KINR BOAND

PHAN TiCH CAC MO HINH NGHIEN cUU
VE HANH VI TIEU DUNG CHO HOAT PONG
KINH DOANH DU LICH TRUC TUYEN
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TOM TAT:

Cdc méd hinh kinh doanh nfc tuy&n dang phit tién mét cach manh mé trong thili gian gan
diy. dac bigt i irong linh vyc du lich. DE phit trién dudc loai hinh kinh doanh nay. viée nghién
clu hanh vi tiéu dding cho cic hoat ddng du lich tnge tuyén la cdn thi€l, Hién nay. cd mdt vdi
md hinh dudc sif dung phd bién rong v1éc nghién citu hanh vi ngudi uéu dang nhy md hink vé
ly thuyét hanh ddng hgp Iy (TRA). md hinh vé thuy&t hanh vi dy dinh (TPB). mo hinh chip
nhin cong ngh¢ (TAM) va md hinh chap nhin thdng tin (IACM). M3i md Mnh déu c6 nhitng

wu v nhuge di€m riéng.

BAi viél d¢ xuat mot mé hinh tich hgp ciia cic md hinh 1én. ddng thisi nhin 16 hinh dnh
doanh nghi¢p v tinh thudin 1ién cing duge nghién cifu dua vio mé hinh @€ diinh gid téc dong
dén hiiph vi cda ngusi tiéu ding, bao gdm: Thii dé: Y dinh: Viee chdp nhdn hoat déng kinh

doanh du lich tngc wyén.

Tir khéa: M hinh nghign citu hinh vi tiéu ding. hoat ddng kinh doanh, du lich tnge tuyén.

1. Dt vin dé

Hung (201 1) ¢hi ra mé hinh kinh doanh du lich
Infe tven dang e mdr trong nhing atng dung
thudng mar dién 1 phit tnién nhanh nhat vi nguis
uéy ddng thutsng it dung internet & tim hicu
thdng tin du lich. qua d6 dit dich vy du lich rén
mang v chi phi hgp 1§ han dai 1y truyén thdng
1. Thea théng ke e Google (2010), ¢6 31%
hhach du lich nghién cu thdng tin vé diém dén
qua mang, 17% & hedng khich nay dit dich vu
V61 dai IV truvén thdng. 3¢ con lai dat dich vu

\fc 1iep qua mang interner. Gupla (n.d) nhin
dinh. 819 ngudsi tieu ding st dung internet d€ tra
0o gid ¢ miy bay. phong khidch san va dav ciing

12 mdt (rong nhirng nguyén nhin chinh thic day
newdsi ding dat dich vu du tich tnfe wyén. Neodi
ra. dich vy du lich vyc wyén thusng ¢é gia ré hon
loai hinh truvén thdng nén clng gop phin thic
dily ngudsi tiéu ding ha chon st dung mé hinh
kinhdoanhnay [ 1]

Theo thdng ké cua Expedia (20141, trong nam
2013, doanh thu cta doanh nghi¢p du lich true
tuyén hang diu the gidi 12 278 1y USD. trong d6
thi trudng Bic MS chiém 4377 va chiv Au chidm
43¢ Thiinsdng dich vu Ju lich inte wyén du kicn
<& 1ing 24 v0 nam 2015 nhef vao sy chip thuin
¢hia thi truéng Trung Qudc (thi inksng déng g6p 30
tv USD) Vao nam 2014, khiich du lich chiu A -
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Th4i Binh Duong chi 365 ty USD cho dich vy du
lich tryc tuyén va s& lugng khdch hang ting 1Y 74
1&n 77 wiéu khdch {2].

LA quéc gia dong din cu v1 ¢6 18¢ d6 xa hdi
héa internet hang diu trong khu vyc, Viét Nam ¢é
nhiéu tiém nang d€ phat rién thuong mai dién nr.
Hién Viét Nam c6 khodng 15 triéu ngudi sif dyng
thyong mai dién tr cho cdc myc dich khic nhau
[3}. Tuy nhién. & m6 hinh kinh doanh du lich trre
tuy&n trd thanh nganh kinh doanh chi€n Iwge con
cin nhidu y&u 13 d&n tir phia nha cung cip, Chinh
phii va ngudi st dyng.

Bai bdo phén tich cic mé hinh nghién citu vé
hanh vi tiéu ding cho hoat dgng kinh doanh du
lich tnyc wyén. Trén cd s§ cdc phan tich, tic gid
dé xuft mot m6 hinh phd hgp hon dya vio viéc
tich hgp va b8 sung sao cho md hinh dé xudt 12
hoan chinh nhat.

2. Phén tich cAc mo hioh nghién cdu v& hanh
vi tiéu dung cho hoat d9ng kinh doanh du lich
trye tuyén

2.1. Mé hinh v8 Iy thuyét hanh dgng hgp ly
(TRA)

M6 hinh 1§ thuyét hanh ddng hdp Iy (Theory of
Reasoned Action: TRA) dugc Ajzen & Fisbein
(1975) gi6i thigu vao nhimg nam 1970 d€ gidi thich
hay dy dodn hanh vi ngudi tiéu dung dya rén xu
hudng hanh vi (dy dinh). théi d§ va chudn ch quan
cé nhin [4]. M& hinh TRA dugc xem 13 m{1 trong
nhiftng 1y thuyél tién phong trong finh vuc nghién
cifu 1dm Iy xa hoi (Armitage & Conner, 2001) va
cho d€n nay van 1a m3 hinh Iy thuyét nén ting phd
bi&n nhat vé& hanh vi ngudi tiéu ding [5).

Theo mé hinh TRA. hanh vi thyc sy cda mét
ngudi phy thu¢e vao dy dinh hanh dong cia ho.
Dy dinh hanh déng lai phu thubc vido quan
diém/thdi d6 cla ngudi d6 v8i hanh dong va
chudn chii quan (subjective norm). Trong d6. thsi
44 hay quan di€ém s dung lai phu thuéc vao niém
tin v kha ning dénh gid két qua cia hanh déng
¢6 1hé dat duge. Chudin chi quan duge hiéu 1a
nhig dnh hudng tr cic nhém tham chiu ma
ngudi d6 chiu anh hudng. Mo hinh haoh dong hep
1¥ dya trén gid dinh con ngudi ra quy&t dinh ¢6 Iy
tri can ¢ vio thong tin ¢ s&n v2 dy dinh hanh vi
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cta ho d€ thyc hién hay khong thuv bi¢R maot namf
vindo d6. CAc y€u 16 1dc dgng 1éu dy dinh b oh vi
va hanh vi 12 cdc nhAn 16 trung p1..n d€ 2o ra hanh
vi chinh thife.

2.2. M6 hinh vé thuyét hanh vi dy dinh (TPB)

M6 hinh vé thuy€t hanh vi dy dinh (Theory of
planned behaviour: TPB) dugc Ajzen phit trién 1
viéc md rong mé hinh TRA (1985, 1991) bing
céch dva thém céc didu kién khdc vao md hinh
[6]-17]. TPB xem xét dy dinh chiu dnh hudng cia
ki€m so4t hanh vi cAm nhin nhim phdn 4nh nhin
thitc cia ngudi si dung d6i véi cdc nhan 8 bén
trong v bén ngodi d8i véi hiinh vi.

Trong md hinh ndy, Fishbein vd Ajzen cho
thdy, xu huwéng mua bj drh hudng bdi théi df,
chudn myc chl quan va sy ki€ém soét cdm nhgn
46i v6i hanh vi. Thi 46 dai dién cho niém tin tich
e hay tidu cyc ciia con ngudi va sy ddnh gid vé
hanh vi cia ho. Ngugc lai, thdi 4§ dugc hinh thanh
1Y nidm tin thé hién ra bén ngoai vé k&t qua cy thé
va sif d4nh gi cdc két qui d6. Chufn myc chi
quan 12 nhdn thitc cia con ngudi vé 4p lyc chung
cba xd hai a€ thé hién hay khdng thyc hién hanh
vi vd nguge lai duge quyét dinh bdi nidm tin
chuin myc céa con ngudi. Cudi cdng, sy kiém
so4t hanh vi cim nhan cho bi&t nhin thitc cba con
ngudi vé viéc thé hién hay khéng thé hign hanh vi
khi bi ki€m so4t.

Con ngudi khong ¢6 khd ning hinh thinh xu
huéng manh m& d€ thyc hién hanh vi néu ho tin
tiing ho khdng ¢6 ngudn lgc hay cd héi, cho di ho
c6 thdi dg tich cuc.

2.3. Mb hinh chdp nhfin cbng ngh¢ (TAM)

M6 hinh chdp nhin céng nghé (Technology
Acceptance Model: TAM) dugc phat trién tir mé
hinh hanh déng hop 1y va hanh vi dy dinh béi
Davis (1989) dé dif don viéc chip nhan céc dich
vu, hé thang cong nghé théng tin (8]. M hinh
TAM cho riing, tinh hitu ich cdm nhan va (inh d&
st dyng cam nhin c6 dnh hudng 16i 1h4j dd hay
quan di€m st dung. quan 8i€m sir dung ¢6 4oh
hudog 16 dy dinh va d¢ dinh e dong 16 hanh vi
chip nhan hé théng thdng tin thuc ¢ heo Davis
vi cong sy (1989). muc dich chinh ¢, TAM 2
cung cip sy gidi thich v& cdc nlin 1§ 4. 4

y xac dinh



1éng quiLsi s chdp nhan mdy tinh. nhimg \ ¢u 1§
¢é khi nang gidi thich hinh vi ngudi wif dung
when sudt cic loai cong nghé méy tinh d&i \6i
ngudi ST dung cudi cling Vi cong déng st dung.
Ao hinh TAM cung ¢ip gidi thich vé e dong bdi
cav s Eu td tin wdng cha ngudi si dung (tinh d& sy
dyng cim ahdn, tinh hitu ich ¢dm ahan) 1Gi thii
do/guan diém va dy dinh st dung d&1 vé mét dich
v hay hé théng cdng nghé thong tin.

2.4, M6 hinh chap nhén thong tin

Mo binh chip nhin thong tin (Information

Acceptance Model: IACM) duge Erkan & Evans

@i thicw (2016 [9]. M6 hinh xdv dung dinh grg
vé inh hudng cda truyén miéng dién uf rong
rruy(“n thong x3 hoi khong ¢hi phu thude vao
nhing dic tinh clia thong (in qua truyén miéng
diém L nhu ehdt lugng va o tin ¢y cla thang tin
ma edn phu thude vio hinh vi clia ngu@iicu ding
dai vai thong tin. IACM duge phit trién 1ir cic
ahiin 16 v¢ dac tinh thong tn trong mé hinh 1iép
nhin théng n (Information Adoption Model:
1AM) Ré1 hdp v cite rhin 18 lién quan dén hinh
vingidti udu dimg trong md hinh chdp nhin cong
ngh¢  (Technology acceptance model: TRA)
Trong d6. Erkan vit Evans dp dung nhin to v dinh
«if dung. Tuy nhién, tong kKhudn khé mo hinh
1ACM. nhin 18y dinh mua s¥m duge s dung Ja §
dinhhdnh vi.

Nhimg nguin st dung cic phuang tién truyén
lhong X3 hdi. i vd y dinh hay khong 6 v «linh. khi
1i€p ade mt lung 1o thong tin truyén miéng dién
inh mua sim «é bi dnh hudng (Erkan & Evans.

4)[(»] Tuy nhién. sy tic ddng 1én ¥ dinh sé ¢ nhiéu
mye dd khdc nhin v i nhitng khich hiing Gép nhan
1hong Lin tmyén mudng dign 1 s co ¥ dinh moa sim
nhidu hon (rong mo hinh 1AM & TRA).

Tinh hdtu ieh thong tin lién quan d&n nhin thite
clia ngudi dung khi st dung théng tin midi ~& ghip
ning cao hidu sudt. Tinh hitu ich théng tn dirge
o 13 mdt nhin 1§ dy daiin chinh trong Wiée 1i€p
nhin thong tin Y dinh mua im eda ngudsi ditng.
Neuiti diing €6 xu hugng win KL i cde thong tin
Khi ho nght ciic thong tin d6 hit feh véh bin thin
Bicbicttai cic phuang tién truyén thdng \a hai.
ngudli ding 1ép xbe mér ludng ddn thong tin
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truy¢n miéng dién 0 (Erkan & Evans. 2016): do
d6.ho ¢6 thé ¢6 v dinh idp nhin thong 1in 13n hon
khi nhin thiy cdc théng tin ndy ¢6 tinh hitu ich.
Tinh hitu ich thong tin ¢6 tic ddng tich ey ddi v
sy 0€p nhin théng tin truvén migne dicn or
(Erkan & Evans, 2016).

3. D@ xudt mé hinh nghién ciu vé& hinh i
ti¢u dung cho hoat djpng kinh doanh du lich tryc
tuyén

Dya viao viée phin tich mar quan hé cia nhin
1§ un todn thang tin Vi cic nhin 18 bén trong dnh
hitdng dén hdi dé. ¥ dimh va hinh vi ¢hidp nhin
hont dong bin W cdéc mé hinh khic nhau (TRA.
TAM v TPBy. mot md inh nghién et “tich
hosp ™t ciie Iy thuy ¢niy duise 3é xuit. Dong thisi,
mo Winh ciing dise b sung thém nhin 1 hinh dnh
doanh nghié¢p i tinh thuin uén o dinh
ddng dén hitnh vi cBa nguisi tiéu ding - thir d§. ¥

itie

dinh vii viée chdp nhiin hoat dong bin cia khich
hing t8i dich vu,

Ma hinh tham khio ciic nhin 1& dién hinh rong
mé hinh TRAD TPB va TAM nhu: Tinh hitu ich
cdm nhan. tinh dé s dung. niém tin vio dich vu.
thil do vdi dich vu. © dinh < dung dich vu Doéng
Iheh. ket hdp vdi cic nghién cdu tham khio win
day hén quan 1di ¥ dinh aif dung dich vy néi chung
vi y dinh lua chon mua dich vo du Lich trye tuycn
ng1 riéng. Nehién aifu tham khdo v dua vio cic
nhin 18 phit hyp vdi bdi cdnh Viét Nam: An toan
thong tia, rdi ro cam nhan. truyén miéng dién tJ,
s thudn tién v hinh dnh doanh nghép.

4. Ké1 luan

Bai bdo Jé xudt mdt mé hinh nghién cdu hiinh
vi tiéu diing 1a sy tich hgp cla cdc md hinh vé 1y
huyél hanh dong hap Iy (TRAJ md hinh vé
thuvél hinh vi dy dinh (TPB) v md hinh chip
nhin céng nghé (TANM 1. Béng thisi. nhin 15 hinh
anh doanh nghiép va tinh thudn uén cing duge
nghién cifu dua vao mé hinh J€ dinh g vac dong
d&n hinh vi coa ngudi ey ding bao gdm thii do.
¥ dinh v viée chdp nhin hoat ddng kinh doanh du
lich trire 1ux €n. Mo hinh dé xudt dwde dinh giid ¢6
v nghfa rit quan trong trong viée xay dyng cic
ién luge phit trién cho loai hinh kinh doanh du

¢
lichtrue iy ¢y ®
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ANALYZING RESEARCH MODELS FOR CONSUMER
BEHAVIORS APPLIED FOR DOING BUSINESSES

® TRAN XUAN LOC
Ho ChiMinh City University of Technology (HUTECH)

ABSTRACT:

Recently, online business models have been developing strongly. especially in the field of
tourisn I v pecessans (o vuds consumer behaviors for online tourism activities in order (o
promute the development of online tourism. There are several research models commonly used
10 sudy consumer behavior such as theory of reasoned acton (TRA)-based model, theory of
planned behavior (TPB)-based model. the Technology Acceplance Model (TAM) and the
Information Acceptance Model tIACN) Each model has its own advantages and disadvantages.,
This study proposes an inegrated model based on above-mentioned models. This proposed
imegrated model uses business image and convenience factons 1o evaluate the consumer
behaviorsancluding the attitude. intention and acceptance towards online tourism

Keywords: Research modet of consumer behavior, business. onfine wurism.
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