
Tai san thu'dng hieu su'a tai Viet Nam: 

Tiep can difdi goc do 
nsiTori tieu dune 

C-? KJ NGavlN ANH TUAM* 

Tom tit 
Muc tiiu nghien cffu ndy nhdm xdc dinh vd do ludng tdc ddng cua cdc thdnh phdn tdi sdn 
thuang hieu di'n tdi sdn thuang hiiu hieu tdng the vd tdc dgng giffa cdc thdnhphdn ndy vdi 
nhau dd'i vdi cdc thuang hieu tgi ngdnh sffa tgi Viet Nam. Thdng phong vdn true tie'p 477 
ngUdi lieu dung, ki't qud nghiin cffu cho thdy: (i) Tdi sdn thffang hieu sffa chiu tdc dgng 
true tie'p hdi 5 thdnh phdn: Nhdn bie't thuang hieu; Lien tudng thuang hieu; Chdt lugng cdm 
nhdn; Niim tin thuang hieu; Trung thdnh thuang hiiu; (ii) Trung thdnh thuang hieu chiu tdc 
dgng true tii'p bdi: Nhan bie't thuang hiiu; Liin tUdng thuang hieu; Chdt lugng cdm nhgn; 
Niem tin thuang hieu. 

Tii khda: tdi sdn thuang hieu, ngudi tiiu dung, thuang hiiu sffa 

Summary 
The study is to identify and measure the impact of components of brand equity on overall brand 
equity and influence of these dimensions on milk brands in Vietnam. Through direct interviews 
with 477 respondents, it indicates that (i) Equity of milk brand is directly affected by five 
dimensions which are Brand awareness. Brand associations. Perceived quality. Brand trust, 
Brand loyalty; (ii) Brand loyalty is directly impacted by Brand awareness. Brand asociations, 
Percieved quality. Brand trust 

Keywords: brand equity, consumers, milk brand 

Giai THIEU 

Hidn nay, cac doanh nghidp trong ntfde hidn chie'm 
uXi Ihd' tren thi IrUdng siJa dang nUdc. Ngtfdc lai, cac 
hang ngdai chie'm hdn 70% thi phan trong thi tru'dng 
"sda bdt", vdi cae thu'dng hieu manh cua cdc tap doan 
ldn trong nganh ndy, nhif: Abbott, Mead Johnson, 

HiNH 1: MO HINH VA CAc GIA THUYET NGHIEN CCTCI 

Meji, Danone, Dutch Lady, Nestle..., 
Vidt Nam chi cd 1 ddn vi duy nhd't la 
Cdng ty Vinamilk cd du kha nang canh 
tranh vl thi phdn vdi cac doanh nghiep 
trdn. Nguydn nhan dUdc ehi ra la do cdc 
cdng ty stfa cua Viet Nam chu'a cd chid'n 
lu'dc vg xdy difng IhUdng hidu mot each 
dung dan. Trong khi dd, tdi san IhUdng 
hidu manh mang dd'n cde cd hpi md rdng 
thu'dng hidu thanh eong, gia tang kha 
nang chdng lai cde nd life truyen thdng 
quang bd cua dd'i thu canh tranh va tao 
ra cac rao can xdm nhdp nganh tuf cac dd'i 
thu eanh tranh tiem tang. 

CO sd LY THUYET VA MO HINH 
NGHIEN CU'U 

Cd s^ ly thuyd't 
Theo Aaker (1991, 1996), tai san 

thu'dng hidu dUde xem nhu gia tri tang 
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thdm do thtfdng hidu mang Iai. Cdn 
Srivastava va Shocker (1991), Wood 
(2000) lai difa quan did'm, tdi san thUdng 
hieu dUdc eoi la gid tri ldi ich lang them 
til mdl san pha'm vt cd ten hidu. 

Mac dil each hie'u cd the khac nhau, 
nhifng hau hd't cdc nghidn eiJu tnfdc do 
deu dong tinh rang, tai san thifdng hieu 
the hidn sif chon loc cd y chi va tinh cam 
cua ngifdi tidu ddng ddnh cho thifdng 
hidu trong mdt tap eac thu'dng hidu canh 
tranh khde cd mat tren thi trudng. Dieu 
n^y ciing giai thieh cho quan diem coi tai 
san thifdng hidu nhtf la kd'l qua cua nd life 
marketing cua doanh nghidp nham xdy 
dtfng nhiing nhdn thu'c, hanh vi tich eifc 
cua ngu!di hdu diing ddi vdi thu'dng hidu 
va giai thich gia tri vd hinh vi sao ngu'di 
tieu dung chpn mua thifdng hieu nay, md 
khdng chpn mua thifdng hieu khde. 

Tai san thu'dng hidu dUdc do Iifdng bdi 
cde thanh phan khac nhau. Chang han, 
theo Aaker (1991, 1996), tai san thUdng 
htdu bao gom 4 ihdnh phan: (i) Nhan 
bie't thifdng hidu; (ii) Cha'l lu'dng cam 
nhdn; (iii) Lidn tifdng thifdng hieu; vd 
(iv) Long trung thdnh thu'dng hidu. Cdn 
Keller (1993) lai eho rang, tai san thu'dng 
hidu bao gdm 2, thdnh phan: Nhdn bie't 
thUdng hieu va An tUdng ve thtfdng hidu. 
Berry (2000) lat cho rang, tdi san thifdng 
hidu gdm: Nhan bid'l thu'dng hidu va Y 
nghia thUdng hidu. 

M6 hinh va gia thuye't nghien cii'u 
dl xua't 

Trong nghidn cifu ndy, nhdm tae gia 
siJdung md hinh tdi san thifdng hieu cua 
tac gia Aaker (1991, 1996). Tuy nhidn, 
sau khi thao ludn cting cdc chuydn gia 
vd thao ludn nhdm cilng cdc dd'i tu'dng 
khao sat, tac gia de xua't md hinh nghien 
ctfu, gdm 5 thdnh phan; Nhdn bid't 
thUdng hidu; Lien tifdng IhUdng hidu; 
Cha't lu'dng cam nhan; Long trung thanh 
thUdng hieu va Niem tin ve thu'dng hidu 
(Hinh ]). 

Tren ed sd dd, tac gia da difa ra gia 
thuye't nhtf sau: 

HI: Mu'c dp nhdn bid't cua ngifdi tidu 
dung dd'i vdi thu'dng hidu tang hay giam 
se lam eho gid tri tdi san thu'dng hidu dd 
ciing tang hay giam theo (+). 

H2: Mu'c dd hen lu'dng cua ngu'di ttdu 
diing dd'i vdi thUdng hieu tang hay giam 
se lam cho gid tri tai san thUdng hidu dd 
cung tdng hay giam theo (+). 

H3: Cha'l Iifdng cam nhdn eua ngu'di 
tieu dung dd'i vdi thifdng hidu tang hay 

BAMG 1: KET QGA PHAN TJCH DO TIN CAY COA CAC KHAI NIEM MGHIEN C(l(l 

Khai ni^m va cac big'n quan sdt Cronbach's 
Aipha 

Nh^n biet thifcfng higu (AW) 

AWl; Toi biet dtrOc logo cua X 

AW2: Toi co the phin biet dtfcfc X vdi cac san pham cQiig loai khac tren 
thi trtf&ng 

AW3. Tot biet X la san pham sffa co ngu6n gŜ c iif nhien 

AW4: Toi bie't diTcfc bao bi ciia X 

AW6: T6i big'l dtfcfc htrdng vi cua X 

0,866 

Lien tifdng thi/tfng hieu (AS) 

AS 1. Cac dac tinh cua X de'n vdi toi mot each nhanh ehong 

AS2; Khl nhac de'n X, t6i c6 the lien ttfdng ngay de'n logo cua X mot 
each nhanh ch6ng 

AS3: Khi nhSc den X, loi dl dang hinh dung ra X 

AS4; Khl nhac de'n X, tSi nghT ogay de'n loai sffa c<5 ham Iffdng dmh 
difSng cao 

AS5' Khi nhac de'n X, toi nghT ngay de'n Ioai sffa co nguon gfl'c lif nhien 

0,882 

Cha't lifrfng cam nhSn (QL) 

QLl: Toi cho iSngX co vj ngon 

QL2: Toi cho rang X co bao bi dep 

QL3: Chat IffUng cua X cao hcfn so vdi cac sffa cung loai khac 

QL4: X CO nguon goc ttf nhien 

QL6. X CO ham lu'dng dmh du'dng toi Uu 

0,845 

Niem tin thifdng hi$u (BT) 

BTl:Toi tintifdngX 

BT2; Cong ty san xuSt ra X mang dfe'n chS't lu'dng san pham nhtf da cam ket 

BT3: Toi tin chat Iffdng cua X luon dffdc duy tri va dong nhat 

BT4: Cong ty san xu^t raX mang de'n chat lu'dng ciia X nhu' nhu'ng gi 
dtfdc ttuyen thSng, qtiang cdo 

BT5: Toi tm tudng cong ty san xua't raX 

0,835 

Trung thanh thiftfng hi^u (LO) 

LOI' Toi yeu men X 

L02: iChi co nhu cau neu diing sffa, lu'a chgn hang diiu cita tdi lii X 

L03: Mpt khl cd kha nang tiep can dUdc X, tdi khong chon loai su'a khac 

L04: Tdi cho rang minh la "Fan trung thanh" cua X 

Tai san thifdng biSu (BE) 

BBI: Tdi chpn mua X thay vi cac san pham sffa cting loai khac cd mat 
tren thi trffdng mac dii chting la nhff nhau 

BE2: Neu cd mdt san pham su'a khac cd ciing tinh nang nhff X. tdi van 
chon mua X 

BE3: Ne'u cd mdt thu'dng hieu sffa khde td't nhff X, tdi vSn chpn mua X 

BE4' Ne'u cd mdl thffdng hieu khac khdng cd sff khac bi6t so vdi X ve 
moi thiJ, tdi viin chon mua X 

0,836 

0,873 

121 



BANG 2: KET QUA CFA CAC YEG TO TAC DONG 

KhSi ni^m 

Nhan biS't thffdng hieu 

Lien tffdng thffdng hiSu 

Cha't Iffdng cam nhan 

Niem tin thffdng hieu 

Long trung thanh 

Tai san thtfdng hieu 

Ky 
hi^u 

AW 

AS 

QL 

BT 

LO 

BE 

So'bien 
quan sat 

5 

5 

5 

5 

4 

4 

DO tin cSy 
t^ng hdp 

0,866 

0,882 

0,845 

0,812 

0,837 

0,873 

Phifthig 
sai trich 

0,565 

0.599 

0,522 

0,505 

0,562 

0,633 

Gia tri hdi t\}, gia tri ph3n 
bi@t va tinh ddn htfdng 

Thoa man 

BANG 3: KET QUA KIEM DINH CAC GIA THGYET NGHIEN CCfU 

Md'i 
quan h& 

LO 

LO 

LO 

LO 

BE 

BE 

BE 

BE 

BE 

<-
<-
<-
<-
<-
<-
<-
<-
<-

AS 

BT 

AW 

QL 

LO 

BT 

AW 

QL 

AS 

H^sd'ifficlif^fng 
(chila chu^n hoa) 

0,315 

0.651 

0,203 

0,630 

0,260 

0,582 

0,312 

0.595 

0,266 

Hfis6'tforclif((ng 
(chu£n boa) 

0,359 

0,338 

0,233 

0,317 

0,256 

0,298 

0,353 

0.295 

0,299 

Sais^ 

0,046 

0,106 

0,044 

0,106 

0,065 

0,101 

0,043 

0,100 

0,044 

CR. 

6,799 

6,149 

4,646 

5,958 

4,017 

5,783 

7,349 

5,928 

6,026 

P 

... 
*-
*-
-* 
*-
-* 
*-
*-
*** 

KetluSn 

Chap nhan Ĥ  

Chap nhan H^ 

Chii'p nhan H^ 

Chap nhan H,, 

Cha'p nhan Ĥ  

Cha'p nhSn Ĥ  

Chap nh|nH| 

Cha'p nhan H, 

Cha'p nhan H, 

Nguon Ket qua phan tich CUB tac gia 

giam se lam cho gia tri tai san thifdng hieu do cung 
tang hay giam theo (+). 

H4: Long trung thanh cua ngifdi tidu dung doi v6i 
thu'dng hieu tang hay giam se lam cho gia tri tai san 
thu'dng hidu do cung tang hay giam theo (+). 

H5: Nilm tin cua ngu'Si tidu diang do'i vdi thifdng 
hieu CO anh hu'dng trtfc tiep len tai san thtfdng hidu (+). 

H6: MiJc dp nhan bid't cua ngu'di tidu diing dd'i 
vdi thu'dng hieu tang hay giam se lam cho long trung 
thanh cua ho dd'i vdi thu'dng hidu do cung tang hay 
giam theo (+). 

H7: MiJc dd lidn tifdng cua ngifdi tidu ddng doi 
vdi thu'dng hidu tang hay giam se lam cho long trung 
thanh cua ho do'i vdi thu'dng hieu do cung tang hay 
giam theo (+). 

H8: Chat lu'dng cam nhan cua ngu'di tieu diing ddi 
vdi thu'dng hidu tang hay giam sd lam cho long trung 
thanh cua ho dd'i vdi thifdng hieu dd cung tang hay 
giam theo (+). 

H9: Nilm tin cua ngu'di tieu^ diing 
dd'i vdi thu'dng hidu tang hay giam ŝ e 
lam cho long trung thanh cua hg doi 
vdi thifdng hieu do cung tang hay giam 
theo (+). 

Phifcfng phap nghidn ci?u 
De cd sd' lieu nghidn ciJu, tac gia thifc 

hidn khao sat vdi 500 dap vidn la ngu'di 
tidu dung siia ciia cac cdng ty: Vinamilk, 
TH Group; Nutifood; Friesland Campina 
Vidt Nam. Thdi gian khao sat til thing 
10-12/2018. Sau khi xit iy, so'phid'u dap 
ifng ydu cau la 477. 

KET QUA NGHIEN CU'U 

Ke't qua phan tich dd tin cSy cua 
thang do 

Ke't qua du'dc trinh bay trong Bang 1 
cho tha'y; 33 bie'n quan sat diing de do 
Iifdng 6 khai nidm nghien ciJu (tai san 
thifdng hieu va 5 thanh phan ciia nd). 
Sau khi phan tich do tin cay ciia thang do 
thdng qua he so' Cronbach's Alpha, thi 
bid'n AW5, AS6, L06 bi loai, vi co he 
so' tifdng quan bid'n vdi tdng nhd hdn 0,3 
va dong thdi khi loai nhffng bid'n quan 
sat nay, thi hd so'Cronbach's Alpha ciia 
thang do cung tang len. 

Phan ti'ch nhan td'kham pha (EFA) 
Ke't qua phan tich EFA cho tha'y, cac 

thang do deu dat yeu c^u vi gia tri. Cu 
the: EFA cac thanh phan tai san thu'dng 
hieu du'dc trich thanh 5 yd'u to' tifdng ifng 
vdi cac bid'n do ltfdng cua 5 khai niem 
vdi tdng phu'dng sai trich la 64,616% 
tai Eigenvalue la 2,552; EFA tai san 
thifdng hidu du'dc trich thanh 01 yd'u 
td' vdi phifdng sai trich la 72,479% tai 
Eigenvalue la 2,899. Ke't qua phan tich 
EFA dtfdc siJ dung bang phifdng phap 
xoay Varimax. 

Phan tich nhSn to khang dinh (CFA) 
Ke't qua CFA du'dc tiinh bay trong 

Bang 2 cho tha'y, tat ca cac thang do deu 
thoa man ydu cau v^ dd tin cSy tdng hdp, 
phu'dng sai trich, gia tri hot tu, gia tri 
phan bjdt va tinh ddn hifdng. 

Ki^m dinh md hinh nghidn cu'u 
Ke't qua kidm dinh du'dc trinh bay nhtf 

Hinh 2 cho thay: md hinh cd gia tri Chi-
= 820,683, df = 341; Cmin/df = 2,407 
vdi gia tri p - value = 0,000 (< 0.05), thi 
chu'a thda man nhif mong ddi la do quy 
md mSu nghien ctfu. Tuy nhidn, cac chi 
tteu khac cho thay md hinh nay phil hdp 
vdi dtr hdu thu thap ttt thi tnfdng- TLl'= 
0,921; CFI = 0,929; RMSEA = 0,054. 
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Kd't qua kiem dinh cac gia thuye't 
nghien cu'u difdc trinh bay trong Bang 
3 cho tha'y: ta't ca ciic gia thuyd't ddu 
du'dc cha'p nhan d mu'c y nghia 5%, dd 
tin cay 95%. 

KET L U A N VA MQT SO KIEN NGHj 

Kd't lu^n 
Mgt Id, tai san thifdng hieu chiu tac 

ddng tnfc tid'p bdi 5 thanh phan: Nh^n 
bie't thifdng hidu; Lidn tifdng thu'dng 
hidu; Chat Iifdng cam nhan; Niem tin 
thifdng hidu; va Trung thanh thtfdng hidu 
vdi mite y nghia 5%, dd tin cfly 95%. 
Didu nay cd nghTa la: Khi ngu'di tieu 
diing cd thd nhan bie't du'dc, dd dang lidn 
tu'dng dtfdc nhiing dac diem cua thtfdng 
hieu sHa, cho rang, san pham siia nhy cd 
chat lu'dng cao hdn so vdi cac loai khac 
cd mat trdn thi tnfdng, tin tu'dng va tmng 
thanh vdi thtfdng hidu stfa. Til dd, se lam 
gia tang tinh cam ciia ngu'di tidu diing 
dd'i vdi thu'dng hidu sifa nay, cung nhif 
gia tang y dinh hia chpn san pham nay 
thay vi cac san pha'm cung loai cd mat 
trdn thi tnfdng. 

Hai Id, long trung thanh ciia ngifdi 
tieu diing chiu tac ddng triJc tie'p bdi 
nhan bid't thifdng hieu, lidn ttfdng thu'dng 
hidu, chat ltfdng cam nhan, va niem 
tin thifdng hieu vdi miJc y nghia 5%, 
do tin cay 95%. Dieu nay cd nghia la: 
Khi ngu'di tieu diing nhan bid't difdc, dd 
dang lien lu'dng du'dc nhiing dac didm 
ciia thu'dng hieu sifa, cho ring loai sila 
nay cd cha't lu'dng cao hdn so vdi cac 
loai khac cd mat trdn thi tnfdng va tin 
tu'dng vao thu'dng hidu siia, thi se lam 
gia tang long trung thanh ciia ho do'i vdi 
thu'dng hidu. 

M6t so'kid'n nghi 
Difa vao kd't qud nghidn ciJu, tac gia 

difa ra mdt so'khuyd'n ngh; nham tang gia 
tri thu'dng hidu siia, nhif sau: 

Ndng cao "Nhgn bie't thuang hieu " 
- Cac chifdng trinh truyen thdng c^n 

du'dc tridn khai dii manh, tap trung the 
hidn rd rang he thd'ng nhan dien thu'dng 
hidu de ngu'di tidu dung cd thd nhan ra 
thu'dng hieu. Tif do, dd dang nhan bie't, 
phan bidt du'dc thifdng hidu trong so'cac 
thifdng hieu siia khac. Cu the hdn, ndi 
dung truyen thdng khong chi bang "ldi" 
(slogan - khau hidu, USP - phat bidu dinh 
vi...), ma cdn bao gdm:"ph^n hinh anh -
nh$n didn" (logo, bao bi - nhan mac san 
pha'm, symbol - hinh ttfdng, tdng mau sac 

HINH 2: KET QUA KIEM D[NH MO HINH NGHIEN C(l(l 

Chl-square=820.B83;df=341;CMIN/df=2,4a7;p=.000; 
TLI=.921 ;CFI=.929;RMSEA=.054 

rSgu6n: Tinh toan c 

chii dao, dac tinh can nhin manh..) va Sm thanh (nhac 
hidu, bat ve, doan thd...). Thdng diep, ngi dung truyen 
thdng can lam rd chungloai, dac tnmg, ngudn gd'c san 
pham ma thu'dng hidu dai didn; ddng thdi, thdng diep, 
hinh thifc va noi dung phai thd'ng nha't, xuydn sud't vh 
tap trung. 

- Vdi nhiing thifdng hidu dang trong giai doan "gidi 
thieu" cdn tfu tidn lam tang mu'c do nhan bie't thu'dng 
hidu, thu'dng la giai doan tung (va/hoac tai tung) ra thi 
tru'dng, thi quang cao, quang ba thifdng hieu (publicity) 
va quan he cdng chung (PR) la cac hoat ddng ndn dtfdc 
xem xet tru'dc tien. Cdn vdi nhu'ng thifdng hidu trong 
giai doan "phat tridn", ben canh quang cao nhac nhd, 
nen s^ dung PR, marketing tnfc tid'p, marketing ky 
thuat sd' (digital marketing), khuye'n mai - tfu dai ngifdi 
diing. nham cung ca'p siI nhan thilc day dii do'i vdi san 
pham - thifdng hidu; noi dung thdng tin can cu the, 
chuyen sau hdn ve dac tinh, qui trinh san xua't, bao bi 
- ddng gdi mdi..., cung nhif tang cu'dng stf ttfdng tac vdi 
ngu'di tidu dting nham thau nh§n sif phan hdi thu'dng 
xuydn, lidn tuc. 

Ndng cao "Liin tudng thuang hiiu" 
- Can tao difngva tang siI lien tu'dng trong tam tri 

ngtfdi tidu diing ve thu'dng hidu difa vao cac da'u hidu 
nhan bid't, dac biet la thie't kd' logo, bao gdi dd nhSn 
dien va cd tinh dgc dao nham gitip cho ngu'di tidu diing 
cd sii lidn tu'dng dd dang va ro net vd thu'dng hidu trong 



tam tri hg. Bdn canh do, xac dinh nhdng the' manh noi 
trdi cua thtfdng hidu ve dac tinh san pham, ldi ich mang 
lai de tao sif hdn tifdng ro rang va nhanh chdng trong 
tam tri ngifdi tidu diing. 

- Nang cao lien ttfdng thifdng hidu de tang trung 
thanh thifdng hieu can sif dtu lu" chuyen sau vao hoat 
ddng R&D (nghien ciJu va phat trien) san pham mdi, 
ngudn v&Zhoac viing nguyen lieu, khong ngifng cam 
kd't va gin vffng "cha't lu'dng san pham". 

Ndng cao "Chdt lugng cdm nhdn " 
Giai phap la gia tang sif trai nghidm ciia khach 

hang (customer experiences) ben canh truyen thdng 
de tang nhSn bid't. Hen tifdng thifdng hidu; ddng thdi, 
can lidn ttic nghidn cu'u nhu clu lieu dung siia ve 
loai hifdnp, vi, chiing loai, kich cd va kieu loai bao 
bi san phSm ma hg mong mud'n de tif dd cai lien san 
ph^m lidn tuc nham cung ca'p cho khach hang loat 
sifa khdng nhffng dam bao ve nhu cau difdng cha't, da 
dang vd bao gdi khi mua sam, ma cdn cd hifdng lot 
cud'n, ha'p din va vi ngon - dac trffng dffdc ngffdi tidu 
dCing cam nhan ro net. 

Ngoai ra, can lang cffdng sff tffdng lac giffa thifdng 
hidu vdi ngffdi lieu ddng thdng qua cac cac hoat ddng 
mang lai sff trai nghiem cho khach hang nhif cac 
ehffdng trinh dUng thff san ph^m; trtfng bay Cn tifdne -
gidi thidu can ke, tan tinh - phuc vu chu dao tai diem 
ban...; thie't lap kdnh tff van, hd trd cung cap thdng tin, 
tinh nang, cdng dung... c^a san phim. 

Ndng cao Niim tin thuang hiiu " 
Giai phap gian tid'p nang cao mem tin thffdng hidu 

la truyen thdng quang ba nham tao dffng sff tm tffdng 
dd'i vdi san pham - thffdng hieu; cdng cii kha hffu dung 
la PR (chffng thffc, bidn hd, chifdng trinh mdi tham 
quan doanh nghidp, doanh nghiep iff gidi thidu, trang 
fanpage thao luan, tai trd cho cong ddng hoac cac 
ehffdng trinh y nghia xa hdi...). 

Giai phap irifc tid'p nang cao niem lin thffdng hidu 
la cac hoat dgng, ehffdng trinh nham cung ca'p sff trai 
nghiem tidu dCing san pham - thifdng hieu. Can phd'i 

hdp vdi cac nha ban le (sieu thi, trung 
tam thifdng mai, cxia hang gidi thieu 
san pham..) tie'n hanh cac chtfdng trinh 
diing thff nham gidi thieu chting loai sdn 
pham mdi, cung nhff thu hut them ngffdi 
lidu dung mdi. Tff dd, thuyd't phuc hp tin 
diing. Ngoai ra, cd the ap dung nhffng 
hinh thffc khuye'n mai - u\i dai (mua hang 
tang kem san ph^m mdi; tich luy bao bi, 
hda ddn.. - doi nhan san pham mdi...) ddi 
vdi nhffng nhdm ngtfdi tieu dung da tffng 
sff dung. 

Ndng cao "Long trung thanh thucmg hi^u " 
Day la mdt thanh phin rS't quan 

trong dd tao tai san - gia tri thtfdng 
hidu. Giat phap la truyen thdng, ttfdng 
tac nham tang sff nhin bid'l thffdng hidu, 
tao stf lidn itfdng thtfdng hieu rd rang, 
châ t Iffdng dtfdc cam nhan dap ffng 
ddng nhu clu, tao dffdc niem tin thtfdng 
hieu dung nhtf ky vgng ciia ngffdi tieu 
diing. Mat khac, ngtfdi lieu dting trung 
thanh vdi thffdng hidu khi that sff yeu 
me'n thffdng hidu. Do vay, thffdng hidu 
phai cd nhffng thudc tinh dii sffe thuyet 
phuc ngffdi tieu diing. 

Theo dd, cac doanh nghiep sffa can 
thifc hidn giai phap dong bO, tff nghidn 
cffu nhu cau, tfdc mud'n cua ngffdi tieu 
diing de hoan thien san pham, nhff: 
htfdng, vi san pham, ihid't ke'cac dau hieu 
nhan bid't thffdng hieu, cung nhff nhan 
mac bat mat - dd nhd, thdng didp truydn 
thdng can the hidn ldi ich chffc nang va 
ldi ich cam tinh cua thtfdng hidu, lao cho 
ngtfdi tidu diing tin ttfdng mua diing san 
pham. Tff do, nang cao long trung thanh 
ciia khach hang dd'i vdi thffdng hidu, 
doanh nghiep. • 
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