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TOM TAT:
Bai vi

nhlim kiém tra vai trd cGa long tin va cdc yéu 1§ di vdi nhu cdu vé rau an todn

cua ngudi din Viét Nam trong diéu hién théng tin bt di xitng. Trong nghién cttu, khdi niém

rau un todn la rau ¢6 gdn nhin an toin va dudgc bin tai siéu thi hay céc cita hing rau an 10dn

déng thési grid cda rau an 10idn dfthon khd nhiéu so v6i rau théng thudng ban ngoai chd. Nhém
tdc 2id sit dung mo hinh hoi quy (¥ 18 trén <4 lidu khdo sdt cla 521 hé ddn Ha Noi. K&t qud
cho thdy. 1ong tin ¢§ vai trd rit quan trong trong quy€&t dinh mua hing cta ngudi (iéu ddng;
ngodi ra nhin thire riii ro vi mt s6 véu 1 nhin khiu hoc ciing c6 tac dong dén hanh vi mua

rauan todn chy ngudi din.

Tif khéa: Rau an toan. thong tin bat dsi xdng. hdi quy ty Jé.

1. Ca'sd Iy lufin v tdng quan nghién ciu

G cic nvde b mie tha nhip trung binh nhy
Vit Nam. khi thu nhip gia tang thi nhu ciu vé
th(L pham an 1odn cing ngay cang nhiéu. Tuy
4 fim duge ngudn rau an 10in cho ticy ding
n dé 1dn § nhiéu mrde dang phit 1ridn nhy
Viét Nam. ndi mi phin [dn rau thudng dudce trong
khong wan thi ¢ic quy dich ddm bao an toian nhy
thye h.lnh nong nghidp 13142 nhi¢u vu ngoé doc
thuc pham \dy ra. Didu niy do mot phén do rau
an todn ¢6 chifa tinh chdt bal déi xitng théng tin.
NG sy bt doi aing qud nghiém trong. ngudi liéu
domg & trdnh xa thy rudng. didu nisy ¢6 thé dan
dén st sup 4 thi g (Akerlof. 1970). Trong
Mot thi tnedng nhy vay. ngudi bin sin pham chit
Iugng cao ¢6 thé dua ra tin higu dé 2ilip ngud tiéy
ditng phan bict sdn phim chu ho \di cic 461 tac
chit lusng thip do ngudi bin khic cung cip
(Spence. 19731
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Trong nhitng thi trudng nhu vily, ngudsi tiéu
ding ¢8 long tin viio cube song sé dua ra quyét
dinh lya chon mua san phim tin héa. Vai rd cia
18ng tin cilia ngudsi tiéu dbng vao thi trugng 1in ha
di duge nghién cdu bdi nhiéu nha nghien clu va
dudc coi fa mot yéu 16 quan trong quy€l dinh dén
quy€t dinh mua hiing ciia ngudi iéu ditng, Ching
han, Nuttavuthisit vi Thagersen (2017) hay
Chib-Ching Teng & Yu-Mei Wang (2015) di
nghién cu vai o cla long tin cha nguUI tiéu
dung d6i vdi quyét dinh mua thye pham hitu co.
Két qui cho thi'y thié) long tin ¢6 tic dong uéu
cye ding ké dén quyét dinh cla ngl!dn tiéu dung.
Cic két qua wang e cho cde quic gia khic nhau.
ci cic nude dung phat rién va cdc nudc cong
nghiép hoa Gracia & Mugivirin (70()8)

Tyi Viét Nam cing d3 ¢6 mat sé cic nghién
cltu \'e T4U an toin nhung up trung § phia cung.
MOLsG nghién curu wr phia ¢iiu ahung chua tinh dén




——
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(héng tin bat d3i xung nhu Lé Thiny Huang (2015).
Nehién cdu niy khde v6i cdce nghién oo 1rudce ia;
mnhom tic gr2 phan tich hinh vi mua thire 1€ doi
vdi rau an fodn (ii) nghién cdu s dung phuong
phdp hén quy iy ig dé uoc hgng nham dénh pid tac
dang cid e nhin 16 téc déng dén hanh vi mua
cia ngudi din d6i vdi rau an toan. B3 cuc coa
ngnu\ cttu [a: muc 1iép theo 13 méd hinh ude lug
v k€t qua: va muc cudi cung 1a thio luin va dé¢
\wit hhuyen oghi.

2. M6 hinh vi k&t qui nghién ciu

2.1, §6'lign nghién citu

pé thu thip di liéu, chdng 16i st dung ca
pm«(m. phip khio st chon mdu phi xic sudt \a
phanl;mv Trude h&t, mbi q an noi (h;\nh clia Ha
Nin dde phin llmnh mot 3 va trong mdi 18 méu
duge chon bao gdm cfic nhém ngudsi khic nhau
theo thu nhdp. ngi lam viée va khu din cvr. Trong
qui trinh thu thip i ligu. ngudi héi dude hdi vé 2
dia diém lya chon mua rau an todn [ siéu thi vi
cia hing rau an todn nén s§ ludng quan sit ting
1én thanh 1.042 mau quan

Mt 86 thing ké mé td vé cide bign nhin khiu
hoe rong miu duge mé i nhe bdng thdng ke
(Bang 1). Trong d6. bién Income_per cho thiy
phin teim s ngudi trid 18 €6 thu nhap binh quin
theo ddu ngutsi trong hd: nho han biing 3 triéu ddng
chi€m 12.86%¢. 1éf 3 1riéu d€n 4.2 tri¢u ddng chi€m
I8 v 1dn hon 4.2 tricu déng chigm 62.96%.
Bing | cang cho thiy. phdn 1dn ngudsi
trinh d6 hoc viin ¢6 bling dai hoc 1rd 1én vir chi€m
116 nif cao hoii, diéu nity €6 (hE phit hgp vi & Vit
N ngufési 2iif vai trd mua sdm thie pham ehii yéu
1A i vi t23 H2 N§i thi 1y 1€ din s& ¢S 1rinh d6 hoc
\“.ll'l ('DD

2.2 M6 hinls vé gidi thich bien

220G hink

Vibicn phu thude trong mé hinh 1a bigh ty 18
whin gid tri trén doan [0.1] nén mé hinh dude st
dunzlmn" nghlul cttu 1a mé Minh hdi quy ¥ 1€,

Ma hinh hdi quy ty ¢ ddnb ¢id tic dong cia
lang lin vl cic y&u (& nhin khdu hoc dén
Dud rau an todn thue 1€ ¢6 dang sau day:

ERatio, | X) = exp(x,f)/{ 1+exp(n B!,

E Rato; vai Ni = (I. Trust, Advantage,
lﬂllln'/m'_/u’“ Age,. Place, Harm I(’H‘I Shop,)
222 Gidi Iluch bién

Rario: TV 1& tidn mua rau an win tn didm ban
“éu thi hode eifa hing rau sach trén 1dng chi tiéu
cho oy rrong ho. Diy 1a biéh pho thude.

BAng 1. Théng ké mo 1a cac bién nhan khdu
hoc dinh tinh frong méu

ren blaﬂ Gm 4 tn bién CTansudt | Ty %
KN 67 1286
Income_per 2 126 2418
3 328 | 6296
1 65 1248
Educ 2 2 | 6315
3 127 | 2438
1 148 | 2841
Age 2 310 | 5050
63 | 1209
. 217 5317
Children — — =
244 | 483
125 299
Gender — 1
3% 76,01

Neudn Tinh yoan cia nhom tie gid trén s ligu
dicu tra dia trén Statal

Trust: ThE ién niém tin eda ngudi tiéu dimg
VRO rau an 10N tai cic din di€m ban. Trust nhin
gid i w1 dén 4. trong dé | 13 cho ral tin, 4 cho
Khéng tn hodc rit khéng tin. Dy 11 bién chinh
trong mo6 hinh. Ki vong hu sG ciia bicn mung diu
duong.

Lutincome_per): Logarit thu nhip binh quan
mé1 ngudt trong mét gia dinh/ thing. dai dién cho
stfe mua clia gia dinh. Don vi: nghin déng.

Advantage: Thé hién sy tién )i khi mua rau
an 103 tai cic dia diém bin, Advantage nhin gis
tritit | dén 5. trong d6 | 1a rdttién 16i cho dén S
la rit khéng tign Igi. Ki vong hé s0 ciia bich
mang ddvam.

Harm_level: Thé hién cho sy nhin thde cda rau
an oan lién quan dén e khde clia ngudi Liéa
dung. Harm_level nhan gid i - néu rauirén thi
trdng rat ding biio déng dén stic khde, 2 - néu rau
wén thi tndng & mire ding bdo dong v 3 - la mire
khéng ding bio dang. Ki vong hé & cia bién

newdi co (u0| nhd hdn s() ne 2 npudi cé wéi w
30 dén 3 biing 3 ngudi c6 i rén 45.

Place: Thé hién cho noi & cha ngudsi ticu dong.
Place nhin gid trj bing: | néu ngudsi iéu dung
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cdc khu chung cu cao ting hay cic khu dé thi mdi.
2 néu ngudi tiéu dung & cdc Mo vye khic nhy kho
dan cucd. Ki vong hé sd mang ¢ o dn.

Shop: Thé hién cha dia dicm mua hing. n
21d tr bing | néu dai diém mua 1 cic cda hing
rau an toan, nhan gid tri bing 2 néu 1 si¢u thi.

Mot sd thng ke md W@ cac bién trong md hinh
duge mo 14 rong Bing 2.

Theo »0 liéu théng ké trong Bing 2. do phin
tin ca cdc bién Ratio tugng dar 1dn sa véi gid tri
trung binh 1wdng dng. cho thiy ¥ 1é mua rav an
toan tai cic clta hang va i eic ho o sy Khic biét
wong déi 16n. Do phin dn cia W Trust
Advantage. Harin_level cing tudng ddi 18n cho
thiy long lin rau gdn nhan [3 an 10in cing nhs
nhdn thite vé 4o 1ién Iggi H\l mua ran tai siduthi v
cde clfa hiing. nhin thife vé mie dé riii ro khi mua
rau théng thuding ngodi chg «é sy khiic bigt ding
¢ie ho gia dinh. Mo quan ifa cie bién
s ndy wdi bicn phit thuge ¢ duce tiep tue lim rd
trong md hinh phiin tich héi quy.

2.3. Két gud wde higng

K&t qui hoi quy cho thdy: cic bién Trust Inin-
come_per. Advantage.Place. Shop déu cé ¥ nghia
thdng k& & mire 1% hode 3. Cic bién Age vil
Harm_level ¢§ X a thdng Ké & mue 10%.
Trong khi dd. cic bién Children. Gender. Educ
khdng ¢ ¥ nghia thdng hé nén ti di logi khoi
mé hinh. Bing ém a1 ké1 quil edia mo hinh héi
quy dudc trinh bay trang Bing 3.

Hé 53 ¢ta bién Trust cho pheép so winh Lic dong
cBa long tin lén 1v 1é mua rau an 10an § cic mdc
2.3 v 4 5o v nude tin ¢d sd b mde 1. Cu thé .
¢ mua d mdce 12 n&u long tin gidm W mie
1 udng mifc 2 11 1 1 mua <& gidm con \dp xi

a

A% (= ¢-0.590): ndu lang tin

am e

«i biing 32,26 (se- L1

cdu vé rau an t0dn 1 vt o
ctia ngudi din. Cie bich Ad
¢tqui cha thay ngudi tidu
whiln thite duge sy tién Ldi tif vige mua riea an

z
.
&

ngudi gid thudng c6 xu hudng mua nhiu
ho ciing chi ¥ dén ste khde nhiéu hdn nrén ¢é xu
huéng ti€u ding rau an todn nhiéu hon, ngudsi tiéu
diing mua rau & siéu thi nhiéu hon & etfa hang rau
an 1oitn. Hé 0 cta bi€n Income_per cho thily néu
thu nhidp binh quin dau ngudi uic ddng tich cue
d&n ciu thie 1€ vé rau an todn.

Miit khde, ngusi tién dirng c6 1ong tin vilo rau
an toan thi ty 1é 1idu ding sin pl\.‘{m ciing gi"\m
Cu llu. néu ngudi tiéu ding chuyén (i mic “rit
tin” sang mfe “tin™ thi 1y 1é mua gidm khodng
0.123; chuy&n (&f nufc "ril tin” sang mide "tin it
i 1y 16 mua gidm khodng 0.213 con ni€m tin gidm
W mite “rat tin* sang “khéng tin hodc rat khong
tin™ (hi ty 1€ ién mua rav an toin gidm khodng
0,323. K&l qua didnh gid tde ddng bién cho cdc bién
cdn lai ¢6 thé gidi thich wrdng we. (Bdng 3)

3. Thao lugn vi khuy&n nghi

3.1. Thio lngn

TU k&l qui hdi quy cho thiy, ngudi liéu diing
tin rau gidin nhin thye sit 1 an an thi ty 1& mua rau
an (oin ciing cao. Piéu nay hoin t0an ciing ¢6 th
gidi thich rau an 10an ¢6 Igi cho sic khde, ngudi
dan nhan thte vé rii ro stc khée khi mua rau thong
thuisng ngoar chg cing cao déng nghia véity &
mua rau an oan ciing 1ng. T hé 5§ clia bigh Shop
6 thé gidi thich do ngudsi ticu diing thich mua &

Bang 2. Thong ké mé td cac bi€n st dung lrong mé hinh

Bignss N Mean
TRaio 1042 0249
| Trust ik 2301
Inir;comejerr 7'1(542# i é,did B
i Advantage - 1042 T 20
Age 1042 1837
Place 042 1568
Hann Ievel i 1369
Shopvi T T 1;5

- T Nawon: Tinh
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i [ SdDev. | Min [ Max
0,301 0 1
o Toer 4 4
0469 | 709 9721
om0 1 T s
L oes [7 % T 3|
0,496 1 2 |
70‘@"_" R
0,500 T '7*5 |

1o ciia whim 1dc wid 1rén 86 licu diéu tra l/rlu trén Starals
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8ng 3. Bong két quo héi quy danh gia
lac dong cua cac y&u té dén hanh vi
mua 881 véi rau an toan

“B#ncocp | Mahinh Logit | ayidx-Logt

st

) | 0,590 i 0,123
(0.169) (0,037)
) 11320 ‘ 0213
| (0.190) (0.039)
2,272 0326
i (0.464) \ (0.045)
lmnoome _per
Age23
(0.173) |
N I
| Advantage
| 2 20,294 ‘ 0,057 |
(0.119) | (0.231)
3 41,050 0,171
(0.193) (0.284)
. | 1,083 0,172
‘ (0.291) (0.383)
5 ‘ -14,44**" -0,315°
(04722 (0.020)
‘ |
Place 0,236 0,041
(0.104) ’ (0,018) |
Ham_level ‘ ‘
! 5 ‘ 0,185 ‘
(0.103) -032
3 1,286 0.017)
| (1.238) |
Shop_cons 0425 | 0,074
| (0.102) 0.017)
2,585
| (1.102) |

", va" tong dng cac muc y nghia thong ké 1%.
5% and 10%.

: Tinh todn ciia tde gid 1rén bj 56 ligu

diéu tra bdung phan mém Statals

nhing diém bdn ¢é danh tiéng hay diém bin chinh
théng. ndi ma nhi nude ¢6 thé ki€m sodt dé ding
han. Hé s cla bién Lnincome_per. Age ¢6 thé gida
thich khi hé gia dinh ¢6 thu nhip cao thi nhu ciu
nang cao chit lugng cude sdng ciing cao nén cdu rau
an oan ciing 1ng va ngudi aid quan im dén e
khde nhiéu hon so vdi ngudi ué.

3.2. Khuyén nghi

Trutde hér. v6i nhitng hét qua ude lugng dat dude
Em ¥ (1) cdc nhit cung ¢ip bdn rau an woln cin cing
& long tin clia nguii tiéu duing ahd cung ¢ip ciic un
hiéu nhu: nhan sdn phim. gidy ching nh:
an toin cda nha nude hay
c6 ghi ngudn g&c ~an xudt..: (i) Nha nu(}c cinco
nhitng chinh sdch phi hgp déi vai thi trding rau an
toan. thuing xuyén thanh tra vit ¢ ché (i x& phat
manh dSi vdi nhi cung ¢ip vi bin sin phim khong
nhirwyén ba. bdi néu khéng cb s kidm tra cGa nha
nudc thi moi tin hi¢u cia nhi cung cilp déu khong ¢6
y nghia (Mcluskey. 2000).

Thit hai, hé s& cha bién Harm_lever gai y: (i) nha
nude khi phdt hién nhang sai pham. gian ln wong
kinh doanh cin thong cdo réng rii trén cfic phudng
1ién truyén thong dé nhicu ngudi tiéu ding dude
bié1. (i) ngudi ticu dang khi phiit hién sy ¢1d mao
¢l ngudi biin ciing nén cong b rdng trén cic trang
i hoi d€ nhirng ngud ti¢u ding khic cling
bi¢t nhiim ¢6 thé 1y chay ciic ngudsi bin gian lin.

Cudi ciing. hé <6 cde bién Shop, Age. Place.
Advantage ciing gdi ¥ cdc nha in xuit nén hén két
véi cie sidu thi. cic cifa hing rau an toan uy tin dé
cung c:'fp siin phim nhim duy 1 ngudn tiéu thy rau an
toan bén viing. lau dai. Déng thdi, ngudi bin nén cung
cip théng tin sin pham dén the hé nguidi cao wéi, ué
cin nhiéu dén ngudi din trong cdc khu d6 thi mdi....
nhim thu hit dudc ciic khich hang tiém ning &
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THE SAFE VEGETABLES BUYING BEHAVIOR OF URBAN
RESIDENTS LIVING IN HANOI IN CASE OF ASYMMETRIC
INFORMATION

©® Master. LE THI ANH
® Master. HOANG THITHANH TAM
©® Master. PHAM THIHUONG HUYEN
National Economics University

ABSTRACT:

This study examines the role of beliefs and factors in the need for safe vegetables of
Vietnamese people in case of asymmertric information. In this study, safe vegetables are defined
as vegelables have safety labels and are sold at supermarkets or safe vegelable shops. Safe
vegelables are much more expensive than regular vepetables which are sold in traditional
markels A regression model which is based on the survey data of 521 Hanoi an households is
used to carry out this study. The study’s result shows that the trust factor plays a very important
role in the purchasing decision of consumers. In addition. the risk perception and some
demographic factors also affect the safe vepetables buying behavior of consumers.

Keywords: Safe vegetable. asymmerric information, rate regression,
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