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Tdm Ut 
Nghiin cffu sff dung phuang phdp phdn tich dinh lugng nhdm xdc dinh cdc nhdn tddnh hudng 
di'n hdnh vi mua sdm trUc tuydn sdn phdm may mac thdi trang thuang hiiu tdm trung tgi Hd 
Ngi. Kit qud cho thdy, cd 8 nhdn td. gom: Anh hudng xa hgi; Nhdn thffc kiem sodt hdnh vi; 
Nhgn thffc sU hffu ich; Nhgn thffc tinh di sff dung; Nhgn thffc rui ro sdn phdm; Nhgn thffc rui 
ro giao dich true tuyin; Kinh nghiim mua sam true tuyin; Nhgn thffc gid tri thuang hieu dnh 
hudng din hdnh vi mua sdm trUc tuye'n. Nghien cffu cung di xudt mgt sd gidi phdp nham ndng 
cao nhgn thffc gid tri thuang hiiu cua khdch hdng. 

Tif khoa: hdnh vi mua sam true tuyin, sdn phdm may mgc, nhdn thffc rui ro, nhgn thffc gid tri 
thuang hiiu, thuang hieu thdi trang tdm trung 

Summary 
The study employs quantitative methods to determine factors affecting online shopping 
behavior for apparel products of mid-range fashion brands of consumers in Hanoi city. The 
result points out eight determinants, which are Social influence; Perceived behavioral control; 
Perceived usefulness; Perceived ease-of-use; Perceived product risk; Perceived risk in online 
transactions; Online shopping experience; Perception of brand value. From this finding, a 
number of solutions are proposed to enhance customers' perception of brand value. 

Keywords: online shopping behavior, apparel products, perceived risk, perception of brand 
value, mid-range fashion brand 

GIOI THIEU nghidn cffu edc nhdn td" anh hffdng de'n 
hanh vi mua sdm trffc tuye'n sdn pham 

Vdisffbilngnocuacongnghe thong tin, thffdng mai may mac thdi trang thffdng hidu tim 
dien iff ra ddi va lang trffdng nhanh chdng la sff phat trung tai Ha Npi, iff dd, dffa ra mpt so 
trie'n td'i ye'u trong nen kinh te so' va xd hpi thong tin. So gidi phap nham ndng cao nhdn thffc gid 
vdi mua sdm truyen tho'ng tai cac cffa hdng, mua sSm tri thffdng hidu cua khdch hdng. 
trffc tuye'n cd rd't nhieu ffu die'm vd ldi ieh. Mot trong 
nhffng san pham dffdc chpn mua trffe tuye'n nhieu nhd't CO Sd LŶ  THUYET VA PHLTONG 
la sdn pham may mac thdi trang. Khi mffc thu nhdp eua PHAP NGHIEN CLfU 
ngffdi lidu dung tdng len, hp bat dau hffdng ldi nhffng 
mat hdng thdi trang cd gia ca cao hdn, ehd'i Iffdng to't Casdly thuyet 
hdn, mau md da dang, cd ten tudi, nguon goc, xud't xff Theo nghien cffu cua Engel va cpng 
ro rdng - do la nhffng san phd'm may mac thdi trang sff (1986), hanh vi ngffdi tieu dting Id 
thudc cac thffdng hieu tam trung. Chinh vl vay, bai vid't nhffng hdnh vi trffc tid'p ciia ca nhdn lien 
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quan de'n vide thu hoi, sff dung va loai bo 
hang hda, dieh vu. 

Cde nghien cffli cua Edwards va 
Eriksson (2014), Venkatesh va cpng sff 
(2000) dd thay doi nhan t6 Chua'n chi 
quan thdnh Anh hffdng xd h6i nhff nghien 
citu bdi nd dd bao gom nhan to' Chuan chu 
quan. Bdn canh dd, cde nghien cffu nay 
eung chi ra Anh hffdng xd hpi tdc dgng tich 
cffc len ^ dinh mua quan do trffc luyen. 

Nhan thffc kiem soat hdnh vi dffpc dinh 
nghia Id cam nhdn cua cd nhan ve viee dd 
dang hay khd khan khi thffc hien hdnh vi 
(Ajzen, 1991). Nhdn thffc idem sodt hanh 
vi md td khd nang nhdn thffc cua ngirdi 
tieu dung ve sff san cd cac nguon life can 
thie't, kien thffe, ky nang va ed hpi de thffc 
hidn viee mua sam Irffe tuyd'n. Nd'u ngffdi 
lidu dCing cam nhdn cd khd nang eao trong 
vi$e kie'm sodt hdnh vi, thi hp se thd'y eo 
the kiem sodt tot ede Iffa ehpn eua hp vd 
ngffdc lai (Barkhi vd cpng sff, 2008). 

Mo hinh ehd'p nhdn cong nghd TAM 
cua Davis (1985) chffng minh, mot ngffdi 
cd xu hffdng siJf dyng cong nghd to't hdn vd 
cd nhiiu y dinh sff dung cong nghe hdn 
khi ngffdi dd tin rang cong nghe Idm tang 
hidu qua eong viee. Ndi each khdc, Nhan 
Ihffc sff hffu ieh la nhdn to' giup ngu'di lidu 
diing edi thidn nang sud't trong hoan thanh 
muc tidu mua sam irffc tuye'n. 

^Theo Davis (1989), nhdn thffc linh 
di SIJ* dung la mffc dp md mpt cd nhan 
tin rang viec sff dung he thd'ng cu the se 
khdng i6'n nhieu cong sffc. Hd thd'ng cong 
nghd doi mdi dffdc eoi la dd sff dung hdn 
va it phffc tap hdn se cd nhieu kha nang 
dffde cha'p nhan va dffde suf dung bdi ngffdi 
diing tiem ndng. 

Bauer (1960) cho rang, nhdn thffe rui 
ro Id nhdn to chu yeu dd'i vdi hanh vi lidu 
dung, dnh hffdng chuyen doi tff ngffdi 
duydt web de'n ngffdi mua hdng thai sff, 
bao gdm: Nhan thffc nii ro lidn quan den 
sdn ph^m/dich vu (PRP) vd Nhdn thffe 
rui ro lidn quan dd'n giao dich trffc tuye'n 
(PRT). Khi giao dieh trffe tuye'n, khdch 
hdng cd the gdp rui ro bdo mat, rui ro an 
lodn - chffng thffc, rui ro khdng khffdc tff 
va rui ro todn bp ve giao dich trffc tuye'n. 
Ta't ca dieu nay lam giam niem tin cua hp 
dd'n mua sdm trffe tuyd'n. 

Kinh nghidm mua sam trffe luye'n eua 
khdch hdng lien quan den ky nang va didi 
gian truy cdp internet, ki^n thffc ve cdch dat 
hdng, Ihanh todn, mua bdn trdn website, 
Nd ddng vai trd chinh trong dff doan lieu 
hp mua hang trffc tuyd'n hay khong. Vi vdy. 

HINH 1 : M 6 HiJHH NGHIEM CdU 

ir)m tac gja de \udi 

nhffng ngffdi da eo kinh nghiem mua hang trffc luyen cd 
mpt xac sua't cao hdn de lai mua, so lan mua vd so tien 
mua cua hp se tang len so vdi nhffhg ngffdi chffa cd kinh 
nghiem inrdc dd. 
^ Nhan thffe gia tri thffdng hieu diTdc dinh nghTa Id 

sd thich ldm ly doi vdi hang hda thffdng hieu noi tid'ng 
(Sproles va Kendall, 1986; Zhang va Kim,'2013). Khi 
mffe song ngay edng ndng cao, nhdn thffc gid tri thffdng 
hieu eua ngffdi lieu dung eung cdng dffdc ndng cao hdn 
(Ahmed va cong sff, 2013). Trong ihffe tien ngdy nay, 
ngffdi tieu diing cd xu hu'dng Iffa chon edc thffdng hieu 
danh tie'ng. Chd't Iffdng sdn pham eua hai thffdng hidu 
ed the tffdng dffdng nhau, nhffng thffdng hieu ndo danh 
tie'ng hdn se gia tang do hdi long ciia khdch hang doi 
vdi san pham do (Veloutsou vd cpng sff, 2004). 

Nhdm tae gid ke' thffa tff eac mo hinh di tri/de nhffng 
bien phii hdp trong qud tnnh nghien cffU: Nhan ihffc 
kiem sodt hdnh vi (Ajzen, 1991); Nhan thffe suf hffu ieh 
(Fred Davis, 1986, 1989);̂  Nhdn thffc tinh de sff dung 
(Fred Davis, 1985, 1989); Anh hffdng xa hpi (Chuan chii 
quan) (Ajzen, 1991). Ben canh do, mo hinh nghidn effu 
de xua't ed sff ket hdp cua TTiuye't nhan thffc rui ro TPR 
(Bauer, 1960) vd bo sung hai nhdn to': Kinh nghidm mua 
sam trffc myen vd Nhdn thffc gid tri thffdng hieu. 

Tren ed sd ly thuye't vd lffdc khdo cac cong trinh 
nghidn effli trffde dd, md hinh nghidn effu dffdc de xuat 
nhff Hlnh 1. 

Cac gia thuyet dffde dffa ra nhff sau: 
HI: Anh hffdng xd hpi cd dnh hffdng tich ciTc dd'n 

hdnh vi mua sdm trffc tuye'n san pham may mac thdi 
trang thffdng hidu tam trung tai Ha Noi; 

H2: Nhan thffc kiem sodt hanh vi cd anh hffdng tich 
effe de'n hanh vi mua sam trffc tuyd'n sdn pha'm may 
mac thdi trang thffdng hieu tam trung tai Ha Npi; 

H3: Nhan ihffc sff hffu ich cd anh hffdng tieh cffc de'n 
hanh vi mua sam trffc tuye'n san pham may mde thdi 
trang thffdng hieu tam trung tai Ha Npi; 

H4: Nhan thffc linh dd sff dung c6 anh hffdng tich 
cffc de'n hdnh vi mua sam trffc tuye'n san pham may 
mac thdi trang thffdng hieu tam trung tai Ha Npi; 

H5: Nhdn thffe rui ro san pham cd anh hffdng tieu 
effe de'n hanh vi mua sam trffc tuye'n san pham may 
mac thdi trang thffdng hidu tam trung tai Ha Noi; 
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BAMG 1: KET QUA KIEM DjMH DO TIN C ^ Y THANG DO 

J, / _.y. Nhan ttf 

Anh hirdng xa hoi 
Nhan thiJc kiem soat hSnh vi 
Nhan thli'c .sif hiiu ich 
Nhan thiJc tinh dl sur dung 
Nhanlhi?c rui ro 
Kinh nghiem mua sSm 
Nhan thiJc Ria tri thiTOng hieu 
Quyet dinh mua sam tru'c tuy^n 

S6'bien 
quan sat 

3 
3 
5 
5 
7 
4 
6 
4 

Cronbach's Alpha 
0,853 
U.769 
0,928 
0,865 
0,879 
0,893 
0,818 
0,847 

H^ so ti/(ftig quan 
bi^ti tong nho nhfi't 

0.656 
0.576 
0,768 
0,660 
0,618 
0.700 
0,476 
0,639 

Nguon Ket qua d]eLi tra phan tich cua nhom 

HJNH 2: MO HJMH MGHIEN CdU HlgU CHIMH 

I Anh hucrng xi hgi 

I Nhiin thlic kiem sodt h^nh v 

I Nh^n thu'c sir hOii ich 

I Nhan ihirc linh de sir dung 

I Nhgn tl 

o giao d)ch true luyen 

[Kinh nghiem mua sIm ttvc luyen 

[Nhgn thilcc gid tri thuang higu 

H6: Kinh nghiem mua sdm trffc tuye'n anh hffdng 
tich cffc dd'n hdnh vi mua sam irffe tuyd'n san pham may 
mac thdi trang thffdng hidu tam trung tai Hd Npi; 

H7: Nhdn thffc gid tri thffdng hidu cd anh hffdng tich 
cffc de'n hdnh vi mua sam irffc tuyd'n san pham may 
mac thdi irang thffdng hidu tam trung tai Hd Noi. 

Phiidngphdp nghiin cihi 
Dd' thffe hidn nghien cffU, nhdm tac gia dd tid'n hdnh 

dieu tra qua internet vd phong van trffc dep bang bang 
hoi do'i vdi nhffng ngffdi da mua sam trffe luye'n sdn 
pham may mac thdi trang thffdng hidu tdm trung, trong 
dd ludi tff 18-45, la Iffa tuoi cd hanh vi mua sam trffe 
tuye'n nhiiu nha't. Khao sdt dffde tien hanh tai Ha Npi 
trong thdi gian tff thang 2 de'n thdng 3/2020. Sau khi 
loai bd ede phie'u khdng hdp Id, 346 bang hoi chinh 
thffc dffdc dffa vao phan lich. 

So' lidu tff ede bie'n dpc lap dffde phan tich thong qua 
cdc bffdc: ki^m dinh dp tin cay thang do (Cronbach's 
Alpha), phdn tieh nhan to kham pha (EFA), phdn tich 
tffdng quan vd phdn tieh hoi quy tuyen tinh. Dff lieu 
dffdc xff ly bang phan mem SPSS 22. 

KET QUA NGHIEN CLTU 

Kiem tra dg tin cqy cua thang do Cronbach's Alpha 
Kel qud kiem dinh dp tin cay thang do d Bang I cho 

tha'y, edc thang do deu cd he so' Cronbach's Alpha ldn 
hdn 0,7 vd he so' tffdng quan bid'n long Idn hdn 0,4. Nhff 

vdy, khdng cd bie'n quan sat nao bi loai 
bd, thang do da ddm bao dp tin cdy. 

Phdn tich EFA 
Phdn tich EFA cho cdc biin dgc Igp 
Ke't qud phan tich EFA eho thang do 

cdc nhdn to' dnh hffdng de'n hanh vi mua 
sdm trffc luye'n san pham may mac thdi 
trang thffdng hieu tam trung tai Ha Ndi 
cho tha'y, cd 7 nhdn to' dffdc trich tai gid 
tri Eigen Id 1,240 vd phffdng sai trich Id 
69,728%. Hd so KMO = 0,852 > 0,5, nen 
phdn tieh EFA phii hdp vdi di? lieu. 

Ben canh do, he so' ldi cdc nhan to 
(Factor Loading) > 0,5, ndn cac bid'n 
quan sdt deu quan trong va cd y nghTa. 
Thd'ng ke Sig. (Bartlett's Test) - 0,000 < 
0,05 chffng to cdc bie'n quan sat cd tffdng 
quan vdi nhau trong tong the. 

Tuy nhidn, sau khi phdn tich, 7 thang 
do cua bie'n Nhdn thffc rui ro hpi tu vao hai 
nhdn td'khdc nhau, nen nhdm tde gid quyd't 
dinh Ideh thanh hai nhan to radi Id Nhgn 
Ihffc rui ro san pham va Nhan thffc rui ro 
giao dich trffc tuyd'n. Nhff vdy, mo hinh 
nghien cffu dieu chinh cua cdc bid'n dpc Idp 
gom 8 nhdn to'vdi 33 bie'n quan sdt. 

Phdn tich EFA cho thang do quye't 
dinh mua sdm 

Kd't qua phan tich EFA cho thd'y, 4 
thang do hpi tu vao mot nhdn td'. Hd so' 
KMO = 0,761 > 0,5. nen EFA phu hdp 
vdi dff lieu. Bdn canh dd, he so' tai cdc 
nhdn to' (Factor Loading) deu > 0,5 ndn 
cdc bid'n quan sdt deu quan trpng trong 
cac nhan to vd deu ed y nghia thffc tien. 
Tho'ng ke Sig. (Bartlett's Test) = 6,000 < 
0,05 chffng to cdc bid'n quan sdt cd Iffdng 
quan vdi nhau irong tdng the. 

Tff kd't qua phdn tich trdn, mo hinh 
nghien cu\i hieu chinh dffdc dl xudt nhff 
Hlnh 2. 

Phdn tich tiidng quan 
Td't ca he so' Pearson giffa cdc bie'n 

dao dpng dj* -0,551 de'n 0,548 cho thd'y, 
moi quan he giffa bien phu thuoc vdi 
cde bie'n doc lap deu cd y nghia thong 
kd (Sig.j= 0,05). Mat khdc, dp ldn ciSa 
cdc he so iffdng quan dam bao khong c6 
hidn tffdng da cong tuye'n. Nhff vay, c6 
the sff dung cdc tho'ng ke khac de kiem 
dinh moi quan he giffa cac bien. 

Phdn tich hoi quy 
Ket qua phan tich hoi quy d Bang 2 

cho thd'y, he so' Beta chuan hoa eua 8 
bie'n dpc lap lan lirpt Id: Anh hffdng xa 
hpi (0,092); Nhan thffc kiem sodt hdnh 
vi (0,104): Nhan thffc sir hffu ich (0,248); 
Nhdn thffc tinh de sff dung (O.I98);'Nhan 
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Ihffc rui ro san pham (-0,193); Nhan thffc 
rui ro giao dich trffc tuye'n (-0,114); Kinh 
nghidm mua sam trffe tuyd'n (0,174); 
Nhdn thffe gid trj thffdng hidu ed lac dong 
manh nhd't (0,268). 

Ben canh dd, he so R- hidu chinh Id 
67,9% cho thay, 67,9% quye't dinh mua 
sdm trffc tuye'n dffde giai thieh bdi 8 bie'n 
ddc lap. D6ng thdi, vdi mffe y nghTa nho 
hdn 0,05, td't ca cde gia thuye't deu dffde 
chap nhdn. 

KET LUAN VA MQT SO KIEN NGHj 

Kd't qua nghidn cuXi eho thay, ca 8 nhdn 
td'deu ed anh hffdng dd'n hdnh vi mua sam 
trffc tuyd'n sdn ph^m may mac thdi trang 
thffdng hidu tam irung lai Ha Ndi, trong 
do, Nhan thffc gia tri thffdng hidu la nhdn 
to tdc dpng manh nha'l. Tie'p de'n, Id Nhdn 
thffc sff hffu ich vd Nhan thffc tinh de sff 
dung. Nhdn thffc rui ro ve sdn pham vd 
Nh|n thffc rui ro giao dieh trffc tuye'n anh 
hffdng tidu cffc dd'n hdnh vi mua. 

D^ nang cao nhan thffc gid tri thffdng 
hidu cua khach hang, doanh nghidp can 
tdng cffdng xay dffng vd quang bd thffdng 

BANG 2: KET QGA PHAN TICH CAC NHAN TO ANH HtTciNG DEM 
QUYET DIMH HGA SAH TRtfC TUYEM 

Bî n d<lc l^p 

Hang so' 
Anh hu'dng xahoi 
Nhan thli'c Iciem soat hanh vi 
Nhan thilc stf hiJu ich 
NhSn thiJc tinh de siJ dung 
Nhan thiJc rui ro san oham 
Nhan thut rui ro giao dich tnit Oiyen 
Kinh nghiem mua sim tnfc uiyeh 
Nhan thu'c sia tri IhUdng hieu 

m sS* khdng 
chu^n hda 

B 

0,839 
0,064 
0,114 
0,212 
0,198 

-0,148 
-0,072 
0,117 
0,248 

Saiiecb 
chu^ 

0.^55 
0,023 
0,038 
0,029 
0,036 
0,030 
0,023 
0,022 
0,031 

cbu&iii6a 

Beta 

0.092 
0,104 
0,248 
0.198 

-0.193 
-0.114 
0,174 
0,268 

Gtd 
^trft 

3,291 
2,735 
3,021 
7.321 
5,515 

-4,907 
-3,060 
5.290 
7,974 

Sig. 

0 007 
0 003 
0000 
0 000 
0000 
0 00? 
nooo 
0000 

Da c$ng 
luvfn 

Dung 

0.819 
0,783 
0,813 
0,723 
0.604 
0,671 
0,861 
o s n 

WF 

1 ?71 
1.''78 
1,230 
1.384 
1657 
1491 
1,161 
1.209 

Bien phu thu6c la Ouyet dinh mua sam tru'c tuyen (Y) 

rSguon Tac gia dieu ira v 

hieu qua khai thac dnh hffdng cua ede ngoi sao gidi tri 
cho ede vi tri dai sff thffdng hieu. Dong thdi, can cung 
ca'p nhilu hdn thong tin san ph^m, hlnh dnh quang cdo 
chan thffc; tang cffdng ehinh sdeh, ehirdng trinh hau 
mai vd bdo hdnh; dpi ngu tff van vidn can dffde ddo tao 
bai ban. 

Doanh nghiep cOng nen lien kd't ben vttng vdi edc ngdn 
hang Idn, ciing xdy dffng he thong thanh todn an todn. 

Ngodi ra, Ihie't kd'giao dien thuan lidn nha't cho vide 
tim kie'm san pham, ddt hang, thanh todn...Q 
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