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TOM TAT: 
Xay dtfng va phat trien thtfdng hieu trtfdng dai hpc la nhiem vu quan trpng trong thtfc hidn 

quyen tff chu cua cac cd sd giao due va dao tao. Trong nghien cffu nay, nhdm tac gia van dung 
md hinh PENCILS trong marketing nham xac dinh cac nhan to anh hffdng ddn thffdng hidu Trffdng 
Dai hoc Quang Binh; Tff dd, de xua't cac kidn nghj de dinh htfdng xay dtfng thtfdng hieu ciia 
Trtfdng trong tffdng lai. 

Tff khda: Md hinh PENCILS, Trtfdng Dai hpc Quang Binh, thffdng hieu. 

1. Dat van dd 
Trong xu the' toan cau hda hien nay, xay dtfng 

thtfdng hieu trong giao due dai hpc ngay cang trd 
len ca'p bach va trd thanh ap Itfc can thidt dd'i vdi 
he thd'ng giao due dai hpc trong ntfdc ndi chung 
va cac vung mien dia phtfdng ndi neng. Do dd, 
md hinh xay dtfng thtfdng hieu. tao dtfng danh 
tidng thdng qua cac hoat ddng Hen quan den ciing 
cd' va phat trien cha't Itfdng dao tao. cha't Itfdng 
djch vu nghien cffu khoa hpc va chat Iffdng cac 
dich vu "cha't xam" la rat quan trpng. 

Vdi hdn nffa the' ky xay dffng va phal irien. 
Trffdng Dai hoc Quang Binh da xay dffng va dinh 
vj hinh iinh thffdng hieu cua mdt cd sd dao tao da 
nganh, da cap. da ITnh vffe trong tam tri cdng ddng. 
Viec ffng dung md hinh truyen thdng marketing 
de quang ba trong bd'i canh xa hdi phat tnen vji 

hdi nhap hien nay cung nhff trong iffdng lai de 
xem xet sff phu hdp, tinh thich ffng nham tie'p tuc 
tdn vinh hay dieu chinh, tao them cac sac thai mdi 
cho hinh anh thtfdng hieu Trffdng Dai hpc Quang 
Binh la he't sffc can thie't. Trong nghien cffu dffdi 
day. nhdm tac gia van dung md hinh PENCILS 
trong marketing nham xac dinh cac nhan td anh 
hffdng de'n thtfdng hieu Trtfdng Dai hoc Quang 
Binh, tff dd cung cap mot sd' kie'n nghi de dinh 
htfdng xay dffng thtfdng hieu ciia Trtfdng trong 
thdi gian tdi, 

2. Crf sd Iy thuyg't va pbifffng phap nghien 
cffu 

2.1. Cd sd ly thuye't 
Ly thuyei ve md hinh PENCILS dtfdc tac gia 

Philip Koder de cap den trong tai lieu "Marketing 
insight from A to Z" vao nam 2003. Theo 66, 
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PENCIL dffdc hieu la tap hdp cac cdng cu PR cd the 
kidm soat dffdc nham tao anh hffdng de'n suy nghi, 
nhan thffc cua cdng ddng thdng qua qua tnnh truyen 
thdng. Cac thanh phan ffong md hinh PENCILS dffdc 
xac dinh bao gdm: An pham ndi bd (Publications); 
Stf kien (Events); Tin tffc (News); Quan he cdng 
ddng (Community affairs); Cdng cu nhan dang 
(Identity tools); Van ddng hanh lang (Lobbying), 
Dau ttf xa hpi (Social investments), Tuy nhidn, d gdc 
dp td chffc rat khd de xac dinh ye'u td vSn ddng hanh 
lang nen nhdm tac gia loai khdi md hinh nghien cffu, 
Nhtf vSy, md hlnh nghien cffu dd xuS't bao gom 6 
nhan td, cu the nhff sau: 

Hinh 1: Mo hinh nghien cffu di xud't 

binh quan be nha't va kiem dinh cac thdng sd ffdc 
Itfdng vdi mffc y nghia la 5%, Md hinh hdi quy 
tuydn tinh da bien cd dang nhtf sau, 

Y = Po+ PiX,+ P2X2+ P3X3 
+ P4X4+ P5X5+ p,x, 

Trong dd-
Y Thtfdng hieu Trtfdng 

Dai hpc Quang Binh; 
X,: An pham ndi bd, 
X2: Sff kien; 
X3: Tm tffc; 

X4: Quan he cdng ddng; 
X :̂ Cdng cu nhan dang; 

Ngudn: Trdn Thanh Tiing (2009) 

2.2. Phffdng phdp nghien cffu 
Nghien cffu khao sat 340 ngffdi vdi cac do'i 

ttfdng khao sat theo phtfdng phap phi xac sua't vdi 
ty le la 10% can bd nhan vien cua Trtfdng, 20% 
sinh vien dang theo hpc tai Trtfdng, 20% smh vien 
da td't nghidp, cdn lai la 50% ngtfdi dSn tren dia 
ban thanh phd Dong Hdi, Quang Binh Tuy nhidn, 
cd 35 phieu dieu tra bi ldi cdn lai 305 phieu chinh 
thffc. Bang cau hdi dtfdc thie't kdsan gdm 27 bie'n, 
Thdi gian khao sat tff thang 8/2019 de'n thang 
9/2019, Nghien cffu sff dung thang do Likert 5, 
theo quy ffdc nhff sau: (1) Hoan loan khdng ddng 
y, (2) Khdng ddng y, (3) Phan van, (4) Ddng y, (5) 
Hoan loan ddng y. Md hinh sff dung phffdng phap 

Xg DSu ttf xa hdi; 
Po, PI , P2- P3' P4, P5, Pc la Ihdng so tfdc 

Itfdng cua md hinh. Sd' lieu dtfdc xff ly tren phan 
mem SPSS 20.0 

3. Kd't qua ngbidn cu'u 
3.1. Bdnh gid thang do (Bang 1) 
Nhdm tac gia ddn hanh phan tich chi so' 

Cronbach's Alpha de loai bien khdng phu hdp, 
Ket qua phan tich cho thCy cd 2 bie'n QC4 (Ngtfdi 
dan dia phtfdng cd day du thdng tin cac nganh dao 
tao ciia trtfdng) va CC5 (Catolog cua trtfdng cd 
thie't ke' dac biet, de dang nhan dang) cd he sd' 
ttfdng quan bie'n tdng < 0.3 nen bi loai, mo hinh 
nghien cffu cdn 25 bie'n quan sat. 
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Bdng 1. Ket qua phan tich 
Cronbach's Alpha 

Cac chi tieu 

An pham npi bd 

AP1 

AP2 

AP3 

AP4 

Cronbach's Alpha 

Si^ kien 

SKI 

SK2 

SK3 

SK4 

Cronbach's Alpha 

Tin tdc 

TTI 

TT2 

TT3 

Cronbach's Alpha 

Cdng cu nhan 
dang 

QC1 

QC2 

QC3 

QC4 

Cronbach's Alpha 

Quan he cdng 
ddng 

1 

CC1 

CC2 

CC3 

CC4 

Cronbach's Alpha 

^ 
Dau tu xa hdi 

DTI 

DT2 

DT3 

H#so 

.871 

834 

.829 

862 

.883 

883 

.876 

.836 

.870 

897 

.750 

733 

.872 

.848 

.842 

801 

833 

.864 

.869 

.691 

690 

.673 

.878 

.776 

.854 

.810 

.920 

Cronbach's Alpha 

Nguon: Dieu tra vd xd ly ciia tdc gid 
bdng SPSS 20 0 

3.2. Phan tich nhdn to khdm phd EFA 
Kiem dinh KMO va Bartlett's cho thay he sd KMO 1̂  

0.916 va sig = 0.000 chffng td phtfdng phap phan tich nhan 
td la phu hdp vdi dff lieu khao sal. Tdng phffdng sai trich 
diing de giai thich nhan td la 71,526%, thda man dieu kien 
phan tich nhan td la tren 50%. 

3.3. Phdn tich hoi quy 
Ket qua phan tich nhan td' tac ddng de'n thtfdng hieu 

Trtfdng Dai hpc Quang Binh dtfdc nit trich lai thanh 4 
nhan td cu the nhff sau: 

Nhan to thff nha't: gdmcd 8 bie'n quan sat la CC1,CC3, 
QC4. CC2, QC3, QC2, QC 1 va TT3 dffdc dat ten la Quan 
he cdng ddng va cdng cu nhSn dang, ky hieu la XL 

Nhan td thff hai: gdm 5 bien quan sal la API. AP2, 
AP3. AP4, AP5. SKI dffdc dat ten la An pham ndi bp, ky 
hieu X2, 

Nhan td thff ba: gdm 5 bien quan sat la SK4, TT1,SK3, 
TT2, SK2 dffdc dat ten la Sff kien va tin tffc, ky hieu X3, 

Nhan td thff tff: gdm 3 bien quan sat la DTI, DT2,DT3 
dffdc dat ten la Dau ttf xa hdi, ky hieu X4. 

Ke't qua pha n tich hoi quy cho tha'y he sd' R̂  dieu chinh 
= 0.521 cd nghTa la md hinh nay giai thich dtfdc 52,1% 
bidn thien ve anh htfdng den thtfdng hieu Trtfdng Dai hoc 
Quang Binh, cdn lai 47.9% bie'n thien ve anh htfdng den 
thffdng hieu dffdc giai thich bdi cac nhan td' ngoai md hinh, 

Ke't qua kidm dinh F cho tha'y F = 83.684 va Sig 
F = 0.000 md hinh hdi quy phii hdp vdi tap hdp dff lieu 
nghien cffu. 

Kidm dinh hien tffdng da cdng tuydn, vdi dd chap nhan 
Tolerance Idn va he sd phdng dai phffdng sai VIF ciia cac 
bie'n ddc lap nhd hdn 10. Vi vay, cd the ke't luan md hinh 
hdi quy khdng cd hien itfdng da cdng tuyen, 

Ke't qua hdi quy cho tha'y mdi quan he giffa bie'n phu 
thudc va 4 bidn ddc lap dffdc xay dtfng nhtf sau: 

Y = 0.387 + 0.326X| + 0,098X2 + 0,156X3 + 0.275X4 
4. Kdtlugin 
Tff ket qua mo hinh hdi quy cho thay. thffdng hieu 

Trtfdng Dai hoc Quang Binh bj tac ddng bdi 4 nhan td'quan 
he cdng ddng va cdng cu nhan dang, a'n pham ndi bd, sff 
kien va tin tffc, dau ttf xa hpi. Trong dd, nhan td'anh htfdng 
nhieu nha't la quan he cdng ddng va cdng cu nhan dang 
(Beta ~ 0.326), tie'p theo la nhan td dau tff xa hdi (Beta = 
0,275). nhan td thff ba anh hffdng la sff kien va tin iffc (Beta 
= 0 156) va nhan td cud'i cung la a'n phii'm npi bd (Beta = 
0.098), Nhff vay trong thdi gian tdi, Trffdng Dai hoc Quang 
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Binh nen tap trung cai thien quan he cdng ddng va se ho trd dSc Iffc cho Trffdng trong viec thtfc hien 
cdng cu nhan dang ngay mot td't hdn nffa, Hy vpng, cac hoat ddng giiip phat trien thffdng hieu trong 
vdi viec sff dung md hinh Pencils thanh cdng nay, tffdng lai • 
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ABSTRACT: 
Building and developing the university brand is an important task in exercising the 

autonomy of educational and training institutions. This study is to determine factors 
affecting the brand of Quang Binh University by using the PENCILS marketing model, 
thereby proposing recommendations to orient the branding of this university in the future. 
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