Tai san thuong hiéu siia tai Viét Nam:
Tiép can duGi goc do
nguoi tiéu dung

Tém t5t

Muc tiéu nghién citu ndy nhdm xdc dinh va do ludng tdc déng cia cdc thanh phdn 1ai sin
thitong higu dén 14i sdn thuong higu higu t6ng thé va 1dc ddng giita cdc thanh phén nay véi
nhau d6i vdi cdc thiong hi¢u tai nganh sita tai Viét Nam. Théng phéng vén truc tiép 477
ngudi 1iéu ding, két qud nghién citu cho thdy: (i) Tai sdn thuong hi¢u sita chiu 1dc déng
e tiép bai S thanh phin: Nhan biét thuong hiéu; Lién tudng thuong hi¢u; Chat lugng cém
nhdn; Niém 1in thuong hi¢u; Trung thanh thuong hiéu; (ii) Trung thanh thuong hi¢u chju tdc
dong tric tiép bdi: Nhdn biét thuong hi¢u; Lién tudng thuong hi¢u; Chdt hegng cdm nhdn;
Niém tin thiong hiéu.

NGUYEN ANH TUAN'

T khéa: rdi sdn thuong higu, ngudi tiéu ding, thuong hiéu sita

Summary

The study is to identify and measure the impact of components of brand equity on overall brand
equity and influence of these dimensions on milk brands in Vietmam. Through direct interviews
with 477 respondents, it indicates that (i) Equity of milk brand 1s directly affected by five
dimensions which are Brand awareness, Brand associations, Perceived quality, Brand trus!,
Brand loyalty; (ii) Brand loyalry is directly impacted by Brand awareness, Brand asociations,
Percieved quality, Brand 1rust.

Keywords: brand equiry, consumers, mitk brand

GIGI THIEU Meji, Danone, Dutch Lady, Nestlé..

} Vigt Nam chi ¢6 1 don vi duy nhét 1A

Hién nay, cdc doanh nghiép trong nudc hién chi€m  Céng ty Vinamilk c6 di kh3 nang canh
wu the rén thi trudng sifa dang mu6e. Ngude lai, cdc  tranh vé thi phdn v6i cdc doanh nghiep
hiing ngoai chi€m hon 70% thi phdn trong thi trudng  trén. Nguyén nhan dugc chira 12 do cac
“sita bOt”, v6i cdc thuong hiéu manh cda cdc dp dodn  cong ty sifa cda Viét Nam chua c6 chién
I6n trong nganh ndy, nhu: Abbott, Mead Johnson, lugc v€ xay dyng thuong higu mét cdch
diing dan. Trong khi d6, ti sdn thuong

HINH 1: MO HINH VA CAC GIA THUYET NGHIEN C(u hiéu manh mang dén cic ca hoi mé rong
/"—'- ~ thuong hiéu thanh céng, gia ting kha
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- j Theo Aaker (1991, 1996), taj sin
Nguon B xuat cia tac g thuong higu duge xem nhu gid tri ting
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Negay nhin bai: 01/03/2019; Ngay phén bién: 15/03/2019: Ngay duyét ding: 22/03/2019
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thém do thuong hi¢u mang lai. Con
Srivastava v Shocker (1991), Wood
(2000) lai dva quan diém, 1ai sdn thuong
hiéu duqc coi Ja gid tri Igi ich ting thém
1t mdt sén pham vi c6 tén hidu.

Mic di cdch hi€u ¢6 (h€ khac nhau,
nhing hau h&t cdc nghién ctu true d6
déu déng tinh ring, tai sin thuong hiéu
thé hién sy chon loc ¢6 § chi va tinh cam
ciia ngudi tiéu ding danh cho thuong
hidu trong mét 1dp céic thudng hiéu canh
tranth khdc c¢6 mit trén thi rudng. Didu
ndy ciing gidi thich cho quan diém coi tai
san thudng hiéu nhu 13 k&t qua cta nd lyc
marketing cia doanh nghiép nhim xiy
dung nhitng nhin thdc, hanh vi tich cye
clia ngudh téu ding d8i véi thuong hidu
va gidi thich gid tri vd hinh vi sao ngudi
tiéu dung chon mua thuong hiéu nay, ma
khong chon mua thueng hiéu khic.

Tai san thuong hiéu duge do Iudng bdi
céc thanh phin khdc nhau. Ching han,
theo Aaker (1991, 1996), tai sdn thudng
hiéu bao gﬁm 4 thanh phﬁn: (i) Nhéan
biét thudng hiéu; (1) Chil luong cam
nhin; (iii) Lién wdng thuong higu; vi
(iv) Long trung thanh lhuong hiéu. Con
Ke[ler(l993) lai cho ring, tai sdn thuong
hi¢u bao gom 2,thanh phan Nhan biét
thirang hiéu va An wrong vé zhudng hiéu.
Berry (2000) la1 cho riing, i sdn 1h|.rdng
hiéu gdm: Nhan biét thudng hicu va Y
nghia thigng hiéu.

Mb hinh va gia thuyé&t nghién cdu
dé xu#t

Trong nghién cGu nay, nhém tdc gid
st dung mé binh tai sdn thuong hiéu cia
tdc gid Aaker (1991, 1996). Tuy nhién,
sau khi thdo ludn cdng cdc chuyén gja
va thio ludn nhém cdng cic d6i twgng
khido sat thc gid dé xuat mé hinh nghlen
cttu, gdm 5 thanh phin: Nhéin bi€l
thuong hiéu; Lién twdng thudng hiéu;
Chat lugng cAm nhdn; Long trung thanh
thuong hiéu va Niém tin vé thuong hiéu
(Hinh 1),

Trén cd s8 d6, tac gid da dua ra gid
1huy&t nhu sau:

HI: Mttc d6 nhin biét clia ngudi tieu
ding d8i v6i thuong hiéu ting hay gidm
s€ Jam cho gid trj taj sdn thuong hiéu do
cfing tang hay giam theo (+).

H2: Mitc d6 lién wdng cha ngudi téu
dung d6i vdi thugng hiéu ting hay gidm
s€& lam cho gid tri tai sén thugng hiéu d6
clng ting hay gidm theo (+).

H3: Chét lugng cim nhin cla ngudi
tiéu ding d8i vdi thudng hiéu ting hay

BANG 1: KET QUA PHAN TICH DO TIN CAY CUA CAC KHAI NIEM NGRIEN C(u

Khdi ni¢m vi cic bi€n quan sit

Cronbach’s
Alpha

Nhén bié1 thudng hidu (AW)

AW Té1 biél duge logo clia X

AW2: T6i ¢6 the phin bié1 duge X vdi cic sin phiam clng loal khic trén
thi trudng

AW3. Té1 biét X 12 san phiim sifa c6 ngudn gdc W nhién

AW4: Té1 biét duge bao bi ciia X

AWG: Té1 bigt duge hudng viciia X

0,866

Lién tudng thudng hi¢u (AS)

AS1. C4c dic tinh ciia X d€n v6i 1di mat cich nhanh chong

AS2: Khi nhdc dén X, 151 ¢6 thé lign trdng ngay d&n logo ctia X mét
cdch nhanh chéng

AS3: Kbi nhic dén X, 18i d& dang hinh dung ra X

AS4: Khi nhic dén X, td1 nghi ngay dén loai sifa ¢6 ham Igng dinh
dudng cao

ASS* Khi nhiic dén X, 161 nghf ngay dén loai sifa c6 ngudn géc t nhién

0,882

Chilt lvgng cdm nhan (QL)

QLI: Téi cho rling X 6 vi ngon

QL2: T6i cho rling X ¢6 bao bl dep

QL3: Chat luung cdla X cao hon 50 vdi cfic sta ciing loar khc

QL4: X ¢6 ngubn gbc w nhién

QL6. X c6 him luong dinh dudng t8i wu

0,845

Ni&m tin thudng higu (BT)

BT1: T6i tin wdng X

BT2: Cong ty siin xuéit ra X mang d&n chit luong san phdm nhu di cam két

BT3: Téi tin chit lwong clia X ludn ducc duy tr vi ddng nhit

BT4: Céng ty siin xul raX mang dén chit Wigng cia X nhi nhirng gi
dudc truyén théng, quéng cdo

BTS: Té1 tin tudng cang ty sin xudt raX

0,835

Trang thanh thueng hi¢u (LO)

LOI Téi yéu mén X

LO?2: Khi ¢6 nhu ciu uéu diing sira, lya chon hang diiu cda 6i la X

LO3: Mot khi ¢6 kha nang i€p cin dudce X, 161 khéng chon loai sifa khdc

LO4: Té1 cho riing minh Ja “Fan trung thanh™ ciia X

0,836

Tai san thuong hiéu (BE)

BEJ: T61 chon mua X thay vi c4c san phim sia chng loai khic c6 mat
1rén thj truong méc dit ching 1a nhy nhau

BE2: N&u ¢6 mét sin phim sifa khdc 6 cing tinh ning nhu X, 16i van
chon mua X

BE3: Néu ¢ mot thuong hiéu sita khic ot nhu X, to1 van chon mua X

BE4- Néu c6 mt thuong hi¢u khdc khong c6 suf khdc biét so vai X vé
mai thit, 11 vin chon mua X

0,873
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BANG 2: KET QUA CFA CAC YEU TO TAC DONG

Nhdn biét thuung hiéu [AW 5 0,866 0,565
Lién ntdng thuong hiéu|AS 5 0,882 0599
Chit luong cim nhan  |QL S 0845 0,522

- Théa mén
Niém tin thvong héu  |BT 5 0.812| 0,505
Long trung thanh Lo 4 0.837| 0562
T2i sdn thuong hiéu  (BE 4 0,873 0,633

BANG 3: KET QUA KIEM DINH CAC GIA THUYET NGHIEN cdd
A , ] ]

quan e | i | iy 58158 C.| P | Kétlugn
LO|< |AS 0315 0.359( 0.046| 6,799| ***|Chap nhin H,
LO |<- [BT 0651 0,338( 0,106/ 6,149| ***|Chip nhan H,
LO [<- [AW 0.203 0,233( 0,044| 4,646 ***|Chip nhan H,
LO |<- |QL 0,630 0,317/ 0,106| 5,958| ***|Chip nhin H,
BE |<- |LO 0.260 0.256] 0,065 4,017| ***|Chip nhan H,
BE |<- BT 0.582 0,208| 0,101 5,783 ***|Chap nhan H,
BE |<- |AW 0,312, 0,353( 0,043 7.349| ***|Chap nhin H,
BE |<- [QL 0.595 0,295( 0.100| 5.928| ***|Chap nhan H,
;:As 0,266 0,299 0,044| 6,026| ***|Chép nhan H,

1 Kel qua phan lich cus tac gid

gidm s& 1am cho gid tri tai sin thuong hiéu d6 cling
ting hay gidm theo (+). }

H4: Long trung thanh cda ngudi néu diing d8i véi
thuong hiéu ting hay gidm sé lam cho gud tri ta1 sdn
thueng hiéu d6 cang tang hay gidm theo (+).

HS5: Niém tin clia ngudi tiéu ding d&i véi thuong
hiéu ¢6 dnh hudng tryc ti€p 1&n thi sdn thuong hiéu (+).

H6: Mtc dd nhin bi€l ciia nguth tiéu diing d&i
vdi thuong hiéu ting hay gidm s& lam cho long trung
thanh cda ho ddi vdi thuang higu d6 cing ting hay
gidm theo (+). )

H7: Mifc d6 lién tudng ctia ngudi tiéu ddng ddi
v6j thuong hiéu ting hay gidm s& lam cho long trung
thanh ctia ho d3i véi thudng hiéu d6 ciing ting hay
gidm theo (+). 3

H8: Chat lugng cam nhan cla ngudi tiéu ding déi
v6i thudng hiéu tang hay gidm s& l1am cho ldng trung
thanh cia ho déi vdi thuong hiéu dé cling ting hay
gidm theo (+).
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HY: Niém tin ctia ngudi tiéu ding
d6i vdi thudng higu tang hay gidm sé
lam cho long trung thanh cda ho déi
v6i thudng hiéu d6 ciing ting hay gidm
theo (+).

Phudng phéap nghién cidu

D€ c6 56 liéu nghién ciu, tic gia thyc
hign khdo sdt v6i 500 d4p vién la ngudi
1iéu ddng sifa cda cdc cong ty: Vinamilk,
TH Group; Nutifood: Friesland Campina
Viét Nam. Thai gian khdo st t thing
10-12/2018. Sau khi x{ ly, s& phi€u ddp
itng yéu cdu 12 477.

KET QUA NGHIEN cUU

K&t qua phén tich db tin cay cha
thang do

K&l qud duge trinh bay trong Bang 1
cho thi'y: 33 bi&n quan sdt ding d€ do
ludng 6 khdi niém nghién ciu (thi sdn
thuong hidu va 5 thanh phdn cla n6).
Sau khi phén tich d6 tin cdy cia thang do
théng qua hé s Cronbach’s Alpha, thi
bién AWS, AS6, LOG bi loai, vi ¢6 hé
58 (wang quan bi€n véi 1dng nhd hon 0,3
va ddng thdi khi loai nhitag bi€n quan
sdt nay, thi hé s§ Cronbach's Alpha cla
thang do cing tang 1én.

Phan tich nhén t& khdm phéd (EFA)

K& qui phan tich EFA cho thay, cic
thang do déu dat yéu cdu vé gid tri. Cu
thé: EFA cdc thanh phdn (i san thuong
hiéu dudc trich thinh 5 y&u t6 twang ing
vdi cdc bién do ludng cia 5 khii niém
v6i 18ng phuong sai trich 13 64,616%
tai Eigenvalue 13 2,552; EFA 1ii sin
thuong higu duge trich thanh 01 yéun
18 v6i phuong sai trich 1a 72,479% tai
Eigenvalue [2 2,899. K&t qud phan tich
EFA dudc st dyng bing phuong phip
xoay Varimax.

Phan tich nhn t§ khing dinh (CFA)

Keét qui CFA duge trinh biy trong
Bang 2 cho thAy, ta1 cd cic thang do déu
thda méin yéu cau vé dd tin cy 18ng hop,
phuong sai trich, gid tij hor (y, gid ri
phén bié¢ va tinh don hudng,

Kilém dinhﬁmﬁ hinh nghién cidu

K&t qud ki€m dinh duge winh bay nhu
Hinh 2 cho thiy: mé hinh ¢6 gid 1ry Chu?
= 820,683, df = 341; Cmin/df = 2,407
v6i gid tri p - value = 0,000 (< 0.05), th
chua lxhda man nhu mong ddi 3 do quy
md mau nghién cdu. Tuy nhién, cic chi
uéu khic cho thay mé hinh nay phy hgp
véi dit héu thu thap tir thi tning: TL| =
0,921; CFI = 0,929; RMSEA = 0,054
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K&t qué ki€m dinh c4c gid thuyét
nghién cifu dugc trinh bay trong Bdng
3 cho thiy: tat cd cdc gid thuyét déu
dugc chip nhan & mic y nghia 5%, d6
tin cdy 95%.

KET LUAN VA MOT SO KIEN NGH|

K&t lnan

Mgt la, i sdn thuong hiéu chiu tic
d6ng truc ti€p b&i S thinh phin: Nhan
bi&t thuong hiéu; Lién wéng thuong
hiéu; Chdt lwgng cdm nhdn; Niém tin
thuong hiéu; va Trung thanh thudng hig¢u
vdi mic ¥ nghia 5%, d§ tin cly 95%.
Pidu niy c6 nghia 1a: Khi ngudi tiéu
ding c6 thé nhén biét dugc, d& dang lién
(dng dudc nhitng dic diém clia thuong
hiéu sita, cho ring, sin phim sia ndy c6
chit Iuong cao hon so vér cae loai khic
c6 m3t trén thi rudng, tin wdng va trung
thanh v6i thuodng hiéu sita. T d6, sé 1am
gla ting tinh cdm cda ngudi tiéu ding
dsi véi Ihl!dng hiéu sita nay, ciing nhut
gia tang ¥ dinh lya chon sdn phim nay
thay vi cdc sin phdm cdog loai c6 mit
trén thi trudng.

Hai la, 1ong trung thanh cda ngu’dl
tiéu dhng chiu tdc dong truc ti€p bdi
nhan bi€t thuong hiéu, lién wéng thuong
hiéu, chat lugng cdm nhén, VA niém
tin thuong hiéu véi mic y nghia 5%,
40 tin cdy 95%. Diéu nay c6 nghia la:
Khi ngudi tiéu diang nh4n bi€l dugc, dé
dang lién wdng dude nhitug dic diém
clia thudng hiéu sifa, cho ring loai sita
nay c6 chat lugng cao hon so vdi cdc
loai khdc ¢6 mat trén thi trudng va tin
twdng vao thuong hiéu sita, thi sé 1am
gia tang 1ong trung thanh cia ho d&i véi
tbudng hidu.

Mét s6 ki&n nghi

Dya vao két qud nghién ciu, téc gid
dua ra mét s6 khuy&n nghi nhim ting gid
uj thuong higu sifa, nhu sau:

Nang cao "Nhin biét thumrg higu”

- Céc chuong trinh truyén thdng cin
dudc trién khai di manh, 1dp trung thé
hién rd rang hé th8ng nhan dién thuong
hi¢u d€ ngudii tiéu dung c6 thé nhin ra
thudng hiéu. Tir d6, dé dang nhin biét,
phén biét duge thuodng hiéu trong s6 cic
thuong hiéu sita khic. Cu thé hon, ndi
dung truyén théng khdng chi bing “loi”
(slogan - khiu hiéu, USP - ph4t bi€u dinh
vi..), ma con bao gdm:“phin hinh dnh -
nhin di¢n™ (fogo, bao bi - nhdan mdc sin
phim, symbol - hinh tigng, 16ng mau sic

HINH 2: KET QUA KIEM DINH MO HINH NGHIEN C((a
Chi-square=820.683,df=341;CMIN/df=2.407;p=.000;
TLI=.921;CFI=.929;RMSEA=.054
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Nguén: Tinh toan cia tac gia

chd dao, dic tinh cdn nhdn manh..) va 4m thanh (nhac
hiéu, b21 vé, doan tho..). Thong diép, ndi dung uuyén
thong cin 1am rd chdngloai, dic trung, ngudn gdc sdn
phdm ma thuong hiéu dai dién; déng thdi, thang diép,
hinh thdc va noi dung phai lh6ng nhgt, xuyén sudt va
(4p trung.

- V6i nhitng thugng hiéu dang trong giai doan “giéi
thiéu™ cdn vu tién lam ting mdc d6 nbin biét thudng
hiéu, thudng 12 giai doan tung (va/ho¥c téi tung) ra thi
trudng, thi quang co, quang bé thuong hiéu (publicity)
v quan hé cong chiing (PR) 12 cdc hoat dong nén dudc
xem xét trude tién, Con v6i nhiing thrdng hiéu trong
giai doan “ph4t trién”, bén canh qudng céo nhic nhé,
nén sit dung PR, markenng tryc ti€p, marketing ky
thudt s&’ (digiral markeung) khuy&n mai - uu di nguth
dﬁng nhiim cung cip sy nbén thirc ddy dd d6| vdi sdn
phim - thudng h1¢u n6i dung théng tin cin cu thé,
chuyén siu hon vé dic tinh, qui trinh sdn xuit, bao b
- d6ng g6i mdi..., ciing nhu ting cudng sy tong tac véi
ngudi tiéu dimg nhim thiu nhan sy phin héi thudng
xuyén, lién tuc.

Néang cao “Lién 1udng thitong hiéu”

- Cin 130 dyngva ting sy lién tung trong tam tri
ngudi tiéu ding vé thuong hiéu dua vio cdc ddu hiéu
nhén biét, dic biét 1a thiét k& logo, bao géi d& nhin
dién va c6 tinh déc ddo nhim gitp cho ngudi tiéu diing
¢6 s lién (wng d& dang va rd nét vé thudng hiéu trong
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tam tri ho. Bén canh dd, xdc dinh nhimg th€ manh ndi
tréi clia thudng higu vé dic tinh sin phdm, 1gi ich mang
lai d€ tao sy lién twdng 3 rAng v nhanh chéng rong
tam tri ngudi tiéu diing.

- Néang cao lién tudng thuong hiéu d€ ting trung
thanh thudng hiéu cdn sy ddu tv chuyén sdu vao hoat
déng R&D (nghién ciu vi phit ri€n) sn pham mdai,
nguon va/hodc ving nguyen ligu, khong ngiing cam
k&l va giff \'lrng “chat Iudng sin phim™.

Néng cao “Chal lugng cém nhan"”

Gidr phdp 1a gia ting su trdi nghiém cia khich
hing (customer cxpenences) bén canh truyen théng
d€ tang nhin biét, lien twéng thuang higu; déng thl
cln lién tyc nghién ciu nhu ciu uéu ding sifa vé
loai erdng vi, ching loai, kich ¢8 va ki€u loai bao
bl s3n phim ma ho mong mugn d€ tir 46 cAi tién sin
phim lién tuc nhim cung cap cho khich hing loa
sita khong nhlmg d3m bao vé nhu cdu dudng chit, da
dang vé& bao géi ki mua sfm, ma con c6 huong 161
cuén, hap din v vi ngon - dic trung dugc ngudi tiéu
diing cdm nhén ré nét.

Ngoai ra, cin ting cudng sy wong tdc gita thuong
hiéu v6i ngudi tiéu ddng théng qua céc cdc hoat déng
mang lai sy trdi nghi€ém cho khdch bang nhu cdc
chuong trinh diing thif sdn ph&m; trung bay 4n wong -
2idi thiéu cin k&, tan tinh - phyc vu chu ddo tai diém
badn..; thi&t 1p kénh twr van, hd trd cung cdp thdng tin,
tinh ning, cng dung.. cda sin pham.

Néng cao “Niém tin thitong higu”

Gidi phdp gidn Ilep ning cao mém tin thuong hiéu
12 truyén lhon(y quing bd nhiim 120 dung su un wéng
d6i v6i sén pham - thuong hiéu; cong cy kh4 hitu dung
1a PR (chiéng thuc, bién ho, chuong trinh mdi tham
quan doanh nghiép, doanh nghiép tw glUl thi€u, trang
fanpage thdo luan, tdi tro cho cdng ddng hoiic cic
chuong trinh ¥ nghia xa héi...).

Gidi phép tryc 1i€p ning cao niém tin thuong hidu
13 cdic hoat ddng, chudng trinh nhim cung cip sv trd1
nghiém tiéu diing sdn phim - thudng hig¢u. Cin phéi

TAILIEU THAM KHAO ___

hdp vai cde nhd ban 1€ (siéu (hi, Tung
tdm thyong mai, cita hang 2i6i thiéu
san pham ) tlén hanh céc chuong trinh
ding thif nhim gidi thigu chng loai sén
ph&m méi, ciing nhut thu hit thém ngudi
tiéu divng m6i. T d6, lhuyél phuc ho tin
diing. Ngoai ra, c6 thé 4p dung nhiing
hinh thitc khuyén mdi - wu dii (mua hang
tdng k&ém sdn pham mdi; tich Ju§ bao b,
héa don .. - d6i nhan sin phfm méi..) d6i
v3i nhitng nhém ngudi tiéu ding da timg
st dung.

Nang cao “Long trung thimh thuong hidu”

P4y 12 mét thanh phdn rdt quan
trong d€ (20 thi sdn - gid tri thuong
hiéu. Gid1 phdp la truyén théng, tuang
t4c nhim tAng sy nhén bi&t thuong hiéu,
130 sy lién wdng thuong hiéu rd rang,
chit lugng dugc cdm nhan ddp tng
diing nhu cdu, tao duge niém tin thuong
hi¢u ding nhv ky vong cia ngudi tiéu
dong. Mar khdc, ngudi uéu ding trung
thanh véi thuong hiéu khi that sy yéu
mé&n thudng hiéu. Do vay, thuong hiéu
phii ¢4 nhitng thuge tinh d4d site thuy&t
phuc ngudi tiéu dung.

Theo d6, cdc doanh nghiép sia cin
thye hién gidi php dﬁng bd, ¥ nghién
ciu nhu cdu, wéc muén cia ngudl téu
ding d€ hoan thién sin pham, nhu:
hiong, vi sén pham, thi€l k€ cdc ddu hidu
nhdn biét thuong hi€u, ciing nhu nhan
miéc bél mat - d& nhg. théng diép truyén
théng cdn thé€ hién lgi ich chiic ning va
lai ich cdm tinh cda thudng hiéu, 10 cho
ngud tiéu dung tin twdng mua ddng san
pham Tir d6, nang cao 1dng trung thanh
cla khdch hing d8i véi thuang hiéu,
doanh nghiép.C
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