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TOM TAT:

Xdy dyng va phit rién thuong hiéu truding dai hoc la nhiém vu quan trong trong thyc hién
quyén ty chd cha cdc cd sd gido duc vi dio tao. Trong nghién citu ndy, nhém tic gid vin dung
md hinh PENCILS trong marketing nhiim x4c dinh céc nhin (& 4nh hudng dén thudng hiéu Trudng
Pai hoc Quing Binh; Tir d6, dé xudt c4c ki€n nghi d€ dinh hudng x4y dung thudng hiéu cia

Trudng trong tuong lai.

Tir khéa: M6 hinh PENCILS, Trudng Pai hoc Quing Binh, thuong hi¢u.

1. Dit van dé

Trong xu thé toan cdu héa hién nay, xy dyng
thugng hiéu trong gido duc dai hoc ngay cang ird
1én cap bach va trd thinh dp lyc cin thi€l d8i véi
heé théng gido duc dai hoc trong nude néi chung
va cdc vang mién dia phugng néi néng. Do dé.
mo hinh xdy dung thudng hi¢u, 1ao dyng danh
1i€ng théng qua cdic hoal dong lién quan d€n cling
¢6 va phdt trién chill lugng dao tao, chit lugng
dich vu nghién ctfu khoa hoc vi chat lugng cédc
dich vy “chdt x4m™ 14 rit quan trong.

V@i hon nita thé ky xdy dung va phdt wién,
Trudng Pai hoc Quing Binh di xdy dung va dinh
vi hinh dnh thuong hiéu clia mt ¢d sd dao tao da
nganh, da cap. da linh vuc trong tam tri cong ddng.
Viéc itng dung mé hinh truyén théng marketing
a€ quing bi trong bo1 cinh xa hoi phdt tnén vi
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héi nhdp hién nay cing nhu trong twong lai dé
xem xét sy phit hep, tinh thich ing nhiim tiép tuc
ton vinh hay didu chinh, tao thém c4c sic thar méi
cho hinl dnh thugng higu Trudng Pai hge Quing
Binh 12 hét sifc cin thi€t. Trong nghién cdu duéi
diy, nhom tdc gid vin dung mé hinh PENCILS
trong marketing nhiim x4c dinh cic nhan 16 inh
hudng dén thudng hiéu Triudng Pai hoe Quing
Binh, tr d6 cung cip mdt s8 kign nghj d€ dmh
hudng xdy dung thudng hiéu clia Trudng trong
thadi gian 1.

2. Co 56 1y thuy€t va phwong phdp nghién
cifu

2.1. Co 58 Iy thuyét

Ly thuyét vé moé hinh PENCILS dugc tic gid
Philip Kotler dé cap dén trong 121 lidu “Marketing
invight from A to Z" vio nam 2003. Theo d6.
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PENCIL dugc hi€u 1 tap hgp cic cong cu PR ¢6 thé
ki€m sodt dugc nhim tao anh huéing dén suy nghi,
nhan thitc ciia cdng ddng thdng qua qud trinh truyén
thong. Céc thanh phin trong md hinh PENCILS duge
x4c dinh bao gdm: An phim ndi bd (Publications):
Sy kién (Events); Tin wic (News): Quan hé cong
ddng (Community affairs), Cong cy nhan dang
(Identity tools); Van dong hanh lang (Lobbying),
Diu nrxa hoi (Social investments). Tuy nhién, & gée
40 18 chie rt khé dé xac dinh y&u 18 vin dong hanh
lang nén ghém téc gia Joai khér mé hinh nghién ciu.
Nhu vay, md hinh nghién ciu dé xuit bao gdm 6
nhéin 18, cu thé nhu sau:

Hinh I: M6 hinh nghién cidu dé xudt

PENCILS

2.2. Phuong phdp nghién citu

Nghién citu khdo sit 340 ngudi véi cdc dai
wong khio sét theo phuong phdp phi x4c sudt véi
ty 1& 12 10% cdn bd nhidn vién ciia Trudng, 20%
sinh vién dang theo hoc tai Trudng, 20% sinh vién
di 16t nghiép, cdn lai la 50% ngudj dan trén dia
ban thanh phd Pong Hdi, Quang Binh Tuy nhién,
¢6 35 phi€u diéu tra bi 18i cdn lai 305 phi€u chinh
thite. Bang cau hdi dude thigt k& sin gom 27 bién.
Thai gian khdo sdt tit thdng 8/2019 dén thdng
9/2019. Nghién ctu st dung thang do Likert 5,
theo quy w6c nhu sau: (1) Hoan todn khong déng
¥,(2) Khéng déng y, (3) Phan véan, (4) Péng ¥, (5)
Hoin 10an déng y. M hinh s dung phuong phap

An phdm néi bo

D4u tu xa hot

binh quan bé nhat va ki€m dinh cdc thong s6 ude
lugng v61 mifc § nghia 13 5%. M6 hinh héi quy
wyén tinh da bi€n ¢6 dang nhu sau.
Y =Bo+ BiXy+ BXo+ B3Xy
+ PaXy+ BsXs+ BeXs
Trong d6-
Y Thuong hiéu Trudng
Pa1 hoc Qudng Binh:
X An phffm ndi bg,
X, Su kién;
X3t Tin tdc;
X, Quan hé cong ddng;
Xs: Cong cy nhdn dang;

Ngudn: Trdn Thanh Tang (2009)

X Diuturxa hoi:

Bor Bis B2y Br Bas PBsi Bg 12 thong & ude
lugng clia md hinh. SO liéu duge xd 1y trén phan
mém SPSS 20.0

3. K&t qua nghién cdu

3.1. Bdnh gid thang do (Bding 1)

Nhém tdc gid 1i€n hanh phin tich chi s&
Cronbach’s Alpha dé loar bi€n khong phd hgp.
K&Uqui phan tich cho thiy ¢6 2 bi€n QC4 (Ngudsi
dan dja phudng c6 ddy @G théng tin cdc nganh dao
tao cvia trugng) vad CCS (Catolog cla trudng cb
thi€t k& dac biét, d& dang nhan dang) c6 hé s6
tong quan bi&n dng < 0.3 nén bj loai, m6 hinh
nghién cttu con 25 bién quan sét.
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Bang 1. K&t qué phan tich
Cronbach’s Alpha
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bing SPSS 200

Dau tu xa hoi
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3.2. Phén tich nhén t6'kham phd EFA

Kiém dinh KMO va Bartlett's cho thi'y hé s8 KMO I
0.916 va sig = 0.000 ching 16 phuong phdp phan tich nhan
1& 12 phd hop vdi dit lieu khio sdt. Téng phudng sai trich
diing d€ gid1 thich nhan & 1 71.526%, tha min diéu kién
phan tich nhin 13 1a trén 50%.

3.3. Phan tich héi quy

Ké1 qua phén tich nhan 1§ tdc ddng d€n thudng higu
Trudng Pat hoc Quing Binh dudc rit trich laj thanh 4
nhin & cu thé nhy sau:

Nhan 18 thif nhat: gbm cd 8 bién quan sit la CC1, CC3,
QC4.CC2,QC3,QC2,QCI va TT3 dudc dit tén la Quan
he cong ddng vit cdng cu nhan dang, ky hiéu 1a X1.

Nhin (8 th hau gém 5 bién quan sdt 12 AP1, AP2,
AP3. AP4. APS. SK1 dudc dit 1én 13 An pham ndi b, kg
hiéu X2.

Nhan & thit ba: gdm 5 bi€n quan st 1a SK4, TT1, SK3,
TT2. SK2 dugce dit tén la Sy kién v tin tic, ky higu X3.

Nhin 18 thit t: gém 3 bién quansat 1a DT1, DT2. DT3
dudgce dit1én )a Pau e xa hgi, ky hiéu X4.

K&t qud phan tich hd1 quy cho tha'y hé s& R? didu chinh
= 0.521 c6 nghia 1a mé hinh nay gidt thich duge 52.1%
bién thién vé dnh hudng dén thuong hiéu Trudng Dai hoc
Quing Binh, con la1 47.9% bién thién vé anh hudng dén
thuong hiéu duge gidi thich bdi cdc nhan (8 ngodi mé hinh.

K&t qua ki€m dinh F cho thdy F = 83.684 va Sig
F =0.000 mé hinh hdi quy phit hop vdi tap hop dit liéu
nghién cdu.

Kiém dinh hién wong da cong tuyén, vdi do chap nhin
Tolcrance 16n va hé s& phéng dai phudng sai VIF cda céc
bi€n ddc 13p nhé hon 10. Vi viy, ¢6 thé ket luan md hinh
61 quy khong ¢d hién tudng da cong tuyén.

K&t qud hdi quy cho thily mdi quan hé gitta bi€n phy
thude va 4 bién dbc 1dp dudce xdy dng nhu sau:

Y =0.387 + 0.326X, + 0.098X, + 0.156X5 + 0.275X,

4.Két lugn ’

T k&t qui mé hinh h&i quy cho thay, thudng hiéu
Trudng Pay hoc Quing Binh bj tc dong bdi 4 nhin 18 quan
hé cong ddng va cong cu nhin dang, in phim noi bo. sy
ki€n v tin tirc, diu w xa hoi. Trong d6, nhan 16 dnh hudng
nhidu nhit ¥ quan hé cong dong va cong cu nhan dang
(Beta = 0.326). ti€p theo la nhin 18 ddu v x3 hoi (Beta =
0.275). nhin 16 thit ba anh hudng 12 sy kién va tin titc (Beta
=0 156) vit nhiin 1§ cudi cling 1 &n phim noi bd (Beta =
0.098). Ninr viy trong thdi gian t6i, Tnfing Dai hoc Quing
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Binh nén tip trung cii thién quan hé cdng ddng va s& hd trg didc Ive cho Trudng trong viéc thure hién
cong cu nhin dang ngay mét 8¢ han nira. Hy vong. cic hoat dong guip phét ién thudng hiéu trong
vdi viéc sit dung mo hinh Pencils thinh cong nay,  wonglaim
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ABSTRACT:

Building and developing the university brand is an important task n exercising the
autonomy of educational and training instuutions. This study is to determine factors
affecting the brand of Quang Binh Universiy by using the PENCILS marketing model,
thereby proposing recommendations to orient the branding of this university in the future.

Keywords: PENCILS model, Quang Binh University, brand.
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