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TOM TAT:

Thuong mai dién t dang phdt (nén manh mé trong td1 cd cdc nganh nghé kinh doanh.
Tinh d&€n thdi diém hién tai, én 70% s6 lugng sin phzfm du lich dugc bén ra tai cic nude
phit rién chii y&u phan phéi qua kénh tryc tuyé&n.

Tai Viét Nam. m6 hinh kinh doanh du lich trec wyén dugc dép dung rdng riii tif nim
2015. Ly do ciia sy chim tré ndy duge dua ra 12 do nganh Du lich Viét Nam phét trién
cham hon cdc nudc khdc. Bai vi€t nghién ctfu vi phin tich cdc nhan (8 dnh hudng dén

quyé&t dinh st dung mé hinh ndy & nudc ta.

T khéa: Du lich tryc tuy&n, mé hinh kinh doanh. thudng mai dién ti. cdc nhan 1§

4nh hudng.

1. Pt van dé

Viét Nam 12 mét quic gia ddng dan cu va c6
13c A6 xd hdi héa internet hang ddu trong khu
vie, ¢6 nhiéu tiém ning d€ phdt ri€n mé hinh
kinh doanh du hich tryc tuy€n. Vi s8 ugng ngudsi
ding internet ¢ Viét Nam I€n 131 64 triéu ngudi
nim 2019 vi trén the gidi 6 t3i 4t ngudi dang
stt dung internet. Diéu niy mang tdi tiém ning
khai thdc khich hing qua internet cye ki ldn.

Theo théng ké clia ASEAN (2019), hién nay
80% vé mdy bay bin ra tai Viét Nam ducc phin

phdi qua mung internet. Khéng nhing thé' théng
ké nay cung dva ra dich vu d3t phdng va vé mdy

bay 13 hai dich vu dude sit dung nhiéu nhil trong
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khu vife Ddng Nam A. Tuy nhién, d€ nganh kinh
doanh du lich tryc tuyé€n trd thanh nganh kinh
doanh chi€n lude con cin nhiu yéu 18 dén (r
phia nha cung cap. Chinh phi va ngudi st dung.
Hién nay, ¢6 rdt nhiéu vn dé cin dude quan tim
trong viéc phat trién thuong mai dién wi nhu dich
vu thanh todn tryc tuyén, giao dién ngudi dung.
uy (in clia ngudi bin hing va mét s8 yéu (& khic.

2. C4c nhin t8 dnh hudng dén quy€t dinh st
dyng mé hinh kinh doanh du lich tryc tuyé&n tai
Viét Nam

Dya vio cdc mé hinh Iy thuy&t hivnh dong hgp
Iy (TRA). mé hinh I¥ thuy€t hinh vi dy dinh
(TPB) vd mé hinh chip nhin cdng nghé (TPB).
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chc nhin 18 dnh hudng dén quyét dinh st dung
mo hinh kinh doanh du hch tryc wyén tai Viét
Nam wong dng v8i cdc phan tich nhy sau:

2.1, Nhdn 16’ an toan théng tin

Nhén t8 an todn théng tin ¢ tdc ddng tich cyc
dén nhin (3 hitu ich ¢cdm nhén trong s& dung dich
vu du lich tryc tuyén.

2.2. Nhén t6'dé sit dung

Tinh d& st dung 14 mifc d6 niém tin cia c4
phin trong viéc sif dung dich vy s& mang lai su o
do, thodi m4i [1]-[2]. Mua sdm cdc sin phdm,
dich vu du lich tryc tuyé&n cho phép ngudi mua
duge 1i€p can va hinh dung vé di€m dén, cich
thc, loai hinh du lich r6 rang hon. Céc nghién
cifu khdc nhau trén thé gidi cho thay, mic a6 dé&
sit dung c6 tdc dong d€n cim nhin cda khdch
hing vé tinh hitu ich sdn phdm/dich vy [3]-[4).

2.3. Nhén t6"hitu fch

Nhén t6 tinh dé s dung cdm nhin cé dnh
hudng tich cyc d€n nhan & hitu ich cam nhan cia
khéch hang vé sif dung dich vu du lich truc tuyén.
Luén t8n tai mai quan hé mat (hi€t gita tinh an
10an. sif tin tudng va viéc cam nhin rdi ro. An
wan thdng tin gia ting sif tin tdng vao san pham,
dich vu. Nhitng rdi ro trong méi hout déng mua
sim, 18n 1ai, dugc hinh thinh tif viéc ddnh gid va
dy dodn. C4c nghién ctfu trude dy cing cho thay
dnh héng tich cire cda an todn thdng tin Ién tinh
rhi ro cdm nhan: s tin (dng lim ting cdm nhdn
tich cyc vé rdi ro [5].

2.4. Nhéin t6'riii ro

An (040 thong tin ¢6 tdc dong tich cuc dén tinh
riii ro cdm nhén trong st dung dich vu du lich tryc
tyén.

2.5. Nhén (6’ tin tiong

An 102n thdng tin ¢6 tdc ddng tich cuc d€n sy
tin Wwéng trong sit dung dich vy du lich ruc tyén.

2.6. Nhan 16" hinh dnh

Hinh dnh doanh nghiép ¢ tic dong tich cuc
dén thdi dd vé6i dich vy du lich trye tuyén.

2.7. Nhdn 16’ thdi d¢

Thii d6 s& ddn dén hanh vi, didu ndy dugc
xem nhy 12 mot sy ddnh gid vé mic do cia mot
ngudi thich hodc mudn thye hién hanh vi. Bén
canh d6. trong qué trinh ra quy€ dinh cda khdch

hang. thdi d§ 1a mot y€u 18 dyf bdo tryc ti€p dén
y dinh hanh vi cia ho. Cdc cong trinh nghién citu
trude ciing cho thd'y m&i quan hé ciing chidu clia
thdi 46 d8i vdi ¥ dinh sit dung dich vu [5)-[6).
Théi d6 c6 tdc dong tich cyc d€n st dung dich vu
du lich trye tuyén.

3. Phan tich cdc nhdn t§ dnh hudng dén
quyé&t dinh st dyng mé6 hinh kinh doanh du lich
tryc tuy&n

Su thudn tién dya vao cdc dich vu va thyc tién
clia cdc website mua sdm da gidp gidm thdi gian
va cong sdc trong qud trinh giao dich. Cic dich
vu, im ki€m sdn ph:‘fm va cic lya chon thanh
todn c6 thé giip lam gidm thdi gian cia khich
hang va gia ting § dinh mua. D3| vdi cic sdn
phim 1 hianh, khdch hang chi cdn ¢6 thiét bi
c6ng nghé nhy mdy tinh, dién thoai 14 ¢6 thé truy
cdp tim ki€m théng tin moi ldc, moi ndi. Khdng
nhitng viy, ho ¢6 thé ¢ thdng tin chi i€l sin
pham, dich vy va o sidnh gid., thim chi phin loai
sdn pham [7).

Sy tin wdng cé tdc ddng tich cye d€n rii ro
cam nhdn trong s dung dich vy du lich tnre
uyén.

Tinh hitu ich cam nhin v tinh dé st dung cim
nhin 2 y&u 18 nén tdng trong viée gid thich va
dy bido thdi d6. Trong dé, tinh hitu ich cim nhin
12 y&u 16 quyét dinh d€n viéc khdch hang c6 chip
nhdn théng tin sdn pham hay khéng. Diéu nay
dnh hudng cd d€n thdi d8 ciia khdch hing vé sin
phdm, dich vy. Cdc nghién ctu khéc nhau cho
thdy. tinh hitu ich cdm nhdn ¢6 dnh hudng tich cyc
d€n y dinh st dung dich vy va thdi dd cia khich
hing vé chdng. Tinh hitu ich cim nhin c6 dnh
hudng tich cuc d€n thii d§ d6i vdi sit dung dich
vu du lich tryc ty&n.

Tinh dé st dung ¢6 tdc dong tich cuc d&n thir
d6 st dung dich vu du hich truc toy€n.

Tinh hitu ich cam nhan ¢d danh hudng tich cye
d&n § dinh st dung dich vu du Jich truc lyén.

DGi vi1 hoat dong du lich true tuy&n. mie doé
cam ohin rii ro 13 mdc dé md mdi cd nhin tin
wdng ho s& giip phdi khi thye hign hoat dong nbv
difng truyén intemet. 18 hdng bao mt. sin phim
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kém chat lugng. khéng giao hang, dinh gid tiéu
cye tf ngudi xung quanh. Nghién citu cing cho
tha'y cé sy lien k&t giita riii ro cAm nhén va th4i
d8 467 v6i mua sEm tryc tuyén,

Rui ro cam nhin ¢6 ac ddng tich cyc dén théi
d6 v6i sidn phim.

Viéc thi€u tin twdng hoat ddng thuong mai
dién uf s& trd thanh rdo cdn cho sy phat trién hoat
d6ng du lich tryc tuy€n. Thiéu tin wdng sé din
dén gia ting rii ro cdm nhan, khich hang sé c6
niém tin nhiéu hon vé rlii ro c6 thé xdy ra trong
qué trinh giao dich. Hon th& nifa, thi€u tin wdng
s& din d€n sy do dy cla khdch hang trong viéc
bdc 16 hanh vi, gidm mic dé dude phé bién cia
hoat d§ng bdn nhu chia sé, truyén miéng théng
un sén phﬁm/djch vu va thuc hién hoat dong mua.

Sy tin twdng 6 1ac ddng tich cuc dén th4i 6
d8i vdi st dung dich vy du lich tryc tuyén.

Nhin thie vé thuong hi¢u dugc dinh nghia 12
sU Uu tién theo khia canh tim ly d&i vé1 nhitng
nhin hang cé thuong hiéu ndi u€ng. Ngudi mua
thugng b&i rdi trudce gid ci. chit lugng va thudng
hiéu. Ho ciing thudng sif dung nhidn hiéu nhu mot
tiéu chi mua sim.

TAILIEU THAM KHAO:

Tinh thudn tién c6 (d¢ déng tich cue dény dinh
st dung dich vy du lich truc tuyén.

Hinh 4nh doanh nghiép c6 (hé dudc xem nhu
sy dai dién 1Sng hoa cla ral nhiéu y&u 18 nhy
chat lugng san phim, dich vy, phong cdch va vin
héa kinh doanh. Chiing duge nhin nhan. ddnh gid
khdng phai bdi ban thin doanh nghiép ma la
théng qua cong déng. do d6 hinh dnh doanh
nghiép la mét nhan 16 anh hudng dén viéc ti€u
ding. Cdc nghién citu cho thdy. hanh vi sif dung
chiu 4nh hudng cia y dinh st dung rat manh.
Truyén miéng dién 1 c6 tdc dong cong chidu 1én
hinh dnh doanh nghiép.

4. K&t ludn

Ba1 vi€1 dd gidi thiéu cic cdc nhan 1§ co ban
dnh budng dé€n quy&t dinh st dung mé hinh kinh
doanh du lich tryc tuyén, bao gdm: Nhin 18 an
10dn théng (in. Nhin 16 dé s dung, Nhin & hifu
ich, Nhin t& rii ro va Nhdn 16 tin wdng.

Trong nghién cifu ndy, nhan t& hinh dnh vi
nhan (8 thdi d6 ciing duge dua vao va duge dénh
gid 1a ¢6 dnh hudng manh mé dén cdc mé hinh
kinh doanh tryc tuy€n, dic biét 12 mé hinh kinh
doanh du lich tryc tuyén m
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ABSTRACT:

E-commerce is growing strongly in all business sectors. Up to now, over 70% of tourism
products sold in developed countries have been distributed via online channels. In Vietnam,
this business model has only been widely applied since 2015 as Vietnam’s tourism industry
growth is slower than other countries. This paper analyzes the factors affecting the decision
on using online tourism business model in Vietnam.

Keywords: Online travel, business model, e-commerce. influencing factors
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