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PHAN TICH CAC NHAN TO 
ANH HlTdNG DEN QUYET DINH Sif DUNG 

MO HINH KINH DOANH DU LICH 
T R U C TUYEN TAI VIET NAM 

• TRAN XUAN LQC 

TOM TAT: 
Thffdng mai dien tff dang phdt tnen manh me trong ta't ca cac ngdnh nghe kinh doanh. 

Tinh dd'n thdi diem hien tai, tren 70% so' Iffdng san pham du lich dffdc bdn ra tai cac nffdc 
phdt trien chu yd'u phan phoi qua kdnh trffc tuye'n. 

Tai Viet Nam, md hinh kinh doanh du lich trffc tuye'n dffdc dp dung rdng rdi tff nam 
2015. Ly do cua stf chdm trd nay dtfdc dffa ra la do ngdnh Du lich Vidl Nam phdi tridn 
cham hdn cdc nffdc khac. Bai vid'l nghien cffu va phan tich cdc nhan Id' anh hffdng den 
quyd't dinh sff dung md hinh nay d nffdc ta. 

Tuf khda: Du lich trffc tuye'n, md hinh kinh doanh. ihtfdng mai dien tff, cac nhan Id' 
anh hffdng. 

1. Dat v&n de 
Vidt Nam la mdt qud'c gia ddng dan cff vd cd 

td'c dp xa hdi hda internet hang dau trong khu 
vtfc, cd nhieu tiem ndng de phat trid'n md hinh 
kinh doanh du hch trffc tuye'n. Vdi so'Iffdng ngffdi 
diing internet d Vidt Nam Idn tdi 64 tridu ngtfdi 
ndm 2019 vd tren the'gidi cd ldi 4 ly ngffdi dang 
sff dung internet. Dieu nay mang tdi tiem ndng 
khai thac khdch hang qua internet cffc ki ldn. 

Theo thd'ng ke cua ASEAN (2019), hien nay 
80% ve may bay bdn ra tai Viet Nam dffdc phan 
phd'i qua mang internet. Khdng nhffng the, thd'ng 
ke nay cung dffa ra dich vu ddt phdng vd ve may 
bay la hai dich vu dffdc sff du ng nhieu nhal trong 

khu vffc Ddng Nam A. Tuy nhidn, de nganh kinh 
doanh du lich trffc tuye'n trd thdnh ngdnh kinh 
doanh chie^n Iffdc cdn can nhieu yd'u Id' de'n tit 
phia nhd cung cap, Chinh phu va ngffdi sff dung. 
Hien nay, cd rat nhieu van de can dtfdc quan tam 
trong vide phdt trien thffdng mai dien tff nhff dich 
vu thanh todn irtfc tuye'n, giao dien ngffdi dung, 
uy tin cua ngffdi ban hang vd mdt so yd'u to'khac. 

2. Cac nhan td'anh hffdng dd'n quye't djnh sii" 
dung mo hinh kinh doanh du Iich trffc tuye'n tai 
Vi$t Nam 

Dffa vao cdc md hinh ly thuyet hanh ddng hdp 
ly (TRA). md hmh Ij thuye't hanh vi dff dinh 
(TPB) va md hinh cha'p nhan cdng nghe (TPBi. 
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cac nhan td' anh hffdng de'n quye't dinh sff dung 
mo hinh kinh doanh du hch trffc tuyd'n tai Viet 
Nam tffdng ffng vdi cac phan tich nhff sau: 

2.1. Nhdn toan todn thdng tin 
Nhdn Id' an loan Ihong tin cd lac ddng tich cffc 

dd'nnhantd'hffu Ich cam nhdn trong sff dung dich 
vu du lich trffc tuye'n, 

2.2. Nhdn to'de sd dy^ng 
Tinh dd sff dung la mffc dp niem tin cua cd 

nhan trong viec sff dung dich vu se mang lai sff tff 
do, thoai mai [l]-[2]. Mua sam cac san pham, 
dich vu du lich trffc tuye'n cho phep ngtfdi mua 
dffdc tid'p can va hinh dung ve diem de'n, each 
thffc, loai hinh du lich ro rdng hdn. Cdc nghien 
cffu khac nhau tren ihd' gidi cho tha'y, mffc do dd 
sff dung cd tdc ddng de'n cam nhan cua khdch 
hang ve tinh hffu ich san phd'm/dich vu [3]-[4]. 

2.3. Nhdn td'hUu ich 
Nhan td' tinh dd sff dung cdm nhdn cd anh 

hff6ng tich cffc de'n nhan td'hffu ich cam nhan cua 
khdch hang ve sff dung dich vu du lich trffc tijye'n. 
Luon ton tai md'i quan he mat thid't giffa tinh an 
toan, sff tin tffdng va viec cam nhan rui ro. An 
loan thdng tin gia tdng sff tin tffdng vao san pham, 
dich vu. Nhffng rui ro trong moi hoat ddng mua 
sam, t6n tai, dtfdc hinh thanh tff vide ddnh gid va 
dff dodn. Cdc nghien cffu trffdc day cQng cho thd'y 
anh hffdng tich cffc cua an toan thdng tin ldn tinh 
rui ro cam nhan; sff tin tffdng lam tang cam nhan 
tich cffc v^ rui ro [5]. 

2.4. Nhdn tdriii ro 
An todn thdng tin cd tdc ddng tich cffc de'n tinh 

riii ro cam nhan trong sff dung dich vu du lich trffc 
tuyd'n. 

2.5. Nhdn to'tin tUdng 
An toan thdng tin cd tdc ddng tich cffc dd'n sff 

lin tffdng trong sff dung dich vu du lich trffc tuye'n. 

2.6. Nhdn to'hinh dnh 
Hinh anh doanh nghidp cd tac dpng lich cffc 

ddn thdi dp vdi dich vu du lich trffc tuyd'n. 
2.7. Nhdn to thdi dg 
Thai dp se ddn de'n hdnh vi, dieu nay dtfdc 

xem nhff la mot sff danh gia ve mffc dp cua mpl 
ngffdi thich hoac mud̂ n Ihffc hien hanh vi. Bdn 
canh dd. trong qua Irinh ra quye't dinh cua khach 

hang, thdi dp la mdt ye'u td' dtf bdo trffc tid'p dd'n 
y dinh hdnh vi cua hp. Cdc cdng trinh nghidn cffu 
trffdc ciing cho tha'y md'i quan he ciing chieu cua 
thdi dp dd'i vdi y dinh sff dung dich vu [5]-[6]. 
Thdi dp cd tac ddng tich cffc de'n sff dting djch vu 
du lich trffc tuyd'n. 

3. PhSn tich cac nhdn to' anh hffdng dd'n 
quyd't dinh s^ dung mo hinh kinh doanh du lich 
trffc tuyd'n 

Sff thudn tien dtfa vdo cdc dich vu va thtfc tidn 
cua cdc website mua sam da giup giam thdi gian 
va cdng sffe trong qua tnnh giao dich. Cdc dich 
vu, tim kid'm san pham va cac Itfa chpn thanh 
todn cd the giup lam giam thdi gian cua khach 
hang va gia tdng y dinh mua. Dd'i vdi cdc san 
ph^m Iff hanh, khdch hang chi can cd thie't bi 
cdng nghd nhff mdy tinh, dien thoai la cd thd' truy 
cap tim kie'm thdng tin mpi liic, mpi ndi. Khdng 
nhffng vdy, hp cd the cd thdng tin chi tie't sdn 
pham, dich vu va so sanh gia, tham chi phan loai 
san ph^m [7]. 

Sff tin tffdng cd tac ddng tich cffc dd'n rui ro 
cam nhdn trong sff dung dich vu du Ijch trffc 
tuye'n. 

Tinh hffu ich cam nhan va tinh de sff dung cam 
nhan la yd'u to' nen tang trong viec giai thich va 
dff bdo thdi dp. Trong do, tinh hffu ich cam nhdn 
la yd'u to' quye't dinh de'n viec khdch hang cd cha'p 
nhan thdng tin san pham hay khdng. Dieu nay 
anh hffdng ca de'n thai dp cua khach hang ve san 
pha'm, dich vu. Cac nghien cffu khdc nhau cho 
tha'y, tinh hffu ich cam nhdn cd anh hffdng tich cffc 
den y dmh sff dung dich vu va thai dp cua khdch 
hang ve chung. Tinh hffu Ich cam nhan cd anh 
hffdng tich cffc de'n thdi dp dd'i vdi sff dung dich 
vu du iich trffc tuye'n. 

Tinh dd sff dung cd tac dpng lich cffc de'n thai 
do sff dung dich vu du hch trffc tuye'n. 

Tinh hifu Ich cam nhan cd anh hffdng tich cffc 
de'n y dinh sff dung dich vu du lich trffc tuyd'n. 

Dd'i vdi hoat ddng du lich trffc tuydn, mffc dp 
cam nhan rui ro la mffc dd ma m6i cd nhan tin 
tffdng hp se gap phai khi thffc hien hoat ddng nhff 
dffdng truyen internet. Id hdng bao mat. san phd'm 
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kem chat lffdng, khdng giao hang, ddnh gia tidu 
ciJfc tff ngffdi xung quanh. Nghien cffu cijng cho 
tha'y cd sff lidn ke't giffa rui ro cam nhan va thdi 
dp dd'i vdi mua sam trffc tuye'n. 

Rui ro cam nhan cd tdc ddng tich cffc dd'n thai 
do vdi san pha'm. 

Viec thie'u tin tffdng hoat ddng thffdng mai 
dien iff se trd Ihanh rao can cho sff phdt trien hoat 
ddng du lich trffc tuyd'n. Thie'u tin lffdng se ddn 
de'n gia tang rui ro cam nhan, khach hdng se cd 
niem tin nhi^u hdn ve rui ro cd the xay ra trong 
qua irinh giao dich. Hdn the'nffa, thid'u tin ttfdng 
se dan dd'n sff do dtf cua khdch hdng trong viec 
bdc Id hanh vi, giam mffc dp dtfdc phd bid'n cua 
hoat dpng bdn nhff chia se, truydn mieng thdng 
tin san pham/dich vu va thffc hien hoat dpng mua. 

Sff tin tffdng cd lac ddng tich cffc de'n thai do 
dd'i vdi sff dung dich vu du lich trffc tuyd'n. 

Nhan thffc ve thffdng hieu dffdc dinh nghia la 
sff ffu tidn theo khia canh lam ly dd'i vdi nhffng 
nhan hang cd thffdng hieu ndi tid'ng. Ngffdi mua 
thffdng bd'i rdi trtfdc gid ca, chat Iffdng va thffdng 
hidu. Hp cung thffdng sff dung nhan hieu nhff mdt 
tieu chi mua sam. 

Tinh thudn tidn cd tac ddng lich cffc den y dinh 
sff dung dich vu du lich trffc tuyd'n. 

Hinh anh doanh nghiep cd the' dffdc xem nhff 
sff dai dien long hda cua rd't nhieu yd'u Id' nhff 
cha't Iffdng san pham, dich vu, phong each va van 
hda kinh doanh. Chung dffdc nhin nhan, ddnh gid 
khdng phai bdi ban than doanh nghiep ma la 
thdng qua cdng dong, do do hinh anh doanh 
nghiep la mot nhan to' anh hffdng dd'n vide lieu 
diing. Cdc nghien cffu cho thd'y, hanh vi sff dung 
chiu anh hffdng cua y dinh sff dung rd't manh. 
Truyen mieng dien tff cd tac ddng cung chieu len 
hinh anh doanh nghidp. 

4. Kd't luan 
Bai vid't da gidi thieu cdc cac nhdn to cd ban 

dnh hffdng dd'n quye't dinh sff dung md hinh kinh 
doanh du lich trffc tuyen, bao gom: Nhan Id' an 
toan thdng tin, Nhdn Id' dd sff dung, Nhan Id' hffu 
ich, Nhdn id' rui ro va Nhdn to' tin tffdng. 

Trong nghien cffu nay, nhdn td' hinh dnh va 
nhan td'thai dp cung dffdc dtfa vao vd dtfdc ddnh 
gia la cd dnh hffdng manh me dd'n cdc md hinh 
kinh doanh trffc tuye'n, ddc biel la md hinh kinh 
doanh du lich irtfc tuye'n • 
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BUSINESS MODEL IN VIETNAM 
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ABSTRACT: 
E-commerce is growing strongly in all business sectors. Up to now, over 70% of tourism 

products sold in developed countries have been distributed via online channels. In Vietnam, 
tills business model has only been widely applied since 2015 as Vietnam's tourism industry 
growth is slower than other countries. This paper analyzes the factors affecting the decision 
on using online tourism business model in Vietnam. 

Keywords: Online travel, business model, e-commerce, influencing factors 
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