tich, ddnh gid d¢ tin cdy cda thang do. Muc
dich ctia ki€m dinh nay 1a tim hi€u xem céc bi€n
quan sdt ¢6 cuing do ludng cho mdt khdi niém can
do hay khong. Tiéu chuin dé dinh gia mot bién
¢6 thue sy déng gép gid tri vao nhin t& hay khong
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la hé s6 twong quan bi€n tdng phai 16n hon 0.3.
Né&u bi€n quan sdt c6 hé s6 tuong quan bién tdng
nhé hon 0.3 thi phai loai né ra khdi nhan td ddnh
gid. K€t qua tinh todn cho thay, gid tri Cronbach’s
alpha thip nhat 12 0.810, 16n hon gi4 tri dé xuat 12
0.6 [11]. Gid tri Kaiser-Mayer-Olkin (KMO) thu
dugc 12 0.806 (nim trong khodn tir 0.5 t6i 1.0) do
d6 viéc phan tich nhan 6 1a phit hop. Néu tri s6
nay nhé hon 0.5, thi phén tich nhan 6 ¢6 kha ning
khong thich hgp vdi tap dit liéu nghién cttu. Hé s&
tdi nhan t6 tinh dugc déu 16n hon 0.5 do d6 didm
bdo gid tri hoi tu.

3.2. Xay dung mo hinh

Cay quy€t dinh st dung trong phan loai 12 ciy
quy€t dinh nhi phin. Viéc xdy dung ciy quy&t
dinh phu thudc vao viéc lya chon thong tin dé
phan hoach. Bai bdo nay lya chon thudc tinh phan
hoach dya trén do lgi thong tin 16n nhat, dé 1a
hiéu giita d6 hon loan thdng tin trwde va sau phan
hoach v@i thudce tinh dé.

3.3. Cdc chi s6'ddnh gid mé hinh

D€ danh gid mé hinh, mot s cdc chi s6 dugc
st dung trong nghién cttu bao gdm: ma trin nhim
14n (confusion matrix) va do chinh xdc t(A;ng quat.

- Ma trin nham Ian (confusion matrix): hay
con goi la error matrix la mot trong nhitng
phuong phap ddnh gid mé hinh du bdo phan loai
quan trong va phd bi€n nh4t, 12 ¢ s¢ d€ hinh
thanh cho cdc phuong phdp ddnh gid khdc. Ma
trdn nham 1in 12 m6t ma trin téng quat thé hién
k€t qud phan loai chinh xdc va k&t qud phén loai
sai dugc tao ra bdi md hinh phin loai biing cdch
so sdnh v4i gid tri that clia bi€n muc tiéu (bi€n
phéin loai) cha dit liéu test. Ma trdn ¢6 NxN v4i N
12 t6ng s6 gid tri ctia bi€n muc tiéu (s6 nhém cia
bi€n phén loai). N&u chiing ta ¢ bii todn phin
loai chi bao gém hai gid tri cia bié€n muc tiéu la
C6 (1) hodc Khéng (0).

- P9 chinh xdc t6ng quét: 13 kha ning mé hinh
phédn loai dy bdo chinh xdc, hay xdc dinh ding
class (nhém, loai) cho dit liéu can phan loai. Po
chinh xdc tong quét 1 ti 1& ctia tat ca trudng hop
phan loai Ping trén toan by trudng hgp trong miu
ki€m dinh.

D6 chinh xdc
tdng qudt =

S truong hgp
du dodn chinh xdc

Tong s6 truong hop du dodn

Ngoai ra, nghién cdu ciing st dung mot s6 chi
ti€u 161 khdc nhu sai s6 tuyét déi trung binh (mean
absolute error - MAE) v sai s6 binh phuong trung
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Bdng 1: Céc nhan té va thang do

Nhan t6

Thang do (ma)

Giacamnhén
(Perceived price -
| PP)

Gia cla san pham ndi dia hap Iy hon gia clia san phdm ngoai nhap (PP1).

Véi cling chét lugng, gia clia san pham ndi dia ré hon san pham ngoai nhap (PP2).

S6 tién phai bo ra khi mua san pham ndi dia hoan toan phl hop voi diéu kién cla t6i (PP3).

S6 tién phai bd ra khi mua s&n pham ndi dia hop Iy hon khi mua san pham ngoai nhap (PP4).

Chét lugng cam
nhan (Perceived
quality - PQ)

Pudng may clia san pham ndi dia kém han san pham ngoai nhap (PQ1).

Chat vai clia san pham néi dia khong t6t nhu san phdm ngoai nhap (PQ2).

Thuong hiéu cla san pham noi dia khéng bang san phadm ngoai nhap (PQ3).

Ky thuat may, san xuét cla san pham noi dia khéng t6t nhu san phdm ngoai nhéap (PQ4).

Tinh vichiing
cuia khach hang

Viéc mua cac san phdm ngoai nhap 1a mdt hanh vi khéng nén dai véi mét ngudi Viét Nam yéu
nude (CE1).

Nguoi Viét Nam nén dung hang Viét Nam (CE2).

Viéc mua cac san pham ngoai nhap sé lam nhiéu cong nhan Viét Nam b mét viéc (CE3).

(Consumers - — - — - — ——
ethnocentrism - Viéc mua cac san pham ngoai nhap sé lam cho cac qudc gia khac gidu cd hon (CE4).
CE) Cac san pham ngoai nhap c6 thé gay de doa ddi véi cac nha san xust trong nuéc (CES5).
Chi nén mua cac san pham nhap khau khi cac mat hang dé khéng thé san xust dudc 6 trong
| nudc (CEG).
Bdng 2: Cdc bién nhan khdu

Bién Mé ta
Tudi Tudi clia ngudi tra 16i (tinh theo nam)
Gidi tinh =1 néu 13 ‘Nam”
Trinh d6 hoc vén = 1 néu trinh do tu Ph thdng trung hoc trd Ién
Thu nhap =1 néu thu nhap I6n hon 12 triéu
C6 con hay khdng? =1néu cb con

MUc dd san long chi tra
(Willingness to pay)

Bién nhém: 1 = “0%”"; 2 = “Dudi 5% thu nhap”; 3 = “Tu 6 dén 10% thu nhap”; 4 = “Tu 11
dén 15% thu nhap”; 5 = “Tu 16 dén 20% thu nhap”; 6 = “Trén 20% thu nhap”

Muc db tiéu dung ddi véi | Bién nhom: 1 = “Khéng”; 2 = “Dudi 600.000 VND mét thang”; 3 = “Ti 600.000 dén

s&n pham (Consumption) | 1.000.000 VND mét thang”; 4 = “Lén hon 1.000.000 VND mét thang”

binh (root mean squared error - RMSE). Cac chi
tiéu ndy cang nhd cang tot.

4. K&t qua va thao luan

Cdc md hinh dugce thyc hién bing ngdn ngit
lap trinh Python (mdi truding Anaconda). P3i véi
mdi md hinh, tip hdp cdc tham s& dudc thit va
ki€m tra d€ xdc dinh ki€n tric t6t nhat cho moi
mo hinh. Cédc gid tri 181 tinh todn dugc cda cdc md
hinh nhu sau MAE = 0,0858, RMSE = 0,2499.
Trong cdc md hinh da xay dung, cdy quyét dinh
cho k&t qua t&t nhat.

M6 hinh dya trén cidy quyét dinh cho k&t qua
cu thé€ nhu sau: 106 miu trong 117 miu khong
phdi 14 ngudi mua hang thudng xuyén dugc phan
loai chinh x4c va 113 mau trong 119 miu khong
phai 14 ngudi mua hang thudng xuyén dudc phian
loai chinh xdc. Nhu vy, s trudng hgp du dodn
ding 12 219 (92,7966%) va s6 trudng hgp du dodn
saila 17 (7,2034%) (Hinh 1).

K&t qua thu dugc cling cho thi'y tim quan trong
(mtc do 4nh hudng) cia cdc bi€n dén hanh vi lya
chon sdn phim noi dia clia ngudi tiéu diing Viét
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Hinh 1: Cdy quyét
dinh thu duoc

Mirc 40 tiéu ding 3o
véi sau pham

Hinh 2: Ma trén nhdm I4n

Khéng Co
Khéng | 106 13
Cé 4 113

qud du bdo la dau vio quan
trong trong c6ng tdc lap k&
hoach marketing, dinh hudng
sdn xud't cia mdi doanh nghiép.
Bai bdo da x4y dung m6 hinh
du bdo hanh vi khdach hang mua
sdn phadm dét may néi dia dva
trén cdy quyét dinh. Cdc két
qué thuc nghiém khdng dinh
md hinh dya trén cdy quyét

Nam. Theo d6, mitc dd sdn long chi trd
(Willingness to pay) va mtc d¢ tiéu dung doi véi
san pham (Consumption) c6 anh hudng 16n nhat
dén hanh vi lya chon sdn pham. K&t qua nghién
cttu ndy cling tuong dong vdi cdc két qua nghién
ciu khdc. Tuy nhién, PP2 (Véi cling chat lugng,
gid clia sdn pham ndi dia ré hon san phim ngoai
nhip) va CEl (Viéc mua cdc sin phim ngoai
nhdp 12 mot hanh vi khong nén d6i véi ngudi Viét
yéu nudce) ciing c6 tic dong dang k€. Cdc nha sin
xudt va nha bdn 1& nén khai thic hai y&u & nay
trong cdc chi€n luge sdn xuat, quang ba sin phim
cta minh.

5. K&t luan

Dy bdo hanh vi khiach hang néi chung va du
bdo hanh vi khdach hang tiéu dung hang noi dia
Viét Nam néi riéng 12 mot chi dé nghién cttu doi
vdi cdc nha qudn 1y, cdc doanh nghiép. Cdc két

TAILIEU THAM KHAO:

dinh 1a phu hgp va cho két qua
du bdo véi do6 chinh xdc
02.7966%. Bai bdo cling da xdc
dinh dudc cdc nhan t6 dnh hudng d€n quy€t dinh
mua sdn phdm dét may noi dia ctia khach hiang
Viét Nam. Tir d6. xy dung duge bo dit liéu phuc
vu cOng tdc nghién cttu. Phudng phdp xay dung
b6 dit liéu ciing ¢6 thé dudgc 4p dung d6i vdi cdc
sdn phim khic.

Do han ché vé s6 liéu, cdc mo hinh du bdo con
c6 gidi han theo cd thdi gian (thdi di€m khio sét
thdng 2/2020) lan khong gian (tai cdc thanh phd
16n), vi vay c6 th€ phin nao dnh hudng tdi hiéu
qud dy bdo cla md hinh khi dugc dp dung rong
rai. Huéng nghién ctu ti€p theo sé& 1a ti€p tuc bo
sung dir li€u vdi khodng thdi gian 16n hon va trén
khoéng gian thu thap dit liéu 1én hon d€ ting do
chinh xdc va hoan thién md hinh. Nghién cttu s&
tich hgp cdc md hinh dé€ gidi thich thém cic yé&u
t0 khong gian, kinh t&, vdn héa dnh hudng dén
hanhvimua m
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USING THE DECISION TREE TO PREDICT
CONSUMER BUYING BEHAVIOR TOWARDS DOMESTIC
APPAREL PRODUCTS IN VIETNAM

® DO QUANG HUNG
University of Transport Technology

ABSTRACT:

This study tests the capability of decision tree to predict consumer behavior on purchasing
domestic apparel products in Vietnam. Firstly, factors affecting Vietnamese consumers’ buying
behavior towards domestic apparel products were identified. Then, data from 236 consumers in
Vietnam were collected. The study’s results show that the developed model obtained the
performance with the corrected prediction percentage of 92.7966%.
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