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Nghién citw mite d9 thda man cia ngudi sit dung lao dfng va sinh vién chuyén nganh tham
dinh gid (TDG) 1ai Trtong Pai hoe Kinh 16 Quéc dan dugce thue hign dia trén khung Iy thuyét
marketing trong linh vye gido duc ciia Kotler va Fox (1995). Thang do dugc tham khéo i
kiung I¥ thuvé? ciia Parasuraman va bj tiéu chi AUN-QA. K&t qud cho thdy, d6i vai sinh vién,
cdc nhin 16 N§i dung gidng day. Vai 1o clia gidng vién, Phuong phdp gidng day, Chiiong
trinh dao 1ao va ¥ thife ciia sink vién ¢é 1dc dong manh dén sy hai long chia ngudi hoe. Con
A6i voi ngudi skt dung lao djng, cde nhdn 18 duge ddnh gid cao 1o K3 nang chuyén mén
nghiép v TDG ciia sinh vién; Y thitc 18 chitc k§ lugr ciia sinh vién TDG; Uy 1in ciia Truong
DBai hoe Kinh 1& Quéc din va Khoa Markering.

TiY khéa: thim dinh gid. Triomg Pai hoc Kinh 1& Quéc dan, su hai long, sinh vién, nguoi sit
dung lao diong

Summary

Based on the framework of marketing rheory i education field developed by Kotler and Fox
(1995). this paper studies the satisfaction of valuation students who have been studying al
Narional Economics University and their employers. The scale is built on the theoretical
Sframework of Parasuraman and the AUN-QA's standards. The results show that Teaching
content, Lecturer's role, Teaching method, Curriculum and Student’s awareness create a
strong impact on student's satisfaction. For employers, such factors as Professional skills
of students: Sense of discipline orgamization of students, Prestige of National Economics
University and Marketing Department are highly appreciated.

Keywords: valuation, National Economucs University, satisfaction, student, employer

GIOI THIEU

TBG Ia hoat dong tut van kinh 1€ nhim udc lugng
mét mite gié tri cho mét tai sdn, phi hoP vdi mot thi
trusng nlyin dinh, 3 mot thdi di€m cu thé, theo nhitng
tjéu chuan va cho nhitng myc dich nhat dinh. Tif khi
théng qua Ludt Gid nim 2013, vai trd cba TDG ngay
cang dude khang dinh trong ddi s6ng kinh 1€, xi héi §
Viét Nam. Nghé TG hién nay lién quan d&n cdc hoat
dong da dang. nhu: TDG cho mua sim chi tiéu ngin

“TS.. Khoa Marketing, Trudng Bai hoc Kinh t€ Quéc dan

sdch nhd nudc: TBG doanh nghiép khi
¢8 phin hod, mua bén, sdp nhip vi niém
y&t doanh nghi€p trén thi trudng ching
khodn; dinh gi4 bt dong sin, sin phim
xdy dung...

Ngodr viéc dude dio 1a0 nghigp vu
bdi Cuc Gid - BO Thi chinh d& cip chimg
chi hanh ngh¢ TDG, thi ngudsi hoc c6 thé
duge dao tao cf nhan vé TRG l.rong cdc
ruding dai hoc. Qua tim hiéy cda 14c gid,

Ngay nhan bar 01/11/2019: Ngay phin bién: 18/11/2019; Ngay duyér dang 22/11/2019
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tinh dén nay, Viét Nam mdi ¢6 S truding
dai hoc dio tao chuyén ngnh nay, 46
1a: Trudng Bai hoc Kmh 1€ Qudc din,
Trudng Pai hoc Kinh 1€ TP. H3 Chi Minh,
Trudng Pai hoc Tai chinh - Markeung.
Hoc vién Tai chinh va Trudng Dai hoc
Tai chinh - Quén tri kinh doanh.

Trong d6. tai Trudng Pai hoc Kinh 1&
Quéc dén, chuyén nganh TPG bit diu
duge ddo 120 3 bic cirnhin tir khéa 49 1ai
Khoa Marketing va thudc nganh kinh (€.
Tir kh6a 55 dé€n khéa 59, chuyén nganh
ndy dudc chuyén sang nginh tai chinh -
ngan hang va tir khoa 60, chuyén nganh
TBG dugc chuyén vé nginh marketing
véi viéc bd sung ki&n thire vé chinh sich
gid cha doanh nghiép. Viéc diéu chinh
chuong trinh dao tao lam thay d6i ki€n
thife ¢ 58 nﬂ?mh clia sinh vién, diéu nay
it ra vin d& cin phai ti€n hanh nghién
clfu, ddnh gid sy thda min cda ngudsi st
dung lao ddng vi ngudh hoc cia chuyén
nginh ndy, qua A6 dé xudt mot 6 gidi
phdp marketing nhiim nang cao mitc dé
(hda man nhu ciu ngudi hoc va ngudsi st
dung lao ddng.

(] $6 LY THUYET VA PHUOGNG
PHAP NGHIEN cUu

Ca'sé Iy thuyét

Kotler vd Fox (1995) mé td md hinh
marketing hdn hgp cho cic 18 chic gido
duc bao gdm 7 cdng cu marketing (7Ps).
d6 1a: chuong trinh/dich vu cung tng, gid
cd/chr phi, dia diém, xic tign va ruyén
théng, quy trinh, ¢d s vat chal, con ngudi.
Trong nghién cdu nay, tic gid si dung
mb hinh dudc dé xuit bdi Kotler v Fox
(1995) 1am khung ly thuy&( nghién ctru.

Céc m6 hinh nghién citu sy (hda min
thung duge dat trong mdi quan hé vdi
hianh vi mua lap lar va sy trung thinh
cba khich hang, trong d6 sy thda min
dugc coi 1A bién trung gian dudce do bing
khoang cich giita chit lugng dich vu
cdm nhin va sy ky vong cita khich hing
vd né tdc ddng d€n hanh vi mua lip lai
Vi s trung thanh ciia khdch hing adi
V@i sin pham dich vy (SPDV) va thuong
hi¢u. Parasuraman (1985, 1988) di xiy
dung mé hinh thang do SERVQUAL
véi ndm thinh phin la: B8 un cdy: Khi
ning d{)p ing: Ning hee phuc vu; Sy
dong cim; Perdno tién hitu hmh Thang
do SERVQUAL trd thanh nén ting ma
sau 46 cdc nghién ciu khic ve “ehit
Igng dich vu A3 dugc xay dung.

HINH 1: MO HINH S THOA MAN COA NGUSI HOC

KN nang
phuc vy

¥thte
tham gua
hot coa
sinh vién

N1 dung
ging day

Su théa
m3ncia
ngudn hoo

Phuang

Guing vién

Chuang
vink dao

D€ ddnh gid chal lugng dich vu dao ao trong cdc
trudng dai hoc, Mang udi trudng dai hoc cic nudc
ASEAN (ASEAN Unjversity Network) da xiy dung bd
tiéu chi AUN-QA v3i cdc cbi tiéu ddnh gi§ chit lugng
dugc hiéu 12 mite 6 hai 1dng cia cdc chi thé lién quan
d&n qud rinh ddo 120 1ai cdc rudng dai hoc. Bin cong
b th€ hé 3, nam 2015 gdm 11 chi tiéu nhu sau: K&t qu?x
hoc 1ap mong ddi, Quy cdch chmjng trinh, No1 dung va
ciu tric chudng trinh, Céch ti€p can trong day v hoc,
Kiém tra ddnh gl{x ngudi hoc, Chil lugng dd1 ngii can
bd hoc thudt, Chat lugng doi ngd cin bd phuc vu, Chil
lugng ngudi hoce va phuc vu ngudi hoc, Co s vat chit
va ha ting, Ni Ang cao chat luong, Piura.

Mé hinh va cdc gid thuyét tdc dpng dén sy théa
mén ciia ngudi hoc

Trén cd sd xem xét khung 1y thuy&t 7Ps cia Kotler
va Fox (1995), mé hinh thang do SERVQUAL cia
Parasuraman va cng su (1991), ciing nhy tinh dic
thit clia nghién ctu ndy 1a chi gin vdi mét chuyén
nganh diio tao TPG trong mot nganh hoc nbit dinh tai
Truing Pai hoc Kinh 1€ Quéc dan, tic gid xay dyng
mé hinh téc dong d€n su théa mian cda ng; i hoc nhw
Hinh 1. Theo d6, c6 6 nhin 16 dugc dé& xual c§ dnh
huéng dén sy thda man cia ngudi hoc, d6 1a: Phuang
ph{!p gidng day N6i dung gidng day ¥ thitc va tham
gia hoc tép cda sinh vién: Gidng vién; Khd ning phuc
v CthUng, trinh dao tao.

Cic gid thuyét gdn voi titng nhan 13 bao gom:

HIS: Phuong ph.)p g:ang day c6 tdc dbng tich cue
dEn sy thod man ciia sinh vién chuyén nganh TBG;

H2S: Y thite va tham gia hoc tip clia sinh vién
¢6 tdc dong tich cuc dén su thod min cla sinh vién
chuyén nganh TDG: i

H3S: Noi dung giﬁng day c6 tdc dong tich cygc dén
st thod man ciia sinh vién chuyén nganh TDG:

H4S: Guing vién c6 tdc dong tich cyc dén su thod
man cita sinh vién chuyén nganh TBG;

HSS: Chudng trinh ddo 130 ¢d tdc dong tich cye dén
suf thod min cda sinh vién chuyén ngdnh TDG:

H6S: Kha nang phuc vu c6 tdc dng tich cyc dén sy
thod min ciia sinh vién chuyén nginh TBG.
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HINH 2: MO HINH S( THOA MAN CUA NGUGI SU DUNG LAC BPONG

Xy nang

Sy thés min
cln ngud sir

uytincta i thue. &

ning b e

“““” L {tin ho,
s ngosl ned)

Marketng
Hoat dong

Nguon Dé xust cus tac gig

Mé hinh va cdc gid thuyél tdc djng dén sy théa
mdn ctia nguii sit dung lao djng

Duya trén khung 1y thuy&t va cdc md hinh nghién
cttu da dugc € cap, tdc gid dé xuat mé hinh téc dong
dé&n sy théa man cia ngud sif dung lao dong nhut Hinh
2. C4c nhdn t8 dnh hudng dén su thod man cla ngudi
st dung lao déng 1a sinh vién (5t nghiép chuyén nginh
TDG gdm: Ky nang chuyén mén nghigp vy TDG;
Kién thife chuyén nganh TPG; ¥ thite 18 chifc ky lut
clia sinh vién TDG; Ki€h thitc, k§ niing bé trg (tin hoc,
ngoai ngir); Hoat ddng tuong tic giita Khoa Marketing
va doanh nghiép; Uy tin cla Trudng Pai hoc Kinh t€
Qudc dan v Khoa Marketing.

Cic gid thuy&t gin vii trng nhan (8, bao gdm:

HIE: K§¥ nang chuyén mdn nghlep vu TDG ciia
sinh vién ¢6 tdc ddng tich cyc dé&n sy thoi min cda
ngudi st dung lao déng chuyén nganh TDG;

H2E: Ki€n thifc chuyén nganh TDG cia sinh vién
c6 téc dong tich cuc d&n sy thod mian cla ngud si
dung lao dgng chuyén ngianh TBG;

H3E: Y thite 18 chic ky luit cda sinh vién TPG ¢6
tdc ddng tich cyc dén sy thod man ciia ngudi st dung
lao ddng chuyén nganh TPG;

HAE: Ki€n thitc, k§ ning b3 trg (1in hoc, ngoai ngir)
ciia sinh vién ¢6 tic déng tich cuc d€n sif thod min clia
ngudi st dung Jao dong chuyén ngianh THG;

H5E: Hoat ddng twong téc giita Khoa Marketing va
doanh nghiép c6 tdc dong tich cuc dén sur thod man
ciia ngudi sit dung lao ddng chuyén nginh TPG;

H6E: Uy tin ciia Trudng Pai hoc Kinh 1€ Quéc dan
va Khoa Marketing c6 tic dong tich cuc d€n sy thoa
man cha ngudi s dung lao ddng chuyén ngianh TDG.

Phuiong phdp nghién ciin

Tac gid ti&n hanh khio sat 180 sinh vién A3 vd dang
theo hoc chuyén nganh TDG tai Trugng Pai hoc Kinh
€ Qudc dan (lrong a6, sinh vién dang hoc chiém 50%
v sinh vién da (6t nghiép chi€m 50%) va 165 doanh
nghiép, 16 chic su dung sinh vién chuyén nganh TDG.
Khdo sit dugc ti€n hanh vio thing 06/2019.

Sau khi thu lhag du heu nﬂhu,n clu nay st dung
cic ky thudt vé phan mém SPSS dé phén tich nhdn 15
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khim phd (EFA) nhim logi cic bién cb
trong s3 nhin t& nhd (Factor loading -
FL), N&u FL nh4 hon 0.4 trong phin tich
EFA, s& ti€p tuc hodn thign vi kiém tra
18ng phuang sai. Cic bién con lai (thang
do hoan ch]nh) s& dugc dva vio phén tich
nhén @& khang dinh (CFA). CFA ki€m tra
vai trd clia cdc biép wong cdc nhin 14,
Ti€p theo, nghién ciu st dung phdn tich
cAu tric tuyén tinh (SEM) d€ ki€m dinh
d6 phi hop m6 hinh Iy thuyét va cdc gid
thuy&t nghién citu, ki€m dinh dd tin cdy,
tinh phan biét, tinh don nguyén cla cic
thang do, kiém dinh md hinh va céc gid
thuyét nghién cttu (Bai viét sit dung cdch
viét s0' thap phén theo chudn quéc 18).

KET QUA NGHIEN cUu

D6i véi ngudi hoe

Phan tich EFA 16ng thé

K&t qua kiém dinh @i Bdng 1 cho thdy,
chi s6 KMO = 0.781 13 cao (>0.5). Bén
canh dé. k&t qui Barilett's Test khing
dinh, cdc bi€n quan st c6 § nghia thdng
k& tai mifc 0.05 (Sig. = 0.000 <0.05). Vi
viy, phén tich EFA 1A phd hgp.

Tir 36 bi€n quan st thudc 7 nhan 3
ban ddu, sau khi phén tich EFA vdi ky
thudt ma trin xoay Varimax, tdc gid nit
ra 7 nhan t& dya trén uéu chi Eigenvalue
> 1. T8ng phuong sai gidi thich dugc
khi 7 nhan (6 rit ra (wong duadng 62.6%
(>50%). trong d6 céc bi&n duge trich
xud't trén 50% gid tri trong c4c tryc nhan
16 tuong ng. K&t qui nay khing dinh,
md hinh Iy thuy&t vé cc nhin & ddnh
2id su thdéa man cda sinh vién phd hop
v6i diF liéu thu thip.

Phdén tich CFA va mé hinh SEM

K& qua ki€m dinh d§ phd hgp clia
md hinh nghién citu biing phan tich SEM
cho két qud: Chi-Square/df = 2.166;
GFI1 = 0.895: CFI = 0.919; TLI = 0.924;
RMSEA =0.053. Nhu viy, mé hinh boan
win phd hgp véi dit liéu cda thi Iruiing.

Phan tich SEM nhan duge két qui
udc lugng trong s6 hdi quy chudn hoa
thé hién & Bing 2. Cic tac dong trong
mé hinh Iy thuyét nghién citu phﬁn 16n
déu c6 mic y nghia 1h6ng k& vi§1 P-value
< 0.05, ngodi tnY tdc ddng clia Kha ning
hd trg khéng cé y nulna lhong ke, do
P-value > 0.05. Nhu vily, cie gid thuyét
duge chdp nhin 1a H1S, HOS, H3S, H4S.
HS5S. N6i cdch khic.

! ! h > nhin 1§ dnh
hudng dén sy thda mar sinh vién
chuyén nganh TBDG, bac Phuong
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phép gidng day; N6i dung gidng day,
thitc ngudsi hoc: Gidng vién gidng day;
Chuang trinh dao tao.

Déi véi ngudi sif dung lao djng

Phén tich EFA t6ng the

Kel qua ki€m dinh & Bang 3 cho thay,
chi s6 KMO = 0.815 12 cao (>0.5). Bén
canh d6, k&t qui Bartlett’s Test th\ng
dinh, cdc bi€n quan sdt c6 ¥ nghia thdng
ké tai mizc 0.05 (Sig. = 0.000 <0.05). Vi
viy, phan tich EFA la phd hqp d€ phan
tich md hinh trong cdc budc tiép theo.

Tir 33 bi€n quan sdt, sau kh phan tich
EFA v4i ky thuidt ma trdn xoay Varimax,
\ic gid rit ra 6 nhém nhén t§ dya trén
uéu chi Eigenvalue > 1. Téng phudng
sai gidi thich dugc khi 7 nhém nhan &
it ra wang duong 63.497% (>50%).
Ke€tqui phin tich EFA v6i ma trdn xoay
Varimax thu dudc cdc bi€n duge trich
xuit trén 50% gid tri trong cdc truc nhin
(6 wong Ung. K&t qud nay khing dinh,
mé hinh |y thuy&t vé céc nhin (6 ddnh
gid s1f théa miin cda ngudi st dung lao
d6ng chuyén ngianh TOG pha hop véi di
li¢u thu thap.

Phdn tich hoi quy bi

T4c gid (i€p tuc ti€n hanh ki€m dinh
mdi quan hé nhdn qud giita 6 nhan 8:
Ky ning chuyén mén nghiép vu TBG
cla sinh vién, Ki€n thitc chuyén oginh
TOG ciia sinh vién, Y thitc 18 chitc ky
It ciia sinh vién TDG, Kién thifc, ky
nding ba trg (tin hoc, ngoai ngi) cha sinh
vién, Hoat déng wong tac gita Khoa
Marketing va doanh nghiép, Uy tin cla
Trung Pai hoc Kinh t€ Quéc dan va
Khoa Marketing vdi Sy thod min cla
ngudi sit dung lao ddng chuyén nganh
TOG. Gid thuy&1 dat ra nhy sav:

HO: 6 nhin & trén khéng 4nh hudng
d€n St thod min cda ngudsi st dung lao
dong chuyén nganh TG,

HI: 6 nhdn 1§ trén c6 anh hudng tich
cite dén Sy thod man clia ngudi sif dung
lao dong chuyén nganh TPG

Néu gid trj P-vajue < 0.05 thi bac bd
HO, chap nhin H1. Ngugc lai, néu P-value
>0.05 thy chap nhan HO, bdc bo HI.

K&t qua ki€m dinh mo hinh héi quy
bi & Bing 4 cho biét, hé s& tong quan
RvaR? c6 két qua ral cao, wong ing v6i
81& tr1.755 v .570. Diéu nay ciing duge
khing dinh trong ki€ém dinh ANOVA
(IBang 5) v8i gid tri F = 34.846 c6 mic
¥ nghia théng k& <.001. Vay c6 thé két
luin, phudng trinh hé1 quy bdi cé chat
Igng ki€m dinh ot

Kinh (&
va Duf biio

BANG 1: KIEM BINH KMO AND BARTLETT'S TEST

Kaiser-Meyer-Olkin do lrgng IE{)’ méiu dﬁx di 0781
) Chi-binh phuong xp xi 3436.743
Barlleit's kidm dinh ciu thé D6 e do 630
Sig. 0.000
BANG 2: KET QuA KIEM DINH GIA THUYET
Nhén 16 phy thude Nhén t6 e 19p|Trong s8] P_[Gid thuy@t| K&t uan
Sy thda min Phudng phip .
cBa niuts hoe sl 203[.013|  HIS  |Chiip nhin
Su thda min No1 dung gidng -
| clangwdihoc ||  day 282) ***| H2S |Chipnhan
Suthdéa min O i o .
cia nawdihae < Y thitc ngudsi hoc| .155(.004 H3S Chdp nhan
Su thda mian Gidng vién . JRE
ciia ngwifihge  |<77 gi.‘mz day 215 H4S  |Chip phin
Su théa min Chutang trinh o
ciia ngudfi hoc dio tao 184 002)  HSS |Chéip nhin
Su théa min N = PR
cla ngui hoe <---| Khid niing ho ird 034 .314 H6S Bic bo
P: mite ¥ nghia: *** = p <0.00}
BANG 3: KléM DINH KMO VA BARTLETT'S TEST
Kaiser-Mevyer-Olkin do lygng 1iy mau ddy di 0.815
[Chi-binh phutdng xip xi 2853.372
Bartlett's kifm dinh cdu thé F)o r do 496
Si, 0.000/

BANG 4: TOM TAT MO HINH

Madel

.

[ R _[R Square| Adjusted R Square | Std. Error of the Estimate |
.570

L7551 30391]
[a. Predictors. (Constant), IMF. COF, SUF. ATF, KNF SKF 1
BANG 5: KIEM DINH ANOVA*
Model Sum of Squares dr Mean Square F Sig.

Regresaon 19.310 6 3.218] 34846] 000°
1 [Residual 14 593 158 092

Total 33903 164
a. Dependent Vanable: Q8 (SAF)

b. Predictors: (Constany), IMF. COF. SUF, ATF, KNF, SKF

Theo Béng 6, hé s& VIF cda cdc khia canh phan
tich déu < 3 vh Sig. < 0.05, do d6 cde bi€n déu c6 y
nghia Ihéng ké. K& qud nay cho phép chip nhan gm
thuy& H1, bdc b HO. Néi cach khic, sir thda min clia
ngudi st dung lao dong phy thugc vao 6 nhin 16 trong
mé hinh dé& xuit ban diu.

K&t qud klem dinh gid thuy& & Bang 7 cho thay,
¢4 6 nhiin 18 déu tic dong tich cuc 0€n sy thod man
cha ngudi s dung Jao djng. Trong d6, cdc nhin 18 cé
mic dnh huéng I6n vé) trong s6 trén 0.3 1a: Ky ning
chuyén mén nghlcp vu TG clia sinh vién; Y thiic 1o
chitc ky ludt cta sinh vién TBG; Uy tin cia Trudng
Pai hoc Kinh (& Qudc dan va Khoa Marketing. Nhém
nhidn t§ ¢6 mic dnh hlrdnc, thap hon la: Kién thirc
chuyén nginh TDG ciia sinh vién; Hoat déng ong
tdc gitta Khoa Marketing va doanh nﬂhlép, Kién (hm
k§ ning bd trd (tin hoc, ngoai nglr) cla sinh vién.

163



BANG 6: KET QUA PHAN TiCH HOI QUY B HIE, H2E, H3E, HAE, HSE, H6E

I Hé 5§ Hé 58 Théng ké
Mﬁ;mh chua chudin héa chuﬁfn héa| t Sig. cdog tuyén
Sai s& chudn [Beta D chip nhin | VIF
}Lr.m tant) 976 .021 168 043| 000 1.599
HIE .247] .024] 3236 193[ 000 505[2.107
H2E 235|027 297]__5.695] 000 625[1.932
1[H3E 268[ 029 269] 7.062].000/ 369[1.847
H4E 171] .022] .156] 2.993|.003 .541[2.264
HSE 235] 026] 208 5.708].000 406]2.192
H6E 262[ 028 357 6.847].000 358[1.232
N sttt oamd i heu khoo sat
BANG 7: KET QUA KIEM DINH GIA THUYET
Gia . Trong K&t qua
Nhau t§ phy thuge thuyét Nbin t6 56 P | iém dinh
Suf thod man cla ngud Ky ning chuyén mon nghigp " Chip
sirdung laodong | ™'E o TOG cia sinh vien 32000 hin
Suthol man clia npidy Kién thte chuyén nganh TDG Chip
slt dung lao déng H2E | 3a sinh vién 297 000)  hsn
Suf thod man cla ngudsi Y thifc 1 chifc kY lujt clia sinh Chip
sildun: lao dong H3E |iienTOG 369/ 000) i
S thod man chia ngud Kién thifc, ky nang b trgs (un Chap
wit dung lao dong H4E |\ noom nginciasimhvien | ~50[9%3]  nhan
Suthod min clia ngutn| oo |Hoat dong uong tic gilta Khoa| g o0q( Chip
sir dung lao dong Marketing vh doanh nghiép - nhin
- Uy tin ciia Trudng Pai hoc| o
Su thod min ciia nguis N vt S X Chip
it dung 1o dong HEE |Kinh 1& Quét dan va Khoa| 357000 5P
= Markeling
Nauon Tac gia phan tich

KET LUAN VA KHUYEN NGH|

K&t qua nghién citu chi ra 5 nhin 8 (4c déng dén
sif théa min cda ngudli hoc chuyén ngdnh TG, d6 1a:
Phuong phép gidng day: Ndi dung gidng day; Y thitc
ngudi hoc: Gidng vién gidng day; Chudng trinh dao
120. Céc trong s6 cla cdc nhin & tic dong ndy dao
dong trong khodng tir 0.155 d€n 0.282. Pay la cdc gid
tri 8 mdc trung binh.

Nhu vy, d€ nang cao sy thda man cha ngudi hoc
chuyén nginh TDG tai Trudng Pai hoc Kinh 1& Qude
ddn, thi B mdn Dinh gid, Khoa Marketing vi Trudng
cin t4p trung ning cao chit luong ndi dung gidng day,
vai (ro ciia gidng vién trong cong tdc gidng day, 4p
dung céc phuong phip gidng day méi co hiéu qud hon,
hoan thién chudng trinh dao tao va ning cao y thic
cia sinh vién trong qud trinh hoc tép.

K&t qua ciing chi ra 6 nhin 3 téc dong tich cuc

TAJI LIEU THAM KHAO

dén su thod man cda ngutr sU dung
lao déng, edm: Ky ning chuyén mun
nghiép vu TDG cia sinh vién: Y thie 6
chire ky ludt cha sinh vién TDG Uy tin
ciia Trudng Dai hoc Kinh ¢ Quéc din
va Khoa Marketing; Kié€n thic chuyén
nginh TG cia sinh vién; Hoat ddng
wong tic giita Khoa Marketing va doanh
nghiép; Ki€n thite., ky ning bé trd (tin
hoc, ngoai }u) cha sinh vién.

Tir d6, d€ nang cao mic d6 hdi long
cla ddn vi st dung lao ddng véi sinh
vién 6t nghiép chuyén nganh TDG, cin
c6 nhitng gidi phap marketing ddng bo
1ir phia Trudng Pai hoc Kinh 1€ Quéc
din, tr Khoa Marketing va B4 mén Binh
gid. Trong d6, Trudng cin tap trung xay
dung hinh dnh, ning cao uy tin 12 noi
hing diu do tao clf nhén kinh (€, quén
tri kinh doanh tai Viét Nam, véi cdc sinh
vién 131 nghiép cé ddy dd kién thitc va
k§ ning phuc vu thi trudng lao dong.

DG&i véi Khoa Marketing, cin xdy
dung, duy (i m&i twong tdc thudng xuyén
gitta Khoa va cic doanh nghiép TBG.
Hoat dong nay vira lam IAng uy tin cua
Khoa vira ¢6 (hé gitip ndm bit nhu ciu
vé lao dong chuyén nganh TDG, ciing
nhu m@ ra c¢d hdi cho sinh vién tim duge
cd s& thuc tap. Ngoai ra, Khoa ciing can
xay dung chuang trinh dao tao theo hudng
ning cao trinh d6 ki€n thitc ca 3 nganh vé
kinh (&, @i chinh, marketing, cdc ky niing
un hoc ngoai ngtr, ciing nhu rén luyén
thirc 18 chitc ky ludt cGa sinh vién TDG.

P&t v6i Bd mon Dinh gid, can phat
trién céc ki€n thitc vi ky ning chuyén
sdu cla chuyen nganh gidp sinh vién 18t
nghiép (i€p cin ngay dugc v6) cong viéc
TDG sau khi 15t nghiép. D& thyc hién
dugce cde nhiém vy trén, B mén Binh
2id cdn xay dung ddi ngd gidng vién tam
huyét, c6 (rinh d§ chuyén mén cao v2
duge chd dong hon trong viéc lua chon
quy md, co ciu cic hoc phan chuyén
nganh THG dép itng duge nhu cAu doanh
nghiép st dung lao d6ng.Q

1. ASEAN University Network (2015). Guide to AUN-QA Assessment at Programme Level: Version 3.0
2. Kotler, P., & Fox, K. (1995). Strategic Marketing for Educational Instinuions. Upper Saddle

River, NJ: Prentice-Hall

3. Parasuraman, A. et al. (1985). A conceptual model of service quality and its implications for

future research, Journal of Marketing. 49. 41-50

4, Parasuraman, A, et al. (1988). SERQUAL: a multiple-itcm scale for meaxsy

I* consumer

perceptions of service quality. Jowrnal of Retailing. 64(1), 12-40

164

+ Dy bio





