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CUA CHIEN LUGC MARKETING
SAN PHAM QUOC TE TRONG THOI KY
HOI NHAP QUOC TE TAI VIET NAM
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TOM TAT:

Viét Nam dang héi nhip sau rdng vao khu virc v quéc 1€ vdi viéc trd thinh thinh vién
cGa Cong dong kinh 1€ Asean (AEC) va ky két. thuc thi, dang dam phin cic hiép dinh thudng
mai ty do. diy 12 mét co hdi 18t gitip cac doanh nghiép Viét Nam viron ra thé gidi ciing nhu
ddi mat vdi cdc thiich thic tir o hoi niy Do viy, mot chi€n luge marketing quéc t€ khon

ngoan, higu qua

€ 12 bii todn hét sitc quan trong ma mdi doanh nghiép cin nghién ciru hét

stre ky. Vi vily. bai bdo phin tich tim quan trong cita chién lugc marketing sin phim trong
vigc hdi nhip quéc (€ cia cdc doanh nghiép quée 1€ n6i chung va Viét Nam n6i riéng,
Tif khoa: Chién lude marketing. san pham quéc 1&. hoi nhip quéc 1€, Vit Nam.

1. Dt vin dé

Chiing ta dang s6ng \a 1am viée trong mét giai
doan diy bicn ddng di kem vdi vé <& cdce ¢d hoi
S hé pidi. Pai dich Covid - 19 da
déng 1én hdi chudng thic duc cudi cing doi véi
¢ gia irong viée hap tic. hdinhip. da dang
héia chudi cung (g trén pham vi toan ciu mot
cich quvel liét han bao @i hét. Viet Num - mdi
Sat mrde 1ré. dang phit tnén vdi a1 nhiéu 1ié
nang chua dude khai thic & ning ue vin \uil. ndi
1én (1 mat tng vién iém ning cho viée trd thanh
dicm dén nép theo cho cic nha diu w rén 1hé’
dat ra nhiéu thach thite hon
cho chiing ta trong cdng cude nghién cu va 4p
dyng cic chién luge markeung quic 1€ moy ciich

sidn Didu nay con
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bai bin vi sing tao, nhim dua sén phim “Made in
Vi'Cln:lm" thye sy trd thinh mét thuong hiéu tin cay
d6i vd1 ban bé quic 1€,

2. Khdi ni¢m vé chién luge marketing, san
phim quéc &

Chién lvge marketing quéc (& theo tic gid. 1a
céch thire thue hicn dé doanh nghi¢p dat dudge cc
myc lieu murketing quie 1¢ Muc tiéu nay s€ thay
d{n tay theo tirng doanh nghi¢p. nhung khong
ndm ngodi nhing muc téu ¢ hiry Ja xidy difng
thuong lnc:-u uy tintrén pham vi quie (&, g
nhitng mai quan hé 4ot
giu. chién thi

iy dung
dechién luge Xuyén quéc
g trong canh tranh vi thy vé Idi
nhuA:‘m mot cich bén vitng cho doyny nghiép vi
quéc gis.
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Sin phim quéc & - 13 todn bé nhing gi lam
|héa min ngudi tiéu ding nide ngoit. thdng qua
wee giip ho gidi quyét nhing vin dé cia
féng minh.

3. Chi€n Iugc cd ban

Viét Nam di [a thanh vién cia WTO tif nim
1006. gia nhip Cong déng kinh (& chung Asean
(AEC) i nim 2015, ky k€1 Hiép dinh d&i tic 10an
dign va (i€n bd xuyén Thdi Binh Duong (CPTPP)
Wit 2018, hay méi day nhat 1a ky k&l thanh
cong Hicp dinh thugng mai uf do Viét Nam - EU
(EVFTA). Piy déu Id nhitng buéc phét inén (hé
hién sy trudng thinh cta nén kinh 18 Vigt Nam.
thé hién sy cong nhin cda ban bé quac 1.

Chinh phi dd nd hyc 1a0 moi didu kién cho
doanh nghiép Viét Nam hai nhip quéc &, viéce con
lai 1 céc doanh nghiép phii xdy dyng mdt chién
luge marketing qudc 1& hgp 1y viy thie 1hi ng mét
cich hiéu qud. BGi vi nhitng 1y do sau:

Chang ta dang thim nhiip viio nhirng thi trudng
mdi, vdi 1iém niing mua hing 1o 1dn 1 chiu Au,
chiu My ... Didu nily doi hdi phili co s nghicn ciru
i truang vie khiich hing mot cdch thin rong vi
A ludng o8 sdn phim Vigt Nam tuy mdi nhurng sé
ngay lip wic ndm gilt duge niém tin cla déi tic
nde ngodi.

Chiing 1a khdng con chi canh tranh véi nhau
wong pham vi | quéc gia md & canh wanh véi cd
rri¢u doanh nghiép Khiie trén toan (he gidi vai rit
ohidu cie Igi the v& Kinh nghiém, vén. quan hé dai
tic liv ndm. Hién nhién diéu nay doi héi sy nd lue
Vgt bic cda nhirng ke di sau Ja ching ta trong tich
trinh 130 dung vi duy tri nhitng 1gi thé canh ranh
tiéng biét.

Thé gidi ngay cang “phing ™ hon. viéc ngdi &
VICUNam va diac hang mua dd tai My da khéng
n 3 chuyén qui kho va nguge lai. Sy giao uep
Vi giao thudng difa trén cfic cong ngh@ hong tin
130 1ién d3 thic d&y thudng mai trén phim vi the
£idi mét ciich ddng kinh ngac. Doanh nghiép Viét
Nam wyét ddi khong duge 19 1i trong viée tin
dung céng ngh¢ d€ hoin thidn chign tuge market-
ing qudc 1€, qua d6 ¢6 1he sdy dung sur k&l ni 161
han 16 vdi khdch hang 10an the gidi.

Vé cd bin. qui trinh marketing ~in phim quc
€ 2dm 6 giai dogn:

(1) Kinh doanh néi dia: thifi k3 ndy doanh
i&p chi Gip trung vao phit widn vimg manh h
trudng trong nudc. chua udt khiu sin phim,

(2) Xui1 khdu ~in phim qua ving ven bién
gidl.

(3) Xudt khiu san phim ra moU A thi trding
nude ngoai qua du Iy.

(4y Xuit khdu sin phim ra ahiéu i truding
nirdc ngoai qua dai I¥

(5) Xuat khau sin phim trye GEp ra nude ng

(6) Xuat khau vén ra nude ngodi. 5 chic
xuft sdn pham tgi chinh quac gia d6.

Giai doan sip tdi. cic doanh nghiép Viét Nam
nén p trung phittrién viée xudt khdo xdn phim
161 cic thi trudng mdi. cdc thi trudng cao cip han.
ciic thi trudng din bt 1é thude vio cong xirdng
liu nay ciia the gidi 1i Trung Quét, Biy Ja mét
cd hoi rdt diing gid vii doi hdi t8c d6 cao trong
vigc thue thi. Clmn Iygge marketing quéc t& ding
dinldc nay sé p cic doanh nghiép Vigt Nam
tiép ciin duge vdi nhi¢u ddi tic hon. gia ting ty 1é
hdp tic thinh cong.

Song hinh vdi qud trinh dua san phim thaim
nhip thi trudng nudc ngodi, cic doarh nghiép cing
cin hésite chi ¥ 181 viée hoin thién sin phin.
phiit trién sin phim sao cho phil hgp v d& dude
ngudi tidu ditng quée t& chip nhin.
Ciic doanh nghiép luon nhin thifc dudc riing.
trang chi€n luge marketing quac &, sin phim
én i mét v€u 16 khong thé thiu. Tuy nhién,
d€ dua ra nhirng chi€n lvge xiy dung sdn phiam
131 tu nhat. ngud lim marketing cin ¢6 duge mét
nén ting ki€n thite virng chic, trong d6 phii ké
dé€n cic y&u 18 ¢ciu thinh sin phim trong mar-
keting quéc €.

Tan thyc 1€, mot sin pham ludn co tinh chit
da chiéu. hay néi cich khiie. ¢6 nhiéu khia canh,
vi t8ng clia a1 ¢d cdc dic trung & i ¢ cic khia
canh cla san phim dé <& quyél dinh mdc dé hai
long clia ngudsi tiéu ding. BE gidp cho viéc phan
tich trd nén dé ding vi cd hé thdng hon, Cateori.
P.R..Gilly. M. C.. v Graham. J. L. (2009) di chia
cic khia canh dé vao 3 y&u 18 chinh. nhy duge trinh
Py & Mé hinh cdc vEu 18 ciu thanh sén phim
trong marketing qudc 1€, (Hinh 1)

Theo d6. khi xét dén tic dang cda cde yeu 1o
o hinh va hiu hinh dnh hudng d€n si chip nhin
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Hinh 1: M6 hinh céc yéu 16 cu thanh sn phGm frong marketing quéc 16

Bio hanh DICH VU HO TRG Huéng dan su dung
‘ BAO BI SAN PHAM
( — < = -
| e SAN PHAM COT LOI Nhin hicu
vong e die -
- en . ong (1) Dac diém | (4) Phong cdch {hvong mai
v lun? hicv chite nang san pham
thay the (3 Thiet ke san | () Hinh thic Thiét b
pham trinh bay Gid s lap dat
Chat lugng
Dich vy sau bdn hang

cla mot thu truding do1 vai mot san phﬂ’m_ ta c6 thé
tip trung vivo 3 véutd chinh: san pham cot16i, bao
bi sdn phim. vii dich vi W 1rg.

Sin pham ¢t 161 s¢ dinh hinh nhimg lgi ich ca
bitn ma sin phim mang lai cho ngudi tiéu dang
bao gém: clnfe ning cia sdn phim. thigt k¢ san
phim. phong cich sin phim v hinh thite rinh
bay. Cat 4 yEud thinh phin ndy cin thich tng linh
hoat véi timg thi tru@ng md sin pham thim nhip
A& Kip thiti ndm bt au hudng van héa. 1hi hiéu cda
ngudi ticu dling ndi dia.

Bio bi siin phim bao gém 1€n thudng hidu,
thueng mai. chi® lrong, gid ca. quy
cich déng géi v moi khia canh khic ela mét bao
bi sin pham hoin chinh. Khi doanh nghiép thim
nhidp o thi trudng quée & ho cin ngay lap e
quan tdm tdr viec hoin thign bao bi sin pham sao
cho phit hgp (07 wu \ 61 thi truGng nude s& 1ai. boi
A\ mai thi treding & ¢d su khice nhaw vé luit phdp.
A die diém con naud Ching ta khong
i bin Jen bao bl mat sin phim tai Chile.
am nay L pham phdp. cang nhy kho ¢6
th¢ cung ¢dp | dich vu cudt hdi tron gdi véi mau
trdng 13 mau chit dao tai Vict Nam. didu nay thit

nhin hi¢

vian hé

the in g
RN

xut v o,
Dich v hd trg bao gdm hdng dan i dung. bio
hiinh <au Khi biin. thide bi thay thé. phu wng vi
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dich vu sau biin hing. Dic biét, dich vu bio hinh
1a mot vin d

it nan gidi vai ciic cdng ty tai che
mutde dang phit trién do i€y thEn cd <3 vit chil
ha ting vi nhdn I

Trong 10in by chién Iuac marketing qudc (&,
chi€n hite marketing siin p
uri

1 chidm giit mét vi
de biet quan trong, la nhitng cdng viée hé
thitm 1ing nhung thé hién dige st chiim chal chi ly
Vi sy

trong khich hang trong titng sdn phim.
Vdi viee dit nude dang trong thsi ky hoi nhép siu
vii rong, cd hoi dinh cho cdc doanh nghiép Vi€l
Nam la khong hé nhé. viln dé con lai chi I3 ching
1a c6 nim bit dudc thisi co, nghién citu cin trong
v hanh dong quyér dodn dé bint phd trén con
AddIng hdi nhidp hay khéng.

4. K&t luan

Cahoi ludn di kem vdi che thich thde va mosn
1an dung 18i da ce cd hér va 18] thidu héa cic roi
ro, doanh ng
cltu v

iEp Vigr Num ¢in nghiem tic nghién

Mot cdch ding diin. Vi nay tuy mdi nhung lai la
cong doun bt bude dé ndm bt thi truong va khich
hilng nude ngoar. titng bude chuyen nghi¢p héa
linh vife thudng mai quéc 1€ G Viey Nam. dua Viét
Num rd thinh mot dai e vy 1in - Khing thé thay

IhE 467 vds ban be quie1& m

a thyc th cic chiéh Iude marketing quéc &
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ANALYZING THE ROLE OF INTERNATIONAL
PRODUCT MARKETING STRATEGY AMID VIETNAM’S
INTERNATIONAL INTEGRATION PROCESS

® Ph.D NGUYEN THI PHUONG DUNG
Banking Academy

ABSTRAC:

Viemam is integrating deeply into the region and the world by becoming a member of the
ASEAN Economic Community (AEC) and taking part in free trade agreements. The country’s
international intcgration process brings both opportunities and challenges 1o domestic businesses.
Itis important for businesses to have suitable and effective international marketing strategies 1o
enter the global market successfully This article is to analyze the imponance of product
marketing strategy in the international integration processes of international companies in
general and Viethamese businesses in particular.

Keywords: Marketing strategy. international product. international integration. Vietnam.
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