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TOM TAT: 
Vidt Nam dang hdi nhap sau rdng vao khu vffc vd qud'e te vdi viec trd thdnh thdnh vidn 

ciia Cdng ddng kinh te Asean (AEC) va ky ket, thffc lhi, dang dam phan cac hiep dinh Ihffdng 
mai Iff do, day la mdt cd hpi lot giup cac doanh nghiep Viet Nam vffdn ra the' gidi cting nhff 
ddi mdt vdi cde thdch thffc iff cd hdi na\ Do vay, mpt ehid'n Iffdc markeling qude Id' khdn 
ngoan, hieu qua se Id bai todn he'l sffc quan trong ma mdi doanh nghiep can nghidn cffu he'l 
sffc ky. VI vay. bai bdo phan lich tam quan irpng cua chien Iffde markeling san pha'm trong 
viec hpi nhap qud'e le cua cdc doanh nghiep qudc te' ndi chung vd Viet Nam ndi rieng. 

Tuf khoa: Chie'n Iffdc markeling. san pham quo'c te', hdi nhap qud'e le', Viet Nam. 

I.Dgt^ii'ndd 
Chiing ta dang sdng va lam viee irong mdl giai 

doan day bie'n ddng di kem vdi vd so' cdc ed hdi 
Clia nen kinh te' ihe' gidi. Dai dich Covid - 19 da 
ddng len hdi ehudng thuc due cud'i cung ddi vdi 
cdc qudc gia trong viec hdp tde, hdi nhap. da dang 
hda chudi cung ffng tren pham vi loan cau mot 
cdch quyet liet hdn bao gid he't. Viet .Nam • mdi 
da'l nffdc tre. dang phdt men vdi rd't nhieu tiem 
nang chffa dffdc khai ihae \ e ndng Iffc san xua't, noi 
len Id mpt ffng vien tidm nang cho viec trd thanh 
diem den lie'p theo cho cac nha dau tff tren the 
gidi. Dieu na\ cung dat ra nhieu thach thffc hdn 
cho chiing ta irong cdng cudc nghien cffu \'a dp 
dung cdc chien Iffdc marketing qudc le mdl each 

bai ban va sang tao, nhdm dffa san pham "Made in 
Vietnam"'thffc sff trd thdnh mdt thtfdng hieu tin cay 
ddi vdi ban be qudc te'. 

2. Khai niem ve chie'n iffdc marketing, san 
phS'm qudc t%' 

Chien Iffde marketing qudc te' theo tde gia, la 
cdch Ihi'fc thffc hien de doanh nghiep dai dffde cac 
myc lieu markeling quoc le Muc lieu nay se thay 
ddi tuy theo Iffng doanh nghiep. nhffng khdng 
nam ngoai nhtfng muc lieu cd htfu la xay dffng 
thtfdng hieu uy tin tren pham vi qudc te', gay dffng 
nhffng moi quan he ddi lac chie'n Itfdc xuyen quo'c 
gia, chien thdng irong canh iranh vd thu vi Idi 
nhuan mpt each bdn vffng cho dnanh nghiep va 
qudc gia. 
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San pham qud'e te - la loan bd nhffng gi lam 
dioa man ngffdi lieu diing nffdc ngodi. thdng qua 
\icc giup ho giai quye'l nhffng van de ciia 
rî ng minh. 

3, Chie'n Iff<?c cff ban 

Viel Nam da la thanh vien eua WTO ttf nam 
2006. gia nhap Cdng ddng kinh le' chung Asean 
lAEC) tff ndm 2015, ky ke't Hiep dinh dd'i tac todn 
dien va lien bd xuyen Thdi Binh Dtfdng (CPTPP) 
lif ndm 2018. hay mdi day nha't Id ky ke't thanh 
cong Hiep dinh thtfdng mai lit do Viet Nam - EU 
(EVFTA). Day d^u la nhffng bffdc phdt tnen lhe 
hi?n sff trffdng thanh ciia nen kinh te' Viet Nam. 
lhe hien sff cdng nhan cua ban be quo'c le'. 

Chinh phu dd nd Iffc tao mpi dieu kien cho 
doanh nghipp Viet Nam hdi nhap qudc te', viee cdn 
lai la cdc doanh nghiep phai xay dffng mdl chie'n 
htffc marketing quo'c le hpp ly va thffe thi nd mdt 
each hieu qua. Bdi vi nhffng ly do sau: 

Chiing ta dang tham nhap vao nhffng thi trffdng 
mdi, vdi tiem niing mua hang to ldn tff chdu Au. 
chau My,... Dieu nay ddi hdi phaicd sff nghien cffu 
lhi irffdng vd khdch hdng mdl cdch than irpng va 
k\ lifdng de sdn pha'm Viet Nam tuy mdi nhffng se 
ngay lap tffc ndm giff dffdc niem tin ciia dd'i tae 
ntfiJc ngodi, 

Chung ta khdng cdn chi canh tranh vdi nhau 
trong pham vi 1 qud'e gia ma se canh tranh vdi ca 
Iridu doanh nghiep khde tren loan the gidi vdi rat 
nhieu cac Idi the ve kinh nghiem, vd'n, quan he dd'i 
lac lau ndm. Hie'n nhien dieu nay ddi hdi sff nd life 
vifdi bae cda nhffng ke di sau la chiing ta trong tie'n 
trinh tao dffng va duy tri nhffng Idi the canh tranh 
rifng bi^t. 

The gidi ngay cang "phang" hdn. viec ngdi d 
VICI Nam va dilt hang mua dd tai My da khong 
c6n la chuyen qua khd va ngffdc lai. Sff giao tiep 
vii giao Ihffdng dffa tren cdc cong nghe thdng tin 
tan tien da thtic day ihffdng mai tren pham vi the' 
gidi mdt cdch ddng kinh ngac. Doanh nghiep Viet 
Nam tuyel dd'i khdng dffdc Id la trong \iec tan 
ilung cdng nghe de hoan ihien chien Iffdc market­
ing qudc Ie, qua dd cd the xay dffng sff ke't nd'i lot 
hflntdi vdi khdch hdng loan the gidi. 

\'e cd ban. qud trinh markeling san pham quo'c 
'e gom 6 giai doan: 

(1) Kinh doanh ndi dia: thdi ky na\ doanh 
nghiep chi tap irung vdo phdt trien vffng manh dij 
irffdng trong nffdc. chtfa xud't khau san phd'm. 

(2) Xual khau san pham qua vung ven bien 
gidi. 

(3) Xua'l khau san pha'm ra mdt \ai lhi trffdng 
nffdc ngoai qua dai 1\'. 

(4) Xuat khdu san phd'm ra nhieu thi trffdng 
nffdc ngoai qua dai 1\' 

(5) Xua't kha'u san pham trtfc lie'p ra nffdc ngoai. 
(6) Xuat khau vd'n ra ntfdc ngodi, td chffc san 

xua'l san pham lai ehinh qudc gia dd. 
Giai doan sap tdi. cdc doanh nghiep Viel Nam 

nen tap trung phat trien viec xua'l khau sdn pha'm 
idi cdc thi trffdng mdi. cde thi trtfdng cao cap hdn, 
cdc lhi trtfdng dan bdt le thupc vdo cdng xtfdng 
lau nay ciia the gidi la Trung Qudc. Ddy la mot 
cd hpi ra't ddng gia va ddi hdi td'c dd cao Irong 
\iec thffc thi. Chie'n Itfdc marketingqud'c te dung 
dan llic nay se giup cdc doanh nghiep Viel Nam 
tie'p can dtfdc vdi nhieu ddi tac hdn. gia ldng ty le 
hdp tac thanh cdng. 

Song hanh vdi qua trinh dtfa san pha'm tham 
nhap thi irtfdng ntfdc ngoai, cdc doanh nghiep cung 
can het sffc chii y tdi viec hodn thien san pha'm. 
phdt irien san pha'm sao cho phii hdp va de dtfdc 
ngffdi lieu dung qudc te'cha'p nhan. 

Cac doanh nghiep ludn nhdn thffc dffdc rdng, 
trong chie'n Itfdc markeling quo'c te', san pha'm 
ludn la mdl >eu id' khdng the thie'u. Tuy nhien, 
de dffa ra nhffng chie'n Iffdc xay dffng san pham 
td'i tfu nha'l. ngffdi lam markeling can ed dffpc mdt 
nen lang kie'n thffc vffng chac, trong dd phai ke 
de'n cdc ye'u id' ca'u thanh san pha'm trong mar­
keting quo'c te. 

Tren ihffc te'. mdl san pha'm Iudn cd tinh cha't 
da chieu, hay ndi each khde, cd nhieu khia canh, 
vd tdng Clia tat ca cdc dae trtfng d lat ca cac khia 
eanh ciia san phd'm dd se quye'l dinh mffc dp hai 
long ciia ngffdi lieu dung. De giup cho viec phan 
lich trd nen de dang va co he thdng hdn, Cateora, 
P. R.. GiUy. M. C . vd Graham. J. L. (2009) da chia 
cac khia canh dd vao 3 yeu id'chinh, nhff dffdc trinh 
ba\ d Md hmh cdc ye'u id'ca'u thdnh san pham 
Irong markeling qud'e te. (Hinh 1) 

Theo dd. khi xet de'n tde dong ciia cdc yeu to 
vd hinh va hffu hinh anh htfdng den sff cha'p nhan 
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Hint) 1: Mo hinh cac yeu to cd'u thanh san phdm trong marketing qu6'c t4' 

Bao hanh 

Phu tung 

thay the 

Ten thurcfng 

hieu 

Chat Iffcmg 

DICH VU HO TRO Hff<̂ ig dan sxi dung 

BAO BI SAN PHAM 

SAN PHAM COT LOI 

(1) Dac diem 

chvic nang 

(2) Tliiet ke san 

pham 

(4) Phong each 

san pham 

(3) Hinh thtJc 

trinh bay 

Nhan hieu 

thuong mai 

Gia ca 

Dich vu sau ban hang 

Thiet bi 

lap dat 

Clia mpt thi irtfdng ddi vdi mdt san pham, tacd the 
lap irung vdo 3 \e'u id'chinh: san pham cdt loi. bao 
bl san pham, va dich vu hd trd, 

San pha'm cdt loi se dinh hinh nhffng idi ich cd 
ban ma san pha'm mang lai cho ngffdi tieu dung 
bao gdm: chtfc ndng eua san pham. thiel ke' san 
pha'm. phong each san phd'm va hinh thffc trinh 
bay. Ca 4 ye'u id'thanh phan na> can thich ffng linh 
hoat vdi Iffng thi trffdng ma san pham tham nhap 
de' kip Ihdi nam bat xu hffdng vdn hda. thi hieu ciia 
ngffdi tidu diing ndi dia. 

Bao bl san pham bao gdm ten thffdng hieu. 
nhan hieu thffdng mai. cha't Itfdng. gia ca. quy 
cdch ddng gdi vd mpi khia canh khae ciia mdt bao 
bl san pha'm hoan chinh. Khi doanh nghiep tham 
nhap \'do thj trffdng qud'e le. hp can ngay lap iffc 
quan tdm idi viec hodn thien bao bi san pham sao 
cho phii hpp tdi ffu \di thi trffdng nffdc sd iai. bdi 
\i mdi thj trffdng se cd sif khde nhau \e Iuat phdp. 
van hda \a ddc diem con ngffdi Chiing la khdng 
the in gia ban len bao bl mot san pha'm tai Chile. 
\1 \iee ldm na\ la pham phdp. cDng nhtf khd cd 
the cung cap 1 dich \ u ctfdi hoi trpn gdi vdi mau 
trang la mdu chu dao tai Viei Nam. dieu nay that 
xui \eo. 

Dieh vu hdtrp bao gdm hffdng dan sff dung, bao 
hanh sau khi bdn. thiet bi ihay the, phu tung va 

dich vu sau bdn hang. Dae biet. dich vu bao hiinh 
la mot vd'n de rat nan giai vdi cae edng ly tai cdc 
nffdc dang phdt trien do ihie'u ihd'n cd sd vdt chat 
ha lang va nhan Iffc. 

Trong loan bd chie'n Itfde marketing quo'c le, 
chie'n Iffdc markeling san pham chie'm giff mpt vj 
tri diic biel quan Irpng. la nhffng cdng viee he'l sffc 
tham lang nhtfng the hien dtfde stf ehdm chiitchi ly 
vd sff Iran trpng khach hang trong tffng san pha'm. 
Vdi viec da't nffdc dang trong thdi ky hoi nhdp sau 
va rpng, cd hpi danh cho cdc doanh nghidp Viet 
Nam la khdng he nhd. vd'n de cdn lai chi Id chung 
ta c6 nam bill dtfdc thdi cd, nghien cffu can Irpng 
vd hanh dong quyet dodn de bfft phd Iren con 
dtfdng hpi nhap hay khdng. 

4. Ke't luan 

Co hdi ludn di kem vdi cdc thdch thffc va mudn 
lan dung tdi da cde cd hdi va td'i thieu hda cac riii 
ro, doanh nghiep Viet Nam edn nghiem tue nghien 
cffu va Ihffc Ihl cac chien Iffde marketing qudc te 
mpt cdch dung ddn. Viec nay tuy mdi nhffng Iai la 
edng doan ba't budc de ndm bat thi trtfdng va khdch 
hdng ntfdc ngoai. tffng bffdc chuyen nghiep hda 
ITnh vffc Ihtfdng mai quo'c te 6 ViC-i Nam, dffa Viel 
Nam tfd thanh mdi dd'j idc u> iin >.,, kh^ng the thay 
the dd'i vdi ban be qud'e te • 
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ANALYZING THE ROLE OF INTERNATIONAL 
PRODUCT MARKETING STRATEGY AMID VIETNAM'S 

INTERNATIONAL INTEGRATION PROCESS 

• Ph.D NGUYEN THI PHUONG DUNG 
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ABSTRAC: 

Vielnam is integrating deeply into the region and the world by becoming a member of the 
ASEAN Economic Community (AEC) and taking pan in free trade agreements. The country's 
inlernaiional integration process brings both opportunities and chatlenge-s to domestic businesses. 
It is important for businesses to have suitable and effective international marketing strategies to 
enter the global markei successfully This article is to analyze the importance of product 
marketing strategy in the international integration processes of international companies in 
general and Vietnamese businesses in particular. 

Keywords: Marketing strategy, international product, inlemational integration. Vietnam. 
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