
Nang cao mufc do 
thoa man nhu cau ngUcfi hoc 
va ngu'di suf dung lao dong 
do'i v6i chuyen nganh 
tham djnh gia tai Tru'dng Dai hoc 
Kinh te Quoc dan 

^ NGOYEN NGOC QUANG" 

Tdm tat 
Nghien cUu mdc do ihda mdn cua ngUdi sd dung lao dgng vd sinh vien chuyen ngdnh thdm 
dinh gid (TDG) lgi TrUdng Dgi hgc Kinh te Qud'c ddn duac ihuc hien dUa trin khung ly thuyi't 
markeling trong ITnh vUc gido due cda Kotler vd Fox (1995). Thang do duac tham khdo tH 
khung ly thuyi't cua Parasuraman vd bd tiiu chi AUN-QA. Ke'l qud cho thdy. ddi vdi sinh viin, 
cdc nhdn td: Ngi dung gidng dgy. Vai tro cda gidng vien, Phuang phdp gidng dgy. Chuang 
trinh ddo tao vd Y thiic cua sinh viin cd ldc dong mgnh di'n sU hdi long cda ngUdi hgc. Cdn 
dd'i vdi ngudi sd dung lao dgng, cdc nhdn to duac ddnh gid cao Id Ky ndng chuyin mdn 
nghiip vu TDG cila sinh vien; Y thdc td chUc ky ludt cua sinh vien TDG; Uy tin ciia Trudng 
Dgi hgc Kinh te Qudc ddn vd Khoa Marketing. 

Tff khda: thdm dinh gid. Trudng Dgi hgc Kinh le Qud'c ddn, su hdi long, sinh viin, ngUdi sd 
dung lao dgng 

Summary 
Based on the framework of marketing theory in education field developed by Kotler and Fox 
(1995), this paper studies the satisfaction of valuation students who have been studying at 
National Economics University and their employers. The scale is built on the theoretical 
framework of Parasuraman and the AUN-QA's standards. The results show that Teaching 
content. Lecturer's role. Teaching method. Curriculum and Student's awareness create a 
strong impact on student's satisfaction. For employers, such factors as Professional skills 
of students; Sense of discipline organization of sludents, Prestige of National Economics 
University and Markeling Department are highly appreciated. 

Keywords: valuation. National Economics University, satisfaction, student, employer 

Gl(5l THIEU sach nha ntfdc; TDG doanh nghidp khi 
cd phan hod, raua ban, sap nhap va niem 

TDG la boat ddng ttf van kmh Id' nham tfdc Itfdng yd't doanh nghiep trdn thj trtfdng ehtfng 
mdt mffc gia tri cho mdt lai san, phu hdp vdi mdt tbi khoan; dinh gia bd't dpng san, san pham 
trffdng nhd't dinh, d mpt thdi did'm eu the, theo nhffng xay dtfng... 
tieu chua'n va cho nhffng muc dich nha't dinh. Tff khi Ngoai vide dffdc ddo tao nghidp vu 
thdng qua Ludt Gia nam 2013, vai trd ciia TDG ngay bdi Cue Gid - Bd Tdi chinh de cd'p chffng 
cang dffdc khang dinh trong ddi sd'ng kinh Id', xa hdi d chi hanh nghe TDG, thi ngtfdi hpc cd the' 
Viet Nam. Nghe TDG hidn nay lidn quan de'n cdc hoat dtfdc ddo tao cff nhan ve TDG trong cdc 
dpng da dang, nhtf: TDG cho mua sdm chi tidu ngan trtfOng dai hpc. Qua tim hieu cua tac gia, 

*TS., Khoa Marketing, Trtfdng Dai hoc Kinh te Quo'c dan 
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tinh dd'n nay, Viet Nam mdi co 5 trtfdng 
dai hpc dao tao chuyen ngdnh nay, dd 
la: Trtfdng Dai hpc Kinh td' Qud'c dan, 
Trtfdng Dai hoc Kinh te'TP. Ho Chi Minh, 
Trtfdng Dai hpc Tdi chinh - Marketing. 
Hoc vidn Tai chinh va Trtfdng Dai hpc 
Tai chinh - Quan tri kinh doanh. 

Trong dd, tai Trtfdng Dai hoc Kinh id' 
Qud'c dan, chuyen nganh TDG bdt dau 
dtfdc dao tao d bac cff nhan tff khda 49 tai 
Khoa Marketing vd thude nganh kinh te'. 
Ttf khda 55 dd'n khda 59, chuyen nganh 
nay dffdc ehuyd'n sang ngdnh tdi chinh -
ngan hdng va ttf khda 60, chuydn ngdnh 
TDG dtfdc chuyen ve nganh marketing 
vdi viec bd' sung kie'n thtfc ve chinh sach 
gia Clia doanh nghiep. Vide di^u chinh 
chtfdng trinh ddo lao lam Ihay dd'i kid'n 
thtfc cdsd ngdnh ciia sinh vien, dieu nay 
dat ra va'n de can phai tie'n hanh nghien 
ctfu, danh gid stf thoa man cua ngtfdi sff 
dung lao ddng va ngtfdi hoc cua chuydn 
ngdnh nay, qua dd de xua't mdt so' giai 
phap marketing nhdm ndng cao mtfc dp 
thoa man nhu cau ngtfdi hpc vd ngu'di sff 
dung lao ddng. 

CO SCf LY THUYET VA P H U O N G 
PHAP NGHIEN CL/U 

Cdsdly thuye't 
Koder va Fox (1995) md la md hinh 

markedng hdn hdp cho cdc td' chffc giao 
due bao g6m 7 cdng cu markeling (7Ps), 
do la: chtfdng trinh/dich vu cung tfng, gia 
ca/chi phi, dia diem, xdc tie'n va truyen 
thdng, quy ttinh, cd sd vai chd't, con ngtfdi. 
Trong nghidn ctfu nay, tac gia sff dung 
md hinh dtfdc de xud't bdi Kotler va Fox 
(1995) lam khung ly thuyd't nghidn ctfu. 

Cac md hinh nghidn ctfu stf thda man 
thtfdng dtfdc dat trong md'i quan he vdi 
hanh vi mua lap lai vd stf trung thanh 
cua khach hdng, trong do stf thoa man 
dtfdc coi la bid'n trung gian dtfdc do bang 
Idioang each giffa cha't Itfdng dich vu 
cam nhan va stf ky vong ciia khach hang 
va nd ldc ddng dd'n hdnh vi mua lap lai 
va stf trung thdnh cua khach hang dd'i 
vdi san pham djch vu (SPDV) va thtfdng 
hidu. Parasuraman (1985, 1988) da xay 
dtfng md hinh thang do SERVQUAL 
vdi nam thanh phdn la: Dd tin cdy; Kha 
nang dap tfng; Nang Itfc phuc vu; Stf 
dong cam; Phtfdng tien htfu hinh. Thang 
do SERVQUAL trd thanh nen lang ma 
sau dd cdc nghidn ctfu khde ve cha't 
ltfdng dich vu da dtfdc xdy dirng. 

HiNH 1: mo HiNH S^ THOA MAN CUA NGtfCJl HOC 

De danh gia chd't Itfdng dich vu ddo tao trong eac 
trtfdng dai hpc, Mang Itfdi trtfdng dai hpc cdc ntfdc 
ASEAN (ASEAN University Network) dd xdy dtfng bd 
lieu chi AUN-QA vdi cdc chi tieu danh gia chd't Itfdng 
dtfdc hieu la mtfc dp hai long cua cdc chu the' hdn quan 
dd'n qud trinh dao tao lai cac trtfdng dai hpc. Ban cdng 
bd'thehe3,nam2015g6m U chi lidu nhtf sau: Kd't qua 
hpc tap mong ddi, Quy each chtfdng trinh, Ndi dung va 
cd'u triiC chtfdng trinh, Cach tid'p can trong day vd hpc, 
Kiem tra danh gia ngtfdi hoc, Cha't Itfdng dpi ngu can 
bd hpc thuat, Chd't Itfdng ddi ngu can bd phuc vu, Chd't 
Itfdng ngtfdi hoc vd phuc vu ngtfdi hoc, Cd sd vdl cha't 
va ha tang, Nang cao chd't Itfdng, Diu ra. 

Md hinh vd cdc gid thuye't tdc dgng de'n sif thoa 
man cua ngUdi hgc 

Trdn cd set xem xel khung ly thuye't 7Ps cua Kotler 
vd Fox (1995), md hinh thang do SERVQUAL ciia 
Parasuraman va cpng stf (1991), cung nhtf tinh ddc 
thu Clia nghien cffu nay la chi gan vdi mdt chuyen 
ngdnh ddo tao TDG trong mdt ngdnh hoc nha't dinh tai 
Trtfdng Dai hpc Kinh id' Qud'c dan, tdc gia xay dtfng 
md hinh tdc ddng dd'n stf thda man ciia ngtfdi hpc nhtf 
Hinh 1. Theo dd, cd 6 nhdn id' dtfdc de xua't cd dnh 
hffdng de'n sff thoa man ciia ngtfdi hpe, dd la: Phffdng 
phap giang day; Ndi dung giang day; Y thffc va tham 
gia hpc lap cua sinh vidn; Giang vidn; Khd nang phuc 
vu; Chtfdng trinh ddo tao. 

Cac gia thuye't gdn vdi ttfng nhdn td' bao gom: 
HIS: Phtfdng phap giang day cd tdc ddng tich ctfc 

de'n stf thoa man cua sinh vidn chuydn nganh TDG; 
H2S: Y thffc va tham gia hpc tap cua smh vidn 

cd tdc ddng tich cffc dd'n sff thoa mdn cua sinh vidn 
chuydn ngdnh TDG; 

H3S: Ndi dung giang day cd lac ddng lich cffc de'n 
sff thoa man ciia sinh vidn chuydn nganh TDG; 

H4S: Giang vidn co tac ddng tich ctfc de'n stf thod 
man ciia sinh vidn chuyen nganh TDG; 

H5S: Chtfdng trinh dao tao cd tdc ddng tich ctfc de'n 
stf thoa man cua sinh vien chuyen nganh TDG; 

H6S: Kha nang phuc vu cd tdc ddng tich ctfc dd'n stf 
thoa man ciia smh vidn chuydn nganh TDG. 
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HINH 2: MO HINH Sl^ THOA HAN CGA NGtfdl Stf DgMG LAO DQNG 

Md hinh va cdc gid thuyi't tdc dgng de'n stf thoa 
mdn cua ngUdi svt dung lao dgng 

Dtfa trdn khung ly thuyd't va cac md hinh nghidn 
cffu dd dffdc de cap, tdc gia de xua'l md hinh tac ddng 
dd'n sff thda man Clia ngtfdi sff dung lao ddng nhff Hinh 
2. Cac nhdn td'anh htfdng dd'n stf thoa man ciia ngtfdi 
sff dung lao ddng Id sinh vidn td't nghidp chuydn ngdnh 
TDG gom: Ky nang chuyen mdn nghiep vu TDG; 
Kie'n thtfc chuyen nganh TDG; Y thffc l6 chtfc ky ludl 
ciia sinh vidn TDG; fCid'n thffc, ky nang bd' trd (tin hpc, 
ngoai ngtf); Hoat ddng tffdng tdc gitfa Khoa Markeling 
va doanh nghidp; Uy lin cua Trffdng Dai hpc Kinh td' 
Qud'c dan va Khoa Marketing. 

Cac gia thuyd't gan vdi tffng nhan id', bao gom: 
HIE: Ky ndng chuydn mdn nghiep vu TDG cua 

sinh vidn cd lac ddng tich ctfc de'n sff thoa mdn ciia 
ngtfdi sff dung lao ddng chuydn ngdnh TDG; 

H2E: Kie'n thtfc chuydn nganh TDG cua sinh vidn 
cd tac ddng lich ctfc dd'n stf thoa man ciia ngtfdi sff 
dung lao ddng chuyen ngdnh TDG; 

H3E: Y thffc id' chtfc ky luat ciia sinh vidn TDG co 
tdc dpng tich ctfc de'n stf thoa mdn cua ngtfdi sff dung 
lao ddng ehuyen ngdnh TDG; 

H4E: Kid'n thtfc, ky nang bd trd (tin hpc, ngoai ngff) 
Clia sinh vien cd tae ddng tich ctfc dd'n stf thoa man ciia 
ngtfdi sff dung lao dpng chuydn nganh TDG; 

H5E: Hoat ddng ttfdng tac giffa Khoa Marketing va 
doanb nghidp cd tdc ddng lich cffc dd'n sff thod man 
cua ngffdi sff dung lao dpng chuyen ngdnh TDG; 

H6E: Uy tin cua Trtfdng Dai hpc Kinh id' Qud'c dan 
vd Khoa Marketing cd tac ddng tich ctfc dd'n stf thoa 
man ciia ngtfdi sff dung lao ddng chuydn nganh TDG. 

Phuangphdp nghien cUu 
Tac gia tien hanh khao sdt 180 sinh vidn dd vd dang 

theo hpc chuyen ngdnh TDG tai Trtfdng Dai hoc Kinh 
Id' Qud'c dan (trong do, sinh vien dang hpc chid'm 50% 
va sinh vien da td't nghidp chid'm 50%) va 165 doanh 
nghiep, td chtfc sff dung sinh vidn chuydn nganh TDG. 
Khao sal dtfdc tie'n hanh vao thang 06/2019. 

Sau khi thu thap dff hdu, nghien ctfu nay sff dung 
cac ky thudt ve phan mem SPSS de phan tich nhan td 

kham pha (EFA) nham loai cdc bidn c6 
trpng so' nhan td nhd (Factor loading -
FL). Nd'u FL nhd hdn 0.4 trong phdn lich 
EFA, se tid'p tuc hodn thien va kiem ira 
tdng phtfdng sai. Cac bid'n cdn lai (thang 
do hoan chinh) se dtfdc dtfa viio phdn tich 
nhdn to' khang dinh (CFA). CFA kid'm tra 
vai trd cua cac bie'n trong cac nhan td'. 
Tie'p theo, nghien cffu sff dung phdn lieh 
cau true tuyd'n tinh (SEM) de' kiem dinh 
dd phu hdp md hinh ly thuye't va cac gid 
thuye't nghidn ctfu, kidm dinh dp tin cay, 
tinh phan biet, linh ddn nguydn ciia cac 
thang do, kiem dinh md hinh vd cac gia 
thuye't nghidn ctiu (Bdi vii't sd dung cdch 
vii'l sdthdp phdn theo chudn qud'c le). 

KETQUA NGHIEN CL/U 

DOI vdi ngifdi hpc 
Phdn tich EFA tdng the 
Ke't qua kiem dinh tai Bang 1 cho thd'y, 

chi sd' KMO = 0.781 Id cao (>0.5). Ben 
canh dd, ket qua Bartlett's Tesl khang 
dinh, cdc bid'n quan sdt cd y nghia thdng 
ke tai mtfc 0.05 (Sig. = 0.000 <0.05). Vi 
vdy, phan tich EFA la phu hdp. 

Tff 36 bie'n quan sdt thudc 7 nhan to' 
ban dau, sau khi phan tich EFA vdi ky 
thudt ma trdn xoay Varimax, tdc gia riit 
ra 7 nhan id' dtfa trdn tidu chi Eigenvalue 
> 1. Tdng phtfdng sai giai thich dtfdc 
khi 7 nhdn to' nit ra ttfdng dtfdng 62.6% 
(>50%), trong do cac bie'n dffdc trich 
xua'l trdn 50% gid tri trong cdc true nhdn 
Id' Iffdng tfng. Kd't qua nay khang dinh, 
md hinh ly thuyd't ve eac nhan to' danh 
gia stf thda man cua sinh vien phil hdp 
vdi dff lieu thu thap. 

Phdn lich CFA vd md hinh SEM 
Ke't qua kiem dinh dp pbu hdp ciia 

md hinh nghien ctfu bang phdn lich SEM 
cho kd'l qua: Chi-Square/df = 2.166; 
GFI = 0.895; CFI = 0.919; TLI = 0.924; 
RMSEA = 0.053. Nhtf vdy, md hinh hoan 
loan phil hdp vdi dff lidu ciia thi trtfdng. 

Phan tich SEM nhan dtfdc ke't qua 
tfdc Itfdng trpng sd' hoi quy chuan hda 
the hidn d Bdng 2. Cdc tac ddng trong 
md hinh ly thuyd't nghien cffu phan ldn 
ddu cd mffc y nghTa thd'ng kd vdi P-value 
< 0.05, ngodi trff tac ddng cua Kha ndng 
hd trd khdng cd y nghia thd'ng kd, do 
P-value > 0.05. Nhtf vay, cac gia thuye't 
dtfdc cha'p nhan la HIS. H2S. H3S H4S, 
H5S. Ndi each khde, cr :̂  nhan td' anh 
htfdng dd'n stf thda man : sjnh vidn 
chuydn ngdnh TDG, bao , Phtfdng 
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phap giang day; Ndi dung giang day; Y 
thffc ngtfdi hpc; Giang vidn giang day; 
Chtfdng trinh dao tao. 

Dd'i vdri ngiftfi su* dung lao ddng 
Phdn tich EFA tdng the 
Kd't qua kiem dinh d Bang 3 cho thd'y, 

chi sd KMO = 0.815 la cao (>0.5). Bdn 
canh dd, kdt qua Bartlett's Test khang 
dinh, cdc bien quan sat cd y nghia thd'ng 
ke tai mtfc 0.05 (Sig. = 0.000 <0.05). Vi 
vay, phdn tich EFA la phu hdp dd phan 
tich md hinh trong cdc btfdc tiep theo. 

Tff 33 bid'n quan sat, sau khi phan tich 
EFA vdi ky thudt ma Iran xoay Varimax, 
tac gia nit ra 6 nhdm nbdn to dtfa trdn 
lieu chi Eigenvalue > 1. Tong phtfdng 
sai giai thich dtfdc khi 7 nhdm nhan id' 
rut ra Itfdng dtfdng 63.497% (>50%). 
Kdl qua phan tich EFA vdi ma Iran xoay 
Varimax thu dtfdc cac bid'n dtfdc trich 
xua'̂ t trdn 50% gia tri trong cdc true nhan 
to' ttfdng tfng. Ke't qua nay khang dinh, 
md hinh ly thuyd't ve cdc nhdn to' danh 
gia stf Ihoa man cua ngtfdi sff dung lao 
dpng chuyen nganh TDG phii hdp vdi dff 
heu Ihu Ihdp. 

Phdn tich hoi quy bgi 
Tdc gid tie'p tuc tie'n hanh kiem dinh 

mdi quan he nhdn qua giffa 6 nhan Id': 
Ky nang chuydn mdn nghidp vu TDG 
Clia sinh vidn, Kie'n thtfe chuydn ngdnh 
TDG Clia sinh vidn, Y thtfc td chtfc ky 
luat cua sinh vidn TDG, Kid'n thffc, ky 
nang bd trp (tin hpc, ngoai ngff) cua sinh 
vien, Hoat ddng tffdng tae gitfa Khoa 
Marketing va doanh nghiep, Uy tin cua 
Trtfdng Dai hpc Kinh le Qud'c ddn va 
Khoa Marketing vdi Sff thoa man ciia 
ngtfdi sff dung lao ddng cbuyen nganh 
TDG. Gia thuyet dat ra nhff sau: 

HO: 6 nhan td' trdn khdng dnh hffdng 
den Stf Ihoa mdn cua ngtfdi sff dung lao 
dpng chuydn nganh TDG; 

HL 6 nhdn to' tren cd dnh htfdng tich 
ctfc de'n Stf thod man ciia ngtfdi sff dung 
lao ddng chuyen nganh TDG 

Neu gid tri P-value < 0.05 ihi bdc bo 
HO, chd'p nhan H1. Ngtfdc lai, ne'u P-value 
>0.05 thi chd'p nhan HO, bac bd HI. 

Kdt qua kiem dinh md hinh hdi quy 
bpi d Bang 4 cho bie't, hd sd Itfdng quan 
R va R- CO ke'l qua ra't cao, Iffdng tfng vdi 
gia In .755 va .570. Dieu nay cung dtfdc 
khang dinh trong kiem dinh ANOVA 
(Bang 5) vdi gid tri F = 34.846 cd mffc 
y nghTa thd'ng kd <.001. Vay cd the ke't 
ludn, phtfdng tnnh hdi quy bdi cd cha't 
ltfdng kiem dinh td't. 

BAPiG 1: KIEM DjNH KMO AND BARTLETT'S TEST 
Kaiser-Mevcr-Olkin do lirSne lay mau day du 

Barlleti's kiem dinh can the 
Chi-binh pliifcfne xa'p xi 
Do tiT do 
S.E. 

0 781 
3436.743 

630 
0.000 

BANG 2: KET QUA KIEM D[NH GIA THGYET 

NhSn ttf Phu thudc 
Sir thoa man 

cda ngirbi hoc 
Sifthfia man 

cua ngirSi hoc 
Sir Ihoa man 

cua ngu'di hoc 
Sirthoa man 

cua ngu'di hoc 
Sif thoa man 

Clia ngu'di hoc 
Su thoa miin 

cua ngu'di hoc 

P: mdc y nglua; * 

<— 
<-— 
<— 
<— 
<— 
<--
.̂̂  = 

NhSntd'ddciap 
Phu'dng phip 

giane dav 
Noi dung giang 

day 

Y ihiJc ngu'di hoc 

Giang vien 
giang day 

Chu'dng trinh 
dao tao 

Kha nang ho tro 

p KO.OOI 

Trong stf 

.203 

.282 

.155 

.215 

.184 

.034 

P 

.013 

... 
.004 

... 
002 

.314 

Gia thuvtft 

HIS 

H2S 

H3S 

H4S 

H5S 

H6S 

Ktftluln 

Chap nhan 

Chap nhan 

Chap nhan 

Chap nhan 

Chap nhan 

Bac bo 

BANG 3: KIEM DINH KMO VA BARTLETT'S TEST 

Kaiser-Mever-Olkin do lifdng la'y mSu day du 

Bartlett's kiem dinh cau the 
Chi-binh phu'dng xap xi 
Do W do 
Sig 

0.815 
2853.372 

496 
0,000 

Model 
1 

BANG 4: TOM TAT MO HIMH 

R iRSquarel AdiustedRSquare 1 Std.Errorof the Estimate 
.755''l .570 .553 30391 

a. Predictors. (Constant), IMF, COF, SUF, ATF, KNF. SKF 

BANG 5i KIEM DINH ANOVA* 

Model 

1 
Regression 
Residual 
Total 

Siun of Squares 
19.310 
14 593 
33 903 

df 
6 

158 
164 

Mean Square 
3.218 
.092 

F 
34 846 

Sip. 
000" 

a. Dependent Variable: Q8 (SAF) 
b. Predictors' (Conslani), IMF, COF. SUF, ATF, KNF. SKF 

Theo Bang 6, he so" VIF cua cdc khia canh phdn 
tich deu < 3 vd Sig. < 0.05, do dd cac bid'n deu cd y 
nghia thd'ng ke. Kd't qua nay cho phep chap nhan gia 
thuyd't HI, bac bd HO. Ndi cdch khac, sff thda man cua 
ngtfdi sff dung lao dong phu thudc vao 6 nhan td' trong 
md hinh de xud't ban ddu. 

Ke't qua ktem dinh gia thuyet d Bang 7 cho thay, 
ca 6 nhdn Id' deu ldc ddng lich ctfc de'n stf thoa man 
cua ngtfdi sff dung lao dong. Trong dd, cdc nhan td'cd 
mtfc dnh htfdng idn vdi trong so' trdn 0.3 la: Ky ndn^ 
chuydn mdn nghiep vu TDG cua sinh vidn; Y thffc to 
chffc ky luat cua sinh vien TDG; Uy tin cua Trffdng 
Dai hoc Kinh td' Qud'c dan va Khoa Markeling. Nhdm 
nban to' cd mffc anh hffdng thd'p hdn la: Kid'n thtfe 
chuydn nganh TDG ciia sinh vidn; Hoat ddng ttfdng 
tac giffa Khoa Marketing va doanh nghidp; Kien thtfc, 
ky nang bd trd {tin hoc, ngoai ngff) ciia sinh vien. 
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BANG 6; KET QUA PHAN TICH H 6 | Q O Y B O I H I E , H2E, H3E, H4E, H5E, H6E 

M3 hinh 

" 

' 

(Constant) 
HIE 
H2E 
H3E 
H4E 
H5E 
H6E 

H^stf 
chtfa chu^n hoa 

Sai stf chu^n 
.976 
.̂ 47 
.235 
,268 
171 
235 
.262 

Beta 
0^1 
0''4 
n?7 
r\->Q 
1)77 

0?6 
028 

Ufstf 
chuan hoa 

.323 
297 
.269 
.[56 
.298 
357 

t 

168 043 
6 193 
5.695 
7.062 
2.993 
5.708 
6.847 

Sig. 

000 
000 
000 
000 
,003 
noi) 
.000 

Th6'ng kg 
cOna tuvtfn 

Do chap nh^n 

505 
625 
.369 
.541 
406 
358 

VIF 
1-599 
2.107 
1-932 
1,847 
2.264 
2.192 
1.232 

BANG 7: KET QUA KIEM DjNH GIA THUYET 

NhSn ttf phu thu^c 

SiTthoS man cua ngu'di 
SLf dung lao dong 
Stf thoil man cua ngu'di 
sCr dung lao ddng 
Sir thoa man cua ngu'di 
SLf dung lao dong 
Stf thod man cSa ngu'di 
SLf dung lao dong 
Stf thoa man cua ngu'di 
siif dung lao dong 

Stf thod man cua ngu'di 
.su'dung lao (Jong 

Gia 
thuyg't 

HIE 

H2E 

H3E 

H4E 

H5E 

H6E 

NhSn ttf 

Ky nang chuyen mon nghep 
vu TDG cua sinh yien 
Kien thu'c chuySn nganh "TOG 
c^a sinh vien 
Y thu'c to chifc ky lugt cua sinh 
vien TDG 
Kien thu'c, ky nang bo ira (tui 
hoc, ngoai nguO cua sinh vien 
Hoat dong tUcfng tac gii& Khoa 
Marketing vk doanh nghiep 
Uy tin cua Tru'dng Dai hoc 
Kinh te Quoc dan va Khoa 
Marketing 

Trflng 
stf 

.323 

.297 

.369 

.156 

298 

.357 

P 

.000 

000 

000 

.003 

.000 

000 

Ket qua 
ki^mdjnh 

Chap 
nhSn 
Chap 
nhan 
Chap 
nhan 
Cha'p 
nhan 
Chap 
nhiin 

Cha'p 
nhan 

I Tac gia phan ticli 

KET LUAN VA KHUYEN NGHI 

Kd'l qua nghien cffu chi ra 5 nhan td' tdc ddng dd'n 
.sff thoa man cua ngffdi hoc chuyen nganh TDG, dd Id: 
Phtfdng phdp giang day; Ndi dung gidng day; Y thffc 
ngtfdi hoe; Gidng vidn giang day; Chtfdng trinh ddo 
lao. Cdc trong so' ciia cac nhan to' ldc ddng nay dao 
dgng trong khoang ttf 0.155 dd'n 0.282. Day Id cdc gia 
tri d mtfc trung binh. 

Nhtf vay, de nang cao stf thda man cua ngtfdi hpc 
chuyen nganh TDG tai Trtfdng Dai hoc Kinh te Qud'c 
ddn, thi Bd mdn Dinh gia, Khoa Marketing vd Trtfdng 
can tap trung nang cao cha't Itfpng ndi dung giang day, 
vai trd cua gidng vien trong cdng tac giang day, dp 
dung cac phtfdng phdp gidng day mdi cd hidu qua hdn, 
hodn thidn chtfdng tnnh ddo tao vd nang cao y thtfc 
cua sinh vien trong qud trinh hoc tap. 

Kd'l qua ciing chi ra 6 nhan to' tac ddng tich ctfc 

de'n stf thoa man cua ngtfdi .siJ dung 
lao ddng, gom: Ky nang chuydn mdii 
nghiep vu TDG cua sinh vidn; Y thtfc to 
chtfc ky luat cua sinh vien TDG; Uy tin 
cua Trtfdng Dai hoc Kinh te' Qud'c dan 
va Khoa Marketing; Kid'n thffc chuyen 
nganh TDG cua sinh vidn; Hoat ddng 
Itfdng tdc giffa Khoa Marketing yd doanh 
nghiep; Kid'n thffc, ky ndng bd trd (lin 
hoc, ngoai ngff) cua sinh vidn. 

Tff do, de nang cao mffc dd hdi Idng 
cua ddn vi sff dung Iao ddng vdi sinh 
vidn td't nghidp chuydn nganh TDG, can 
cd nhffng giai phdp markeling dong bd 
Iff phia Trffdng Dai hoc Kinh te Qud'c 
ddn, tff Khoa Marketing va Bd mdn Dmh 
gid. Trong dd, Trffdng can tap trung xay 
dffng hinh anh, ndng cao uy tin la ndi 
hang dau dao tao cff nhan kinh td', quan 
tri kinh doanh lai Vidl Nam, vdi cac sinh 
vidn td't nghidp cd day du kid'n thffc va 
ky nang phuc vu thi trffdng lao ddng. 

Dd'i vdi Khoa Marketing, can xay 
dtfng, duy tri md'i Itfdng tae thtfdng xuydn 
giffa Khoa va cdc doanh nghidp TDG. 
Hoat dong nay vffa lam tang uy lin cua 
Khoa, vtfa cd the giup ndm bat nhu cau 
ve lao ddng chuydn nganh TDG, cung 
nhtf md ra cd hpi cho sinh vidn tim dtfdc 
cd sd thtfc lap. Ngoai ra, Khoa cung can 
xay dtfng chtfdng trinh dao tao theo htfdng 
nang cao Irinh dd kie'n thffc cd sd nganh ve 
kinh te', tai chinh, marketing, cdc ky nang 
tin hpc ngoai ngff, cung nhtf ren luyen y 
thtfc to chtfc ky luat cua sinh vidn TDG. 

Dd'i vdi Bp mdn Dinh gia, can phat 
trien cac kid'n thtfc va ky nang chuydn 
sdu Clia chuyen ngdnh giup sinh vidn td't 
nghidp tid'p can ngay dtfpc vdi cdng viec 
TDG sau khi td't nghiep. De thtfc hidn 
dtfdc cac nhidm vu tren, Bd mdn Dmh 
gia c^n xdy dtfng ddi ngu gidng vien tam 
huyd't, cd trinh dp chuyen mdn cao va 
dtfdc chu ddng hdn trong vide ltfa chpn 
quy md, cd cau cdc hpc phin chuyen 
nganh TDG dap tfng dtfdc nhu cau doanh 
nghiep sff dung iao ddng.Q 
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